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**Not  for  its  own  sake  alone,  but  for  the  sake  of 
society  and  good  government,  the  press  should  be 
free.” 

James  A.  Garfield 
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In  New  England, 
when  you  say 
FOOD,  you're 
saying  an  eleven 
billion  dollar 
mouthful! 

New  England  1980  retail  sales  are  estimated  at  $49,939,482,000*,  with 
per-household  sales  above  those  of  other  U.S.  regions.  But 
it’s  in  food  sales  that  our  markets  truly  shine,  in  1980  we’li  spend 
$11,582,329,000*  for  food— $2,602  for  each  of  our  nearly  4.5  million 
families,  topping  the  U.S.  average  and  those  of  most  other  regions. 


Newspapers  sell 
New  England. 


Source;  Federal 
Reserve  Bank  of  Boston 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


We  softened  the  blow. 


It  was  the  most  explosive  story  to  ever  hit  Yakima,  Washington.  Mount  St.  Helens  —  a  sleeping  giant 
only  85  miles  away  —  suddenly  turned  a  peaceful  Sunday  morning  into  a  nightmare  of  confusion.  Day  became  night 
as  the  town  was  engulfed  in  a  cloud  of  choking  dust  and  was  covered  by  more  than  6(X).(KX)  tons  of  ash. 

The  switchboard  at  the  Yakima  Herald-Republic  was  overloaded  by  frantic  residents 
who  looked  to  the  newspaper  for  information  and  assurance.  Meanwhile,  the  staff  sifted 
through  the  ash  —  and  the  rumors  —  to  get  the  story  out.  The  true  story. 

The  Herald-Republic  presented  the  news  of  this  unprecedented  catastrophe  with 
accuracy  and  calmness  instead  of  sensationalism.  That's  a  responsibility  every  Harte-Hanks 
newspaper  has  toward  the  community  it  serves.  We  clon't  intend  to  blow  it. 

Harte-HanUs 

llnVK  Communications,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

23-26 — Newspaper  Design  Workshop,  Washington,  D,C, 

23- 25 — National  Council  of  College  Publications  Advisors  annual  meeting 

held  in  conjunction  with  Associated  Collegiate  Press,  Hyatt- 
Regency,  Chicago. 

25- 28 — Texas  Circulation  Management  Association,  Hilton  Inn, 

Laredo,  Tex, 

26- 31 — INPA/ANPA  seminar  on  "Strategic  Planning,"  Vero  Beach,  Fla, 

24- 27 — Society  of  Newspaper  Designers,  Washington, D,C, 

28 — UPl  Newspaper  Association,  Holiday  Inn,  Bridgeport,  Conn, 
26-29— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House,  Louisville,  Ky. 


NOVEMBER 

2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation,  Hilton  Inn  on  the  Campus, 
Rochester,  N.Y, 

5-6 — Audit  Bureau  of  Circulation,  Fairmount  Hotel,  San  Francisco, 

5-7 — Electronic  Home  News  Delivery,  Center  for  New  Communica¬ 
tions,  Ernie  Pyle  Hall,  Indiana  University,  Bloomington,  Ind, 

7-8 — Wisconsin  Newspaper  Association,  Madison,  Wise, 

19-22 — Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus,  Ohio. 

18-21 — Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 


DECEMBER 

4-6 — New  England  Society  of  Newspaper  Editors,  Sonesta  Hotel,  Hart¬ 
ford,  Conn. 

JANUARY 

25-28 — International  Newspaper  Advertising  Executives.  Diplomat  Re¬ 
sort  and  Country  Clubs.  Hollywood,  Fla. 


FEBRUARY 

15-18— Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15 — California  Daily  Newspaper  Publishers  Association,  Double- 

tree  Inn,  Monterrey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

17-20 — NACON.  Plaza  of  Americas.  Dallas.  Tex. 
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Newsbriefs 


Mobil  exec  buys  N.Y.  weekly 

A  Mobil  Oil  executive  who  has  been  openly  critical  of  the 
way  media  covers  business  news,  has  purchased  a  2,500- 
circulation  New  York  state  weekly. 

Herbert  Schmertz,  Mobil's  vicepresident  for  public  affairs, 
who  recently  blasted  the  press  in  a  Washington,  D.C.  lun¬ 
cheon  address,  has  purchased  the  Croton-Cortlandt  News  in 
Croton-on-Hudson,  N.Y.  Schmertz  made  the  purchase  with 
another  Mobil  Oil  exec,  Larry  Woods,  who  is  executive 
vicepresident  for  corporate  planning. 

In  an  address  in  Washington  last  week,  Schmertz  said  the 
media  should  comment  on  mistakes  and  bias  in  their  own 
news  presentations  and  “blow  the  whistle  on  cheap  shots.” 
In  the  newspaper  field,  he  said,  large  newspapers  like  the  New 
York  Times  handle  business  news  well,  while  many  smaller 
newspapers  do  not. 

Court  upholds  reporter 

A  Seattle  Court  of  Appeals  this  week  overturned  a  lower 
court's  decision  and  ruled  that  a  reporter's  sources  can  some¬ 
times  be  kept  confidential  in  civil  cases. 

The  decision  came  in  a  case  involving  the  Bellevue  (Wash.) 
Journal  Amerieun  and  John  Senear,  business  agent  of  the 
Amalgamated  Transit  Workers  Union  in  Kings  County. 
Senear  had  filed  a  libel  action  against  the  newspaper  because 
an  article  contained  comments  from  an  unidentified  union 
source  charging  Senear  had  made  a  deal  with  management 
that  was  unfavorable  to  the  union  membership. 

A  Superior  Court  judge  ruled  that  the  newspaper  had  to 
reveal  to  Senear  its  sources.  The  appellate  court  overruled 
this  decision  by  a  2-1  vote. 

Harassed  by  the  FBI 

Earl  Caldwell,  columnist  for  the  New  York  News,  said  the 
FBI's  efforts  to  turn  him  and  other  black  reporters  into  infor¬ 
mants  on  the  activities  of  black  militants  led  to  a  secret 
meeting  in  Jefferson  City,  Missouri  in  1970,  where  the  repor¬ 
ters  vowed  “we  would  not  go  quietly." 

Caldwell,  who  was  at  the  New  York  Times'  San  Francisco 
bureau  at  that  time,  said  the  FBI  first  approached  him  in  1969 
and  asked  him  to  spy  for  them  on  the  Black  Panthers.  Cald¬ 
well  said  he  turned  them  down,  but  agents  kept  calling  him  on 
a  daily  basis.  Finally,  he  said,  out  of  frustration,  the  FBI  had 
him  subpoenaed  to  testify  before  a  grand  jury  investigating 
the  Panthers  and  he  was  ordered  to  bring  his  notes  of  inter¬ 
views  he  had  conducted  with  Panther  leaders.  Caldwell  re¬ 
fused  to  divulge  his  notes  and  was  subsequently  jailed. 

The  incident  resurfaced  this  week  when  the  News  and  the 
Times  carried  stories  disclosing  FBI  documents  which  indi¬ 
cate  government  harrassment  in  the  early  I97()'s  of  people 
affiliated  with  black  militant  groups. 

New  weekly  established 

A  new  Florida  weekly  newspaper,  the  (lolcleu  Gate  Eagle, 
has  been  established  as  a  “sister"  publication  of  the  Mareo 
Island  Eagle,  a  member  of  the  New  York  Times  Company's 
regional  newspaper  group. 

The  newspaper  serves  the  community  of  Golden  Gate,  an 
unincorporated  subdivision  of  Collier  County,  Florida,  lo¬ 
cated  six  miles  east  of  Naples.  Florida.  The  paper  is  published 
on  Friday  and  has  a  circulation  of  2,500.  It  sells  for  10  cents  a 
copy  or  $5  annually.  Publisher  and  editor  is  William  Tamplin, 
who  is  also  publisher  and  editor  of  the  Marco  Island  Eagle. 
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To  many  people,  broccoli  is  a  vege¬ 
table  with  a  funny  name. 

To  New  Yorkers,  it’s  a  vegetable 
with  a  price  tag  that’s  no  joke. 

And  for  you,  wherever  you  live,  the 
story  of  how  broccoli  got  to  be  so  expensive 
provides  one  often-forgotten  reason  why 
your  food  bills  are  so  high.  It  may  even  help 
you  to  lower  them. 

Last  year.  New  York  area  residents 
bought  about  24,000  tons  of  broccoli  — 
almost  all  of  it  from  the  West  Coast, 
2,700  miles  away. 

It  cost  nearly  $6  million  to  move  that 
one  vegetable  across  the  country.  More  than 
950,000  gallons  of  fossil  fuel  were 
consumed  in  the  shipping  process.  And, 
besides  the  impact  on  price  of  this  trans¬ 
continental  journey,  consider  what  must 
have  happened  to  the  broccoli’s  “fresh- 
picked”  flavor  along  the  route. 

Yet,  this  trip  wasn’t  necessary: 

Broccoli  prefers  cool  weather. 
Except  for  southern  Florida,  it  could  have 
been  grown  successfully  —  and  delivered 
to  New  Yorkers  less  expensively  —  from 
virtually  anywhere  else  in  the  continental 
U.S.  Including  New  York’s  own  backyard 
gardens. 

A  special  case?  Not  at  all.  There  are 
literally  dozens  of  fruits  and  vegetables  that 
could  be — and  should  be — grown  closer  to 
the  people  who  will  consume  them. 

Sometimes,  of  course,  long-distance 
food  shipments  are  unavoidable.  Oranges 
won’t  grow  in  North  Dakota:  apples  don’t 
thrive  in  southern  Florida. 

But  those  few  exceptions  can’t 
explain  why,  today,  for  every  two  dollars 
we  spend  in  the  U.S.  to  grow  food,  we 
spend  another  dollar  to  move  it  around.  Not 


just  to  New  York.  To  Massachusetts, 
which  imports  more  than  80  percent  of  its 
food.  And  to  every  other  section  of  the 
country. 

It’s  a  crazy-quilt  pattern  of  un¬ 
planned  food-growing  and  unrealistic  dis¬ 
tribution  which  cannot  continue  much 
longer.  Our  economy  will  be  unable  to  sur¬ 
vive  the  expense.  Our  energy  resources  will 
be  unable  to  supply  the  demand. 

Clearly,  the  nation’s  food  system 
must  be  re-examined,  and  then  re¬ 
organized.  In  fundamental  ways.  And  with¬ 
out  delay. 

That’s  why  Rodale  Press  recently 
launched  The  Cornucopia  Project,  which,  as 
far  as  we  know,  is  the  first  attempt  by  a 
non-governmental  organization  to  make  a 
systematic  study  of  America’s  food  system. 

Because  of  our  deep  interest  in 
health  and  nutrition,  we’re  trying  to  help 
people — as  individuals  and  in  small  groups 
— to  understand  more  about  what’s  happen¬ 
ing  today  on  the  nation’s  farms,  in  its 
supermarkets,  at  its  dinner  tables.  And  then 
to  do  something  about  it. 

The  first  step  in  this  venture  is  to 
assemble  information  about  every  aspect  of 
the  nation’s  food  system  —  and  how  it 
affects  you.  Just  a  small  sample  of  the  in¬ 
formation  we’ve  already  gathered  is 
represented  by  what  you’ve  been  reading 
in  this  message.  . 

If  you’d  like  more — 

please  write: 

Robert  Rodale,  B  j  ^ 

Rodale  Press, 

RODALE 
PRESS,  INC. 

Etnmaus,  PA  18049 


Rodale  publishes:  Prevention,  Rodale’s  New  Shelter,  Organic  Gardening,  Bicycling,  Executive  Fitness  Newsletter, 
New  Farm,  and  Theatre  Crafts,  as  well  as  hardcover  and  paperback  books  under  the  Rodale  Books  imprint. 
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TELCON  AMBASSADOR  I  PORTABLE  TERMINAL 


For  The  Professional  in  the  Field, 
Telcon’s  Ambassador  Series  of 
Portable  Terminals 

Telcon  Industries,  Inc.  manufactures  the  Ambassador 
series  of  portable  terminals  that  incorporate  state-of- 
the-art  technology  with  real  economy.  This  easy-to-use 
series  features  a  typewriter-style  keyboard,  video 
displays  and  unique  text  editing  features. 

The  models  I  through  IV  offer  various  practical  and 
useful  options,  such  as  magnetic  cassette  storage  and/or 
built-in  printers.  These  units  are  ideally  suited  for  the 
precise  requirements  of  newspaper  and  magazine 
reporters,  sports  writers,  remote  news  bureaus  and  for 
anyone  active  in  word  processing,  time-sharing  and 
general  communications.  Data  or  text  can  be  entered 


MICROMARK'"  SPELLING/PROOFING  SYSTEM 


and  stored  in  the  terminal  for  remote  access,  or 


communicated  to  a  host  computer  via  public  or  private 
communication  networks. 

Combine  all  this  with  rugged  portability  and  good 
looks,  and  you’ve  got  the  pictured  Ambassador  I.  For  a 
more  detailed  description  of  the  series,  many  features 
and  options,  write  or  call  our  Customer  Service 
Manager  today. 

Ambassador  I  Portable  Terminal 

•  7"  CRT,  full  screen  display  capability,  40  or  80 
column  printing 

•  24x80  character  display 

•  12,000  character  display  memory 


The  New  Micromark^“  System 
Out-thinks  Webster 

For  the  reporter  or  editor  who  needs  Unerring 
proofreading  Instantaneously.  The  Micromark 
Spelling/Proofing  System  is  a  boon  to  accuracy.  Ii 
detects  misspelled  words,  OCR  scanning  and  wire  copy 
transmission  errors.  The  unit  functions  independently 
or  in  conjunction  with  any  data  terminal  or  word 
processor.  Micromark’s  dual-list  checking  function  is 
adaptable  to  check  editorial  or  credit  information.  Th^ 
“Binary  Hash  Coding  with  Allowable  Errors’’  principle 
permits  unique  decision  making  capability. 


ler  Computer  Company 


At  Affordable  Prices! 


A  30,000  word  list  is  easily  programmable  by  the 
user  for  specialized  communication  requirements. 


VCS-300  WITH  BUILT-IN  MINI-CASSETTE 


Retrofitable  to  All  Levels.  Extraordinary  technology 
that  combines  adaptability  with  practical  economy. 
Telcon’s  flexible  line  of  Bureau  Terminals  are  available 
offering  the  latest  in  technology  with  the  ultimate  in 
reliability  and  service. 


VCS-300  WITH  BUILT-IN  FLOPPY  DISK 


Bureau  Text  Editing  Terminal  with 
Detachable  Keyboard 

•  12"  CRT,  full  text  editing 

•  80  characters  per  line/24  lines  per  screen 

•  Built-in  80K  floppy  disk  (optional) 

•  144K  cassette  storage  (optional) 

•  Standard  or  expanded  keyboard 

•  100  user-stored  message  capability 


Telcon  Responds 

Can  we  be  of  service  with  technical  assistance  or 
provide  you  with  additional  information  about  our 
products  and  their  uses?  A  phone  call  or  letter  will  put 
our  resources  to  work  for  you.  Telcon  distributors  are 
strategically  located  throughout  the  United  States.  We 
look  forward  to  being  of  service. 


TELCOI 


TELCON  INDUSTRIES.  INC. 

1401  N.W.  69TH  STREET,  FORT  LAUDERDALE,  FLORIDA  33309 
TELEPHONE:  (305)  971-2250  TWX;  510-956-9412 


Editor  &  Publisher 

THE  FOURTH  ESTATE  ' 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher.  Chairman  of  the  Board.  1912-1959 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 
Newspaper 
Publishers  Association 

6  mo.  average  net  paid  March  31.  1980—26,430 


Union  endorsements 

When  The  Newspaper  Guild  discovered  political  action 
more  than  40  years  ago  it  used  to  condemn  or  endorse  all 
sorts  of  political  issues  including  candidates  for  President  of 
the  United  States.  They  were  led  down  this  path  by  its  mem¬ 
bership  in  non-news  departments  who  saw  nothing  wrong 
with  it.  Guild  members  in  the  news  and  editorial  depart¬ 
ments,  however,  saw  it  as  compromising  their  integrity  and 
independence  as  reporters  supposedly  committing  them  to  a 
specific  course  of  action  in  their  jobs.  Gradually  the  Guild  has 
abandoned  the  practice,  particularly  endorsements  of  poli¬ 
tical  candidates  by  its  annual  conventions. 

Without  convention  authorization,  however.  Guild  officers 
are  trying  to  do  the  same  thing — endorse  a  Presidential 
candidate  and  urge  all  union  members  to  work  for  and  sup¬ 
port  him. 

We  do  not  believe  that  the  vast  majority  of  honest  print  and 
broadcast  news  people,  who  happen  to  belong  to  the  Guild, 
would  be  influenced  under  any  circumstances  to  slant  their 
reporting  to  conform  either  to  their  own  personal  bias  or  to 
the  request  from  their  union  officers. 

However,  there  is  an  unfortunate  implication  to  the  gener¬ 
al  public  that  this  might  be  so. 

There  are  too  many  unfounded  criticisms  right  now  of  news 
people,  particularly  political  reporters,  for  their  alleged  bias. 
We  don’t  need  any  more.  In  the  past.  Republican  candidates 
have  ci’iticized  the  press  for  allegedly  having  a  pro-Democrat 
bias.  Now,  the  press  is  criticized  for  being  hard  on  the  Demo¬ 
cratic  candidate  allegedly  because  of  pro-Republican  bias.  It 
all  depends  on  whose  ox  is  being  gored  in  the  day-to-day 
reportage  of  political  news. 

We  think  Guild  members — those  in  news  and  editorial 
work — should  repudiate  the  request  of  their  officers  and 
assert  their  professional  integrity  takes  precedent  over  such 
political  or  union  pressures. 


The  Oldest  Publishers  and  Advertisers 
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Right  of  repiy,  again! 

Once  again  some  state  legislators  are  trying  to  legislate 
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retractions  and  corrections.  This  keeps  coming  up  all  over 
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It  doesn’t  make  much  difference  how  legislators  decide 
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fact  that  in  passing  such  legislation  they  are  telling  the  press 
what,  how  and  where  it  must  publish  certain  information. 
That  is  unconstitutional,  pure  and  simple. 

All  editors  and  publishers  realize  it  is  self-defeating  and 
counter-productive  to  publish  misinformation.  They  do  their 
best  to  avoid  it  and,  when  found  to  be  in  error,  do  their  best  to 
correct  it. 

They  all  realize,  as  all  legislators  should,  that  it  is  in  viola¬ 
tion  of  the  First  Amendment  to  have  anyone  tell  them  they 
must  publish  something. 
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Letters 

COMICS 

I  am  the  creator  of  “Single  Again”  a 
gag  panel  soon  to  be  released  by  A.P.l. 
and  I’ve  a  few  thoughts  regarding  the 
article  “What  does  the  future  hold  for 
social  commentary  comics?”  (E&P.  Oc¬ 
tober  4). 

In  the  first  place.  I’m  not  sure  that  all 
of  the  editors  in  this  country  really  know 
their  public.  And.  I’m  not  talking  only 
about  their  readers;  more  importantly. 

I’m  referring  to  the  non-readers  in  the 
area  they  serve.  Do  they  know  for  a  fact 
that  “Splitsville”  would  not  be  accepted 
or  is  it  just  a  feeling  they  have?  Have 
they  tested  it  by  trying  it  and  trying  it  on 
the  life-style  pages  where  it  belongs? 
And,  have  they  promoted  it  along  with 
other  liftj-style  material  to  attract  new 
readers. 

Book  publishers,  tv  and  radio  pro¬ 
grammers  know  they  have  a  diverse  pub¬ 
lic  and  given  them  choices  in  what  they 
read,  see  and  hear.  There  are  many 
pages  in  a  newspaper  and  editors  can 
easily  do  the  same.  You  already  have 
life-style  sections,  living  sections,  and 
single  sections.  Why  not  brighten  up 
those  pages  with  a  humorous  strip  or 
panel.  If  you’re  worred  as  per  Bill  Baker 
that  “many  parents  will  not  want  their 
kids  reading  strong  language  in  comics” 
then  don’t  put  the  material  on  the  comic 
page.  Afterall,  it’s  no  revelation  that 
sports  pages  have  sports  cartoons  and 
that  editorial  pages  have  editorial  car¬ 
toons.  Put  it  where  it  belongs.  And  if, 
though  it’s  unlikely,  the  youngster  goes 
to  the  adult  pages,  he’ll  see  a  lot  worse  in 
the  articles  than  in  the  cartoons. 

The  “AN PA  Fact  About  Newspapers 
1980”  show  newspaper  circulation 
growth  to  be  minimal;  total  morning  and 
evening  for  1979  up  'h  of  \%  over  1978 
and  Sunday  up  %  of  I9f.  These  are 
hardly  imposing  figures  considering 
population  growth  and  the  increasing  lei¬ 
sure  time  available  for  reading.  I  know 
there  is  more  than  one  reason  for  this 
poor  showing,  but  1  suggest  also  that  if 
newspapers  want  to  show  growth,  they 
might  try  catering  to  the  tastes  of  the 
adults  in  their  area  .  .  .  adults  with  dif¬ 
fering  lifestyles  and  their  married  friends 
who,  1  can  assure  you  from  my  own  ex¬ 
periences  as  a  single,  are  very  much 
interested  in  the  doings  of  their  unmar¬ 
ried  neighbors. 

Evan  D.  Diamond 
821  Central  Ave,  C-8 
Plainfield,  N.J.  07060 

BUSINESS  NEWS 

I  noted  with  interest  John  N.  Rippey’s 
(E&P,  Sept.  13)  comments  drawn  from 
his  study  of  the  treatment  of  business 
news  following  a  study  he  made  of  reac¬ 
tions  by  Pennsylvania  business  execu- 
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tives  to  our  treatment  of  their  news. 

I  believe  that  theirs  is  a  form  of  news. 

It  is  the  judgmen  that  we,  as  reporters 
and/or  editors  make  of  their  news  that 
draws  their  complaints  and/or  praises. 

Obviously  each  news  media  treats 
business  news  according  to  its  own  stan¬ 
dards  based  upon  factors  that  include  but 
are  not  limited  to  staffing,  news  value, 
concepts  of  what  is  business  news  and 
what  belongs  in  “File  13”,  and  abilities/ 
personalities  of  those  dealing  with  it 
(either  the  business  or  media  representa¬ 
tive). 

But  I  wonder  how  many  of  those  busi¬ 
ness  executives  take  the  time  to  think 
about  the  process  involved  and  those  of 
us  who  are  in  the  news  business.  Being 
human,  our  talents  will  range  from  the 
quoted  inept,  inaccurate  to  the  fair, 
open-minded  seeking  to  do  a  proper  job 
of  objective  reporting. 

I  feel  that  one  lesson  which  must  be 
stressed  for  those  business  executives 
that  when  working  with  we  of  the  media 
they  should  be  open,  give  specific  facts 
and  be  frank,  especially  when  dealing 
with  “touchy”  or  controversial  issues. 
They  must  also  give  more  freedom  to 
their  local  level,  as  opposed  to  corporate 
headquarters  or  regional  officers,  per¬ 
sonnel  to  work  with  the  local  level 
media.  We  know  each  other,  in  most 
cases,  and  can  work  around  problem 
areas  when  we  know  all  of  the  facts  gov¬ 
erning  a  particular  news  event. 

Then  perhaps,  business  executives 
would  be  even  less  hostile  when  we  “File 
13”  some  of  the  pap  they  would  have  us 
run  verbatim  as  written  by  some  public 
relations  officer  who  has  never  seen  the 
inside  of  a  working  newsroom. 

Bill  Cockshott 

(Cockshott  is  managing  editor  of  Co¬ 
lumbia  Basin  (Wash.)  Daily  Herald.) 

COLOR  EVERY  DAY 

In  your  issue  of  September  27,  you 
report  that  the  Detroit  Free  Press  has  out¬ 
stripped  its  competition  in  color  photog¬ 
raphy  and  the  pictures  “often  number  as 
many  as  30  color  photos  and  sketches 
per  week.” 


In  the  first  ten  days  of  October  alone, 
the  Edmonton  Journal  used  72  full-color 
pages  for  a  total  of  147  color  pictures.  In 
September,  we  ran  412  full-color  pictures 
on  191  pages. 

We  are  not  including  one  and  two- 
color  pages  in  this  count. 

The  Journal  is  published  six  times  a 
week  and  average  circulation  is  185.000. 
To  date,  our  average  edition  size  is  114 
pages  broad  sheet. 

We  converted  to  offset — three  Goss 
Metroliners  of  nine  units  each  with  a 
broadsheet  capacity  of  144  pages  per 
press — in  late  May  and  at  the  start  of 
September  we  introduced  a  morning  edi¬ 
tion  to  complement  our  normal  afternoon 
paper. 

Before  making  the  conversion  and  get¬ 
ting  the  flexibility  for  color  that  had  been 
denied  to  us  with  our  old  letterpress 
equipment,  we  decided  to  go  to  negative 
color  because  of  the  freedom  it  allows 
editors  and  photographers.  We  did  not 
pioneer  this  approach  in  Canada,  but  fol¬ 
lowed  the  lead  of  the  Hamilton  Spectator 
(Ont.).  The  Spectator  has  used  negative 
color  since  it  went  offset  several  years 
ago. 

We  change  all  our  main  section  front 
color  pictures  between  editions. 

Our  fastest  time  on  color  was  for  a 
multi-death  bus  crash  in  Saskatchewan. 
The  photographer  arrived  at  our  plant 
with  film  at  II  p.m.  and  we  had  front¬ 
page  picture  in  the  composing  room  at 
12:45  a.m.  Separations  were  completed 
by  1:40  a.m.  on  our  Newscolor  camera 
system. 

We  rely  basically  on  our  own  color 
pictures,  although  we  have  used  some 
Canadian  Press  wirephoto  color  pic¬ 
tures.  Unfortunatly,  the  wirephoto  qual¬ 
ity  is  not  up  to  our  own  standards. 

Unlike  the  Detroit  Free  Press,  which 
apparently  uses  color  only  on  certain 
days  of  the  week,  we  run  color  pages 
every  day  we  publish. 

J.  P.  O'Callaghan 
(O'Callaghan  is  publisher.) 


SERVICE  HIGHLIGHTS 

Brief  run-down  on  one  of  the  components 
of  the  NYT  News  Service  “package” ... 

Five-Day- A- Week  Airmail  Service:  a  broad-ranging 
selection  of  timely  material  especially  prepared  for  edi¬ 
tors  of  medium-and  small-sized  newspapers.  Service 
includes  news  selections  for  every  section  of  your  paper: 
key  editorials,  features  and  sports  columns.  Eight  to  ten 
stories  are  selected  daily  which  can  hold  up  for  usage 
when  they  reach  your  news  desk.  Volume  runs  5,000 
to  6,000  words  daily. 


SbeNetu  2]ork  Sinter 

■  NEWS  SERVICE 
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In  Syracuse,  adults  18  years  and  older 


71% 

Weekly  Share 


78% 

Sunday  Share 


The  demographic  profile  of  Metropolitan  Syracuse 
lists  454,000  adults  (18  years  and  older).  Of  that  group, 
The  Syracuse  Newspapers  reach  71%  or  321,000  un¬ 
duplicated  adult  readers  every  weekday.  Sundays  are 
even  better  with  78%  of  Syracuse's  total  adults. 

Want  some  real  adult  reading?  Call  The  Syracuse 
Newspapers  at  315/473-7765  and  ask  for  our  Demo¬ 
graphic  Profile. 

Source:  Belden  CMS  October-December,  1978 
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The  Post-Standard,  Mornings. 

Herald-Journal.  Evenings. 

^  Sunday  Herald-American. 

Represented  nationally  by  Newhouse  Newspapers 
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Charles  E.  Scripps  elected 
interim  president  of  lAPA 


By  Lawrence  E.  Schneider 

West  Coast  Correspondent 
Editor  &  Pubi.ishi:r 

A  drumbeat  of  depressing  reports 
rained  down  in  sunny  San  Diego  October 
12-17  as  378  members  of  the  Inter  Amer¬ 
ican  Press  Association  wrestled  with 
problems  of  growing  terrorism,  govern¬ 
ment  harrassment  of  the  press,  the  licens¬ 
ing  of  journalists  and  UNESCO  efforts  to 
make  the  press  subservient  to  gov¬ 
ernmental  goals. 

Delegates  to  the  36th  General  Assem¬ 
bly  also  heard  a  charge  that  their  sole 
candidate  for  lAPA  president  was  unfit 
for  the  position  because  of  an  arrest  war¬ 
rant  awaiting  him  in  Venezuela,  and  an 
unexpected  plea  from  a  mother  whose 
Journalist-son  had  “disappeared”  after 
his  arrest  in  Argentina. 

Luis  Teofilo  Nunez  of  Caracas  was 
elected  president,  immediately  asked  for 
a  leave  of  absence  to  clear  his  name,  and 
Charles  E.  Scripps,  1st  vicepresident, 
was  named  president  ad  interim. 

Good  news 

Amidst  all  the  bad  news,  however,  lAPA 
reported  three  positive  developments: 

1.  Freedom  of  the  Press  has  returned  to 
Peru  after  elections  ended  12  years  of  dic¬ 
tatorship.  lAPA  reported  that  newspapers 
“are  hopefully  on  their  way  to  their  right¬ 
ful  owners”  and  that  two  bills  designed  to 
guarantee  freedom  of  the  Press  have  been 
approved  by  President  F'ernando  Be- 
launde's  government. 

2.  In  Panama,  despite  governmental  acts 
against  tbe  new  spaper  and  individual  jour¬ 
nalists,  an  independent  newspaper.  La 
Prensa,  was  inaugurated  in  1980. 

3.  The  daily,  O  Estado  de  Sao  Paolo,  suc¬ 
cessfully  sued  the  Brazilian  government  in 
a  prior  censorship  case.  “This  set  an  im¬ 
portant  precedent  for  the  full  exercise  of 
freedom  of  the  press  in  Brazil,”  the  lAPA 
noted. 

Problem  areas 

But  along  with  a  few  positive  develop¬ 
ments,  the  lAPA  reported  on  a  number  of 
serious  problems,  including  the  growing 
threat  of  terrorism. 

Some  journalists  who  have  themselves 
suffered  at  the  hands  of  terrorists  partici¬ 
pated  in  a  panel  discussion  on  the  subject . 
They  included: 

Raul  Kraiselburd,  of  El  Dio  in  La  Plata, 
Argentina.  His  father  and  only  son  were 


killed  by  extremists  in  the  1970s; 

Enrique  Altamirano  of  El  Diaro  de  Hoy 
in  San  Salvador,  El  Salvador.  He  is  in 
self-imposed  exile  in  Miami  after  several 
attempts  were  made  on  his  life; 

Arturo  Fontane,  of  El  Mercurio  in  San¬ 
tiago,  Chile.  His  home  was  bombed  last 
year;  and 

Ken  Gordon,  of  Trinidad  Express,  in 
Port  of  Spain.  Trinidad.  His  plant  was 
destroyed  by  fire  this  year  in  an  apparent 
terrorist  attack. 

Dealing  with  terrorism 

A  U.S.  State  Department  expert  in 
combating  terrorism.  Ambassador 
Anthony  C.  E.  Quainton  called  for  more 
reporting  about  terrorism  and  “about  the 
positive  steps  we  are  taking  to  combat 
it.” 

He  pointed  out,  however,  that  by  re¬ 
porting  terroristic  acts,  the  press  may  in¬ 
advertantly  desensitize  society  to  vio¬ 
lence. 

Since  terrorists  want  to  enrage  govern¬ 
ments  so  that  ugly  reprisals  are  instituted 
which  may  gain  sympathy  for  them,  a 
society  no  longer  shocked  by  frequent 
bombings,  killings  and  kneecappings  may 
drive  terrorists  in  the  80's  to  new  and 
more  spectacular  acts  of  violence,  Quain¬ 
ton  said. 

The  unsophisticated  weapons  mainly 
seen  thus  far  may  give  way  to  bigger 
bombs.  Rocket-propelled  grenades  have 
been  used  recently  against  our  embassies 
and  we  are  aware  of  threats  to  sensitive 
economic  facilities,  he  said. 

While  terrorism  was  not  created  by  the 
media,  the  “theatrical  possibilities  of 
television"  allow  for  new  dimensions  to 
terrorism,  he  added. 

“From  1976  to  1978  some  9(K)  major 
terrorist  acts  took  place  in  our  place  of  the 
world.”  he  said. 

Quainton.  who  heads  a  37-member  in- 
tragovermental  committee  to  deal  with 
terrorism,  pointed  out  that  “significant” 
terrorist  incidents  in  the  world  are  grow¬ 
ing  and  now  number  200-300  per  month. 

Resolutions 

In  resolutions  passed  at  the  end  of  the 
5-day  meeting.  IAEA  strongly  conde¬ 
mned  “the  continuing  violence  and  ter¬ 
rorism  in  Guatemala  where  at  least  6  jour¬ 
nalists  have  been  murdered  this  year" 
and  the  terrorists  of  El  Salvador  who 
have  made  journalists  “prominent 
targets”  of  their  attacks. 


Two  journalists  have  been  murdered 
and  a  third  seriously  wounded  in  El  Sal¬ 
vador. 

lAPA  listed  7  countries  which  have  en¬ 
joyed  “great  Freedom  of  the  Press”  in 
the  past  but  are  now  “suffering,  in  some 
manner,  from  the  effects  of  a  marked 
tendency  to  harass  the  free  and  indepen¬ 
dent  performance  of  journalism.” 

The  United  States  was  listed  in  the 
group  because  of  actions  in  the  courts  and 
in  Congress.  As  of  August,  35  bills  were 
pending  in  Congress  to  exempt  in  varying 
degrees  different  government  agencies 
from  provisions  of  the  Freedom  of  In¬ 
formation  Act,  according  to  the  Freedom 
of  Information  Service  Center. 

The  6  other  nations  listed  by  lAPA 
were  Colombia,  Costa  Rica.  Dominican 
Republic,  Netherlands  Antilles,  Puerto 
Rico  and  Venezuela. 

I APA  also  sharply  criticized  those  gov- 
erments  which  seek  to  control  the  press 
through  either  violence  or  non-violent 
means. 

Attempts  to  control 

Among  the  governments  criticized  by 
lAPA  for  violence  against  journalists 
were; 

Bolivia — Freedom  of  the  Press  has 
been  severely  restricted  as  a  result  of  the 
recent  military  coup.  Journalists  have 
been  arrested  and  mistreated. 

Brazil — Attacks  on  news  rooms  and 
newsstands  have  gone  unpunished  and 
editions  of  the  Marxist  newspaper.  Hora 
do  Povo,  have  been  seized. 

Cuba — Freedom  of  expression  has 
been  repressed  for  20  years  and  “our  col¬ 
leagues.  Fernando  Rivas  Porta  and  Luis 
Rodriguez,  have  been  jailed  for  15  and  20 
years,  respectively.” 

Paraguay — Columnist  Alcibiades  Gon¬ 
zalez  has  been  jailed  twice  without  trial 
and  the  opposition  newspaper  El  Piiehio 
was  closed  by  the  government. 

Mother  seeks  help 

At  one  point  in  the  lAPA  proceedings, 
the  mother  of  a  37-year-old  Argentinian 
journalist  took  the  rostrum  to  plead  for 
assistance  in  locating  her  son  who  had 
“disappeared”  in  Buenos  Aires. 

Mrs.  Rosenda  Juaretche  told  lAPA 
that  her  son  Rosvaldo  Raul,  escorted  his 
two  sons  to  school  one  morning  and  was 
arrested  when  he  returned  to  his  house. 

“Neighbors  have  told  me  this  but  I 
have  heard  nothing  from  the  govern¬ 
ment.”  Mrs.  Juaretche,  who  now  lives  in 
California,  said. 

“Please.  .  .  please.  .  .  do 

something  for  him,”  she  asked. 

The  lAPA,  after  hearing  more  of  the 
(Continued  on  pa^e  46} 


9 


How  business 
‘Bill  and  Mary 

By  Pearl  Ahnen 

“I've  got  a  great  story — but  my  God, 
I'm  right  on  deadline,”  thought  Louis 
Heldman,  31,  business  editor  of  the  De¬ 
troit  Free  Press  as  he  listened  to  William 
Agee,  chairman  of  Bendix  speak  to  600 
Bendix  headquarters  employes  on 
September  24  about  the  rumors  that  had 
been  floating  around  concerning  his  rela¬ 
tionship  to  Mary  Cunningham,  a  fast  ris¬ 
ing  executive  in  the  company. 

Heldman,  sitting  in  the  second  row 
ofthe  Southfield  Civic  Center,  watched 
Agee,  then  Cunningham  and  then  the  au¬ 
dience.  Agee  was  at  the  podium  and  Cun¬ 
ningham  was  seated  in  the  audience.  This 
was  a  highly  unusual  moment  in  corpo¬ 
rate  meetings — in  corporate  history  for 
that  matter — giving  rumors  credibility 
and  making  them  public  by  discussing 
them  openly  at  a  meeting. 

Heldman  in  his  18  months  as  business 
editor  had  made  many  contacts  and  had 
many  sources,  and  at  this  moment  he 
thanked  God  for  all  of  them. 

Because  it  was  from  a  very  reliable 
source  that  he  had  heard  about  a  possibil¬ 
ity  that  Agee  would  talk  about  the  rumor 
at  the  meeting. 

Heldman  said:“l  heard  from  one  of  my 
sources  and  the  person  told  me  that  Agee, 
who  is  known  for  having  a  very  open  style 
of  management,  had  become  so  influ¬ 
enced  by  Cunningham  that  he  was  cutting 
off  everyone  in  company  communica¬ 
tion.  My  source  also  told  me  that  this  was 
disrupting  company  officials.  The  source 
promised  to  keep  me  informed.  1,  at  first, 
dismissed  it  as  high  level  office  gossip." 

“But  a  very  unusual  thing  happened 
after  my  meeting  with  my  source,  I  got  a 
Bendix  release  stating  that  William  Fan¬ 
ny,  53,  and  number  two  man  at  Bendix 
was  leaving  the  company  (under  cir¬ 
cumstances  that  made  it  appear  that  he 
had  been  fired  or  pushed  out).  It  was  also 
announced  that  an  executive  vicepresi¬ 
dent,  Jerome  Jacobson.  58,  also  had  left 
the  company.  1  considered  all  that  as  con¬ 
firmation  of  at  least  part  of  what  my 
source  told  me,”  added  Heldman. 

Filling  in  on  more  data.  Heldman  said 
that  Bendix.  with  headquarters  in  South- 
field,  Michigan,  is  the  88th  largest  com¬ 
pany  in  America.  Cunningham,  who  is  29. 
had  been  promoted  to  vicepresident  for 
strategic  planning  at  that  September  24 
session.  She  came  to  Bendix  last  year  by 
way  of  Harvard  Business  School  and  an 
executive  position  as  a  financial  analyst 
with  Chase  Manhattan  Bank  in  New 
York. 

At  the  September  24  meeting.  Agee. 
42,  said,  “I  know  it  has  been  buzzing 
around  that  her  rise  in  this  company  has 
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been  unusual.  Her  rapid  promotions  are 
totally  justified.” 

Agee  also  said.  “It's  true  that  we  are 
very  close  friends,  and  that  she's  a  very 
close  friend  of  my  family.  But  that  has 
nothing  to  do  with  the  way  that  I  and 
others  in  this  company  evaluate  perform¬ 
ance.” 

Heldman  said  that  as  he  listened  to 
Agee,  he  watched  the  employes,  but  ‘no 
one  moved  a  muscle'  and  even  during  the 
question-answer  period,  no  one  com¬ 
mented  on  the  Agee-Cunningham  rela¬ 
tionship. 

“It  just  so  happened.  1  had  a  luncheon 
appointment  with  Agee  on  September  24, 
but  he  called  me  at  home  at  8  a.m.  to 
cancel,  saying  he  had  a  meeting.  That  is 
when  I  asked  to  attend.  He  said  1  could 
not,  but  then  he  said  he  would  call  me 
back  after  talking  with  his  brain  trust. 

“Agee  called  back,  and  said  1  could 
attend  the  meeting  but  he  would  also  call 
the  Detroit  News.  In  addition  to  the  News 
writer,  there  also  was  a  reporter  from 
Fortune  magazine.  The  News  did  not  use 
the  story,  that  is  not  until  it  hit  all  the  wire 
services.  And  when  they  did  use  it.  it  was 
without  a  byline,”  added  Heldman. 

“When  Agee  slipped  in  the  rumor 
story,  it  was  just  another  item  on  his  long 
agenda,  but  somehow  1  knew  that  it  was  a 
great  story.  There  was  no  strong  audience 
reaction  because  they  were  concerned 
about  the  future  plans  of  the  company 
which  was  more  important  to  them  as 
individuals  and  because  they  had  heard 
about  the  rumors.  But  1  thought,  after  my 
initial  reaction  that: 

( 1 )  It  was  an  extraordinary  act  of  cour¬ 
age  or  foolishness  on  Agee's  part  to  re¬ 
veal  the  rumor. 

(2)  I  wondered  how  Cunningham  felt. 

(3)  I  was  glad  1  had  such  good  sources. 


(4)  What  was  the  Detroit  News  going  to 
do  about  it?” 

Heldman  said  that  he  called  Dave 
Lawrence,  executive  editor  of  the  Free 
Press  and  explained  to  him  the  story  in 
brief.  They  agreed  it  was  a  front  page 
story  and  then  Heldman  started  writing. 

Another  thing  that  Heldman  had 
arranged  beforehand  was  the  use  of  a 
typewriter  and  room  at  the  Civic  Center. 

“It  was  already  after  5:30  and  deadline 
was  5:30  for  the  first  edition.  I  started 
writing  on  the  typewriter,  calling  the 
story  in  to  Gary  Blonston,  executive 
news  editor,”  said  Heldman. 

Heldman  worked  at  a  rapid  pace,  writ¬ 
ing  and  then  calling  the  story  in.  and  the 
story  that  rocked  the  corporate  structure 
hit  the  front  page  of  the  Free  Press  on 
September  25. 

Heldman.  a  graduate  of  Ohio  State, 
joined  the  Free  Press  in  1972. 

“The  story  1  wrote  was  carried  on  the 
night  wire  which  goes  to  dozens  of  papers 
in  the  country.  What  I  really  was  proud  of 
was  that  my  story  with  my  byline 
appeared  in  my  hometown  paper,  the 
Cincinnati  Enquirer.  It  was  very  impor¬ 
tant  to  me,  that  byline,"  Heldman 
grinned. 

But  the  story  didn't  end  there,  added 
Heldman.  He  received  a  telephone  call 
from  a  freelance  photographer  who  had  a 
photo  of  Agee  and  Cunningham  which  the 
photographer  took  at  the  Republican  con¬ 
vention  held  in  Detroit.  They  were  sitting 
next  to  Gerald  and  Betty  Ford  and  behind 
Frank  and  Barbara  Sinatra. 

“It  was  luck,  pure  luck  that  we  got  the 
photograph  and  the  very  next  day,  we  got 
a  release  saying  that  Cunningham  was 
resigning.  So,  of  course  we  ran  the  story 
and  the  photo  on  the  front.  That's  how 
this  story  has  been  breaking,  with  people 
calling  me.  giving  me  tips,  which  we  cer¬ 
tainly  follow  up.”  added  Heldman. 

The  Free  Press  also  sent  a  reporter, 
Laura  Berman,  to  explore  Cunningham's 
home  ground  and  do  a  feature  story  about 
her.  She  traveled  extensively  in  New 
York,  New  Hampshire  and  Mas¬ 
sachusetts.  Her  story  appeared  on 
September  30.  And  the  theme  of  her  story 
was  “For  woman  execs,  the  rules  are 
different:  studies  show  people  think 
women  are  promoted  for  elTort,  while 
men  are  promoted  for  ability.” 

Mullen  named 

William  G.  Mullen  was  named  execu¬ 
tive  director  of  the  Associate  Third  Class 
Mail  Users,  a  national  trade  associa¬ 
tion  representing  600  users  and  producers 
of  third  class  mail.  Mullen's  selection  was 
announced  by  Lee  Epstein,  the  organiza¬ 
tion's  chairmen,  and  President  of  MAIL¬ 
MEN  Inc.  in  New  York  City.  Mullen,  a 
lawyer  and  Certified  Association  Execu¬ 
tive.  recently  resigned  his  position  as  ex¬ 
ecutive  vicepresident  and  senior  counsel 
of  the  National  Newspaper  Association. 
EDITOR  &  PUBLISHER  for  October  25.  1980 


Muskie  seems  Commission  to  be  formed 

in  the  dark  on  .  *  i.  j- 

UNESCO  talks  by  UNESCO  to  watch  media 


By  Celeste  Huenergard 

Secretary  of  State  Edmund  Muskie 
gave  the  impression  this  week  that  he  is 
not  as  clearly  abreast  of  the  UNESCO 
news  talks  taking  place  in  Belgrade  as 
some  would  believe. 

In  a  question  and  answer  period  fol¬ 
lowing  an  address  Muskie  gave  to  the 
Inland  Daily  Press  Association,  K.  Pres¬ 
cott  Low,  publisher  of  the  Quincy 
(Mass.)  Patriot  Ledger  asked  the  official 
how  the  State  Department  plans  to  im¬ 
prove  the  American  media’s  position  in 
present  and  future  UNESCO  talks. 

Muskie  either  misunderstood  the  ques¬ 
tion  or  simply  was  not  up-to-date  on  the 
problem  because  his  response  centered 
around  the  Helsinki  accord  and  never 
touched  on  the  UNESCO  news  talks. 

“I  said  we  were  getting  our  brains  beat 
out  in  Belgrade  and  asked  what  the  State 
Department  was  going  to  do  to  improve 
our  situation,”  Low  recalled.  “1  tried  to 
focus  his  attention  on  a  problem  that  is 
very  much  on  the  front  burner  .  .  .  and  I 
don’t  think  1  even  made  a  dent.” 

Low  prefaced  his  question  to  Muskie 
by  reminding  him  of  a  visit  top  newspa¬ 
per  executives  paid  the  former  Senator 
last  summer,  regarding  the  UNESCO 
issue. 

”I  was  very  disappointed,  upset  as  hell 
would  be  a  better  word,  over  his  lack  of 
response  and  apparent  lack  of  awareness 
of  the  importance  of  the  subject  matter 
taking  place  in  Belgrade,”  Low  said. 

Low  said  he  spoke  with  Warren  Chris¬ 
topher,  Deputy  Secretary  of  State,  two 
weeks  ago  about  the  gravity  of  the  Bel¬ 
grade  meetings. 

“He  didn’t  know  any  more  about  it 
than  Muskie  did,”  Low  said. 

More  than  650  Inland  members  at¬ 
tended  the  association’s  95th  annual 
meeting  in  Chicago  (October  19-21). 

The  meeting’s  agenda  included  mes¬ 
sages  from  representatives  of  the  three 
presidential  candidates  as  well  as  up¬ 
dates  on  the  newspaper  industry’s  fu¬ 
ture. 

J.  L.  Prendergast,  manager  of  the 
American  Newspaper  Publishers  As¬ 
sociation’s  newsprint  traffic  department, 
disclosed  that  this  year’s  newsprint  sup¬ 
ply  has  been  tight. 

“With  Abitibi-Price’s  mills  at 
Kenogami  and  Alma,  Quebec,  still  on 
strike,  the  immediate  outlook  is  anything 
but  certain,”  he  said,  “and  it  is  my  un¬ 
derstanding  that  the  union  again  rejected 
Abitibi’s  offer  over  this  past  weekend.” 

The  executive  said  strikes,  which 
started  in  July,  have  caused  a  production 
loss  in  North  America  of  approximately 
380,000  metric  tons  through  October  21, 
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An  informal  agreement  was  reached 
in  Belgrade  by  the  154-member  countries 
of  UNESCO  on  October  22  to  shelve  for  at 
least  two  years  a  Soviet  bloc  supported 
plan  that  would  have  recognized  the  right 
of  government  to  control  the  flow  of  in¬ 
formation. 

Instead  a  compromise  resolution,  which 
is  expected  to  be  formally  approved  on 
October  25,  was  passed  that  calls  for  a  two 
year  media  watch  study  by  a  16-member 
commission  under  the  direction  of  Sean 
MacBride  of  communcations  problems. 
Third  World  and  Communist  countries 
contend  they  are  victims  of  a  “communi¬ 
cation  imbalance”  in  which  Western  news 
organizations  are  said  to  present  a  dis¬ 
torted  account  of  news  in  these  nations. 

The  results  of  the  study  will  be  pre¬ 
sented  at  another  conference  of  UNESCO 
set  for  1983. 

Several  other  proposals,  which  were 
agreed  to  despite  objections  of  the  United 
States.  Britain  and  West  Germany  dele¬ 
gates  to  the  Belgrade  conference,  were 
as  follows: 

Approval  of  several  progams  in  the 
UNESCO  budget  to  promote  such  ideas  as 
an  international  code  of  ethics  for  jour¬ 
nalists,  some  form  of  “protection  for  jour¬ 
nalists,”  universal  definitions  of  “respon¬ 
sible”  reporting,  and  ways  to  help 
strengthen  the  propaganda  capability  of 
“liberation  movements”  such  as  the  Pales¬ 
tine  Liberation  Organization. 


and  that  roughly  1,200  tons  per  day  will 
be  lost  as  long  as  the  Kenogami  and 
Alma  strikes  continue. 

The  outlook  for  the  future  is  brighter, 
according  to  Prendergast,  who  said  total 
North  American  newsprint  capacity  will 
reach  15.1  million  metric  tons  by  the  end 
of  1983,  an  increase  of  3.8  million  metric 
tons. 

He  said  that  reserve  capacity  during 
the  1981-1985  period  should  average  well 
over  I  million  metric  tons  annually. 

Breaking  down  the  figures  even 
further,  Prendergast  said  U.S.  capacity 
is  scheduled  to  increase  from  4.2  million 
metric  tons  in  1980  to  4.9  million  metric 
tons  by  the  end  of  1983 — an  increase  of 
about  17%.  Canadian  capacity  is  esti¬ 
mated  to  increase  from  9. 1  million  metric 
tons  this  year  to  10.2  million  metric  tons 
by  1983 — an  increase  of  12%. 

Prendergast  explained  that  the  in¬ 
creases  mean  North  America  will  go 
from  13.4  million  metric  tons  in  1980  to 
1 5. 1  million  metric  tons  in  1983 — an  in¬ 
crease  of  about  1 .7  million  metric  tons  or 
about  13  percent  in  three  years.  In  the 
U.S.  the  south  will  provide  the  largest 
share  of  this  while  in  Canada  the  biggest 


Reelection,  without  opposition,  of  UN¬ 
ESCO  director  General  Amadou  Mahtar 
M’bow  of  Senegal,  an  outspoken  advocate 
of  efforts  to  break  what  he  feels  is  the  West’s 
dominance  of  international  communications 
through  four  news  services:  AP,  UPI, 
Reuters,  and  Agence  France- Presse. 

Approval  of  a  34%  increase  in  UN¬ 
ESCO’s  operating  budget,  passed  over 
negative  votes  of  the  U.S>,  Britain,  Aus¬ 
tralia,  Canada,  and  Japan.  The  agency  will 
now  have  $625  million  to  spend  over  the 
next  three  years,  including  more  funds  for 
media  initiatives. 

Approval  of  a  new  international  aid  pro¬ 
gram,  largely  under  the  control  of  UN¬ 
ESCO,  to  help  developing  countries 
strengthen  their  media.  TTiis  was  an  en¬ 
dorsement  of  a  U.S.  plan  to  redress  the 
world  “communications  imbalance”  by 
giving  UNESCO  a  new  arm,  called  the 
International  Program  for  the  Develop¬ 
ment  of  Communications,  which  will  assist 
poorer  countries  in  building  up  their  own 
newspapers,  radio,  and  tv. 

Approval  over  the  objection  of  the  West 
and  China,  of  a  Soviet  proposals  to  hold  an 
international  conference  in  1983  to 
evaluate  mass  media  compliance  with  a 
1978  UNESCO  resolution  calling  on  jour¬ 
nalists  to  promote  peace,  understanding 
and  human  rights,  and  to  oppose  racism, 
apartheid,  and  war-mongering. 

Western  diplomats  expect  the  confer¬ 
ence  to  end  next  week. 


expansion  will  take  place  in  British  Co¬ 
lumbia. 

“Reinforcing  my  belief  that  publishers 
will  have  an  ample  supply  of  newsprint 
the  next  few  years  is  the  fact  that  so 
much  new  capacity  is  planned  over¬ 
seas.”  Prendergast  added.  “By  1984, 
world  newsprint  capacity  is  expected  to 
reach  34. 1  million  metric  tons — an  annual 
average  increase  of  4.6%” 

Prendergast  said  he  did  not  want  “to 
lull  anyone  into  an  unrealistic  sense  of 
security.” 

“Everything  I  have  said  assumes  the 
capacity  that  has  been  announced  will,  in 
fact,  come  on  stream.  It  also  assumes 
there  will  be  no  major  transportation 
tie-ups  to  prevent  you  from  getting  your 
newsprint.” 


$470  a  ton 

Nova  Scotia  Forest  Products  Indus¬ 
tries  announced  a  price  increase  for 
newsprint  products  from  its  mill.  The  in¬ 
crease,  effective  January  I,  1981,  will 
bring  the  price  for  the  mill’s  standard 
basis  weight  newsprint  to  $470  per  ton. 
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Times  Mirror  Co.  to  buy  Denver  Post 


Times  Mirror  Co.  has  agreed  to  buy  the 
Denver  Post  for  $95  million. 

The  purchase  agreement  ends  specula¬ 
tion  about  the  Post’s  future  which  began 
last  June  when  president  and  publisher 
Donald  R.  Seawell  disclosed  he  had  re¬ 
ceived  “an  offer  of  substantial  nature”  for 
the  afternoon  daily  from  an  unnamed  party 
{E&P  July  5). 

Following  that  offer,  trustees  and  stock¬ 
holders  of  the  Post  voted  to  seek  the 
market  value  of  the  paper. 

Both  independent  Denver  oilman  Mar¬ 
vin  Davis  and  Charter  Media  submitted 
bids  for  the'  Post  in  the  $75  to  $125  million 
range. 

The  terms  of  the  purchase  agreement 
call  for  Times  Mirror  to  pay  $25  million 
down,  $55  million  at  the  end  of  ten  years, 
and  a  final  $15  million  payment  at  the  end 
of  20  years.  Times  Mirror  will  also  make 
twice  yearly  interest  payments  at  a  rate  of 
109^  yearly  on  the  unpaid  principal. 

The  Helen  G.  Bonfils  and  Frederick  G. 
Bonfils  Foundations  own  909f  of  the 
Post’s  stock  evenly  divided  between  them. 
Seawell  owns  1 .29f  of  the  stock,  and  the 


Denver  Post  Employes  Stock  Trust  owns 
the  remaining  8.89f. 

When  discounted  for  the  current  cash 
value  of  deferred  payments,  the  purchase 
price  amounts  to  $85  million  in  current 
dollars. 

The  Post’s  employes  are  “just  de¬ 
lighted’’  by  the  Times  Mirror  purchase, 
according  to  the  editor,  William  Hornby. 

“It  seems  like  a  natural  match  for  the 
Post  to  become  a  part  of  the  Times  Mir¬ 
ror’s  strong  triad  of  western  newspapers." 
he  said,  adding  that  because  the  new 
owner  is  based  in  Los  Angeles,  it  “under¬ 
stands  Colorado  and  the  west.” 

Times  Mirror’s  western  triad  consists  of 
the  Los  Angeles  Times,  Orange  Coast 
Daily  Pilot  in  Costa  Mesa.  California,  and 
Dallas  Times-Heralcl. 

The  company  also  publishes  Newsday 
in  Long  Island.  New  York,  and  three 
dailes  in  Connecticut:  Hartford  Courant, 
Greenwich  Time,  imd  Stamford  Advocate . 

The  Post’s  morning  competitor,  the  tab¬ 
loid  Denver  Rocky  Mountain  News,  re¬ 
cently  took  over  the  daily  circulation  lead 
with  weekday  sales  of  27 1 ,000  compared 


to  260,000  for  the  afternoon  paper.  The 
Post  continues  to  lead  the  market  on  Sun¬ 
days  with  sales  of  371,000  versus  285,000 
on  Sundays  for  the  Rocky  Mountain 
News. 

Times  Mirror  has  not  stated  its  plans  for 
the  Post,  but  company  president  Robert 
Erbum  indicated  he  is  considering  a  morn¬ 
ing  edition  of  the  Post  as  one  way  to  build 
circulation. 

Last  year  the  Post  earned  about  $20 
million  on  sales  of  $94  million.  The  news¬ 
paper  in  the  first  nine  months  of  1980 
shows  earnings  of  about  $23,000.  Pub¬ 
lisher  Seawell  stated  the  Post  is  expected 
to  show  a  profit  for  all  of  1980. 

Most  of  the  Post’s  profits  go  to  the  Den¬ 
ver  Center  for  the  Performing  Arts  which 
is  owned  by  the  two  Bonfils  Foundations. 
Publisher  Seawell.  once  an  attorney  for 
theatrical  clients,  is  the  Center’s  presi¬ 
dent.  Helen  G.  Bonfils,  daughter  of  Post 
founder  Frederick  G.  Bonfils,  is  a  former 
actress  and  theatrical  producer. 

Seawell  indicated  much  of  the  proceeds 
from  the  Post’s  sale  will  be  invested  on 
behalf  of  the  arts  center. 


Eleanor  McClatchy,  85, 
CEO  for  42  years,  dies 


Eleanor  McClatchy.  chairman  emeritus 
of  McClatchy  Newspapers,  died  Friday 
(October  17)  morning  at  her  home  in 
Sacramento.  She  was  85  and  had  been 
in  failing  health  since  suffering  injuries 
in  a  fall  two  years  ago. 

A  Sacramento  native,  she  was  chief 
executive  officer  for  42  years  of  the 
company  that  carries  her  name.  The 
company  grew  steadily  under  her  direc¬ 
tion,  and  today  includes  five  daily  and 
four  weekly  newspapers,  four  radio  sta¬ 
tions  and  a  television  station  in  Fresno. 

Miss  McClatchy  was  born  September 
27.  1895.  at  the  family  home  at  1015  15th 
Street,  the  youngest  of  three  children  of 
C.K.  and  Ella  McClatchy.  Her  elder  sis¬ 
ter.  Charlotte  McClatchy  Maloney,  died 
in  1954.  Her  brother,  Carlos  K. 
McClatchy,  died  in  1933. 

From  her  school  days  she  received  her 
early  education  in  Sacramento  public 
schools  and  attended  Bennett  College  at 
Hillbrook,  N.Y.  She  had  hoped  to  enter 
the  theater  as  a  playwright. 

She  was  a  playwright  student  at  Co¬ 
lumbia  University  when  her  father  was 
stricken  in  1936.  In  the  last  year  of  his  life, 
her  father  asked  that  she  assume  leader¬ 
ship  of  the  family  company. 

In  her  early  years  she  remained  abroad 
for  long  peritxls  and  her  travels  took  her 
to  most  of  the  countries  of  the  Middle 
East,  the  Baltic.  Scandinavia,  and  Rus¬ 
sia.  Periodically  she  wrote  accounts  of 
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her  visits,  among  them  reports  of  post- 
World  War  11  Europe  and  Russia  during 
a  time  when  Soviet  &  U.S.  relations 
were  at  a  critical  state. 

Under  Miss  McClatchy.  new  buildings 
for  publishing  all  three  Bees  were 
erected.  The  Bee’s  sponsorship  of 
Community  Forums,  Theater  and  Music 
Circus  productions  was  begun.  Home¬ 
making  services,  through  Katherine 
Kitchen,  were  inaugurated.  The  first 
pension  program  in  the  newspaper  in¬ 
dustry  west  of  the  Mississippi  River 
was  begun.  And  public  service  sponsor¬ 
ship  in  broadcasting,  including  original 
California  historical  vignettes  and  public 
education  programs,  was  introduced. 

Miss  McClatchy  was  married  August 
7.  1924,  to  Raymond  Lee  Crozier,  a  na¬ 
tive  of  Indiana.  They  lived  for  a  time  in 
Pasadena.  Her  maiden  name  was  re¬ 
stored  to  her  after  the  marriage  was  an¬ 
nulled  some  years  later.  She  never  re¬ 
married. 

Miss  McClatchy  is  survived  by  three 
nephews:  James  McClatchy  of  San 
Francisco,  Chairman  of  the  Board  of 
McClatchy  Newspapers.  William  Ellery 
McClatchy  of  Carmel,  N.Y.,  a  director 
of  McClatchy  Newspapers,  and  C.K. 
McClatchy  of  Sacramento,  editor  and 
president  of  McClatchy  Newspapers. 
The  three  are  sons  of  her  brother,  Carlos 
McClatchy.  Two  nephews,  Martin  and 
Brown  Maloney,  preceded  her  in  death. 


Sale  or  closure  set 
for  London  Times 

Thomson  British  Holdings  Limited 
disclosed  their  intention  of  withdrawing 
from  the  publication  of  the  London 
Times,  Sunday  Times  and  their  as¬ 
sociated  publications  unless  a  sale  is 
made  by  March  1981. 

The  company  said  the  major  reason 
behind  this  decision  is  the  continuing 
troubled  history  of  industrial  relations 
which  goes  back  over  many  years.  This 
includes  the  eleven-month  suspension  of 
publication  in  1978/79  in  the  attempt  to 
introduce  disputes  procedures,  guaran¬ 
tees  of  continuous  production,  a  new 
wage  structure,  more  realistic  manning 
levels  and  the  introduction  of  new  tech¬ 
nology. 

The  company  said  in  a  statement: 

“Since  resumption,  circulations  have 
been  sound  and  within  the  context  of  a 
general  economic  recession  advertising 
has  stood  up  well.  Regrettably,  however, 
many  of  the  agreements  reached  have 
not  been  implemented  by  some  of  the 
unions  concerned:  the  newspapers  have 
continued  to  be  subjected  to  industrial 
disruption  and  various  forms  of  non¬ 
cooperation  from  sections  of  the  work¬ 
force  and  it  has  not  been  possible  to  op¬ 
erate  the  new  technology  even  on  the 
most  limited  basis." 

In  the  current  year  Times  Newspaper 
Limited  is  expected  to  incur  a  pre-tax 
loss  of  some  15  million  pounds 
and  to  borrow  from  TBH  22  million 
pounds. 
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Community  Information  Center 
idea  revived  by  Harte-Hanks 


Whellan 


Weaver 


Box 


Padel 


Harte-Hanks  realigns 
personnel  dept. 

The  corporate  human  resources  de¬ 
partment  of  Harte-Hanks  Communica¬ 
tions.  Inc. was  reorganized. 

Robert  G.  Marbut.  president  and  chief 
executive  officer,  called  the  reorganiza¬ 
tion  a  major  step  toward  the  goal  of  pro¬ 
viding  highly  trained,  professional  staff 
members  at  the  area  of  business  and 
group  levels  of  the  company. 

Floyd  Whellan.  who  has  headed  human 
resource  operations  for  the  company 
since  January.  1979.  will  assume  the  new 
position  of  senior  vicepresident,  human 
resources,  for  newspaper  operations,  the 
company’s  largest  area  of  business.  He 
will  report  to  Richard  T.  Schlosberg  III. 
president.  Newspaper  Operations. 

Whellan.  43.  has  been  with  Harte- 
Hanks  since  1971.  serving  first  as  corpo¬ 
rate  director,  industrial  relations,  and  la¬ 
ter  as  senior  corporate  director,  human 
resources.  He  was  named  vicepresident, 
human  resources,  for  the  company  Janu¬ 
ary.  1979.  Before  joining  Harte-Hanks. 
Whellan  served  in  several  industrial  rela¬ 
tions  capacities  for  Armour  &  Company 
and  Honeywell.  Inc.  He  holds  a  bache¬ 
lor’s  degree  in  economics  and  psychology 
from  the  University  of  the  City  of  New 
York  and  a  master’s  degree  in  industrial 
relations  from  the  University  of  Illinois. 

Two  managers  on  Whellan’s  stalT.  Bar¬ 
ry  E.  Box  and  Giles  E.  Padel.  were  prom¬ 
oted  and  will  be  assigned  to  Newspaper 
Operations. 

Box.  who  was  corporate  employment 
manager  since  joining  the  company  in 
July.  1979.  will  become  director,  human 
resources,  of  Newspaper  operations.  Be¬ 
fore  joining  Harte-Hanks.  Box.  35.  was 
supervisor  of  employe  relations  for  Bell 
Helicopter  International. 

Padel.  who  was  corporate  member, 
training  and  development,  since  July. 
1979.  was  named  director,  training,  for 
Newspaper  Operations.  Padel.  55.  joined 
Harte-Hanks  in  1968  as  director  of  per¬ 
sonnel.  He  later  served  as  vicepresident 
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Harte-Hanks.  Inc.  newspaper  editors  and  publishers  have  set  out  to  breathe 
life  into  a  concept  they  call  the  Community  Information  Center. 

The  concept  was  the  focal  point  of  the  company’s  1980  Editorial  Conference 
September  19-21  in  San  Antonio.  Texas. 

Under  the  CIC  approach,  a  newspaper  would  put  out  a  number  of  different 
products  and  offer  various  services  in  addition  to  publishing  the  main  newspap¬ 
er.  All  departments  of  the  newspaper  would  be  involved  in  meeting  the  commun¬ 
ity’s  total  informational  needs. 

John  C.  Ginn,  president  of  Harte-Hanks’  Century  Group  and  publisher  of  the 
Harte-Hanks  newspaper  in  Anderson,  South  Carolina,  envisioned  that  a  news¬ 
paper  in  1990  might  be  publishing  newsletters  for  several  specific  interest  groups 
such  as  business  professionals,  real  estate  agents  and  sports  fans  to  give  them 
more  detailed  information  on  their  areas  of  interest  than  the  regular  newspaper 
can  carry. 

9|c  ^ 

That  same  newspaper  might  also  be  using  cable  television  for  live  newscasts 
from  the  newsroom.  Its  promotion  department  might  offer  a  speechwriting 
service  to  outside  clients,  act  as  a  booking  agent  for  the  local  civic  center  and 
market  audiovisual  shows  and  videodiscs  to  the  community. 

Under  Ginn’s  scenario,  the  newspaper’circulation  department  might  be  de¬ 
livering  magazines,  videodiscs,  catalogs  and  newsletters  in  addition  to  zoned 
editions  of  the  newspaper. 

Besides  selling  newspaper  ads.  the  retail  advertising  department  might  be 
selling  spots  on  cable  television,  billboard  and  newsletters.  It  might  also  be 
serving  as  and  advertising  consultant  for  various  retailers  and  sponsoring  semi¬ 
nars  on  marketing  techniques. 

Frank  Puckett.  Jr.,  newly  named  publisher  of  the  Harte-Hanks  newspaper  in 
Hamilton.  Ohio,  said  it  is  quite  natural  for  newspapers  to  think  like  information 
centers. 

♦  *  * 

"We  already  gather  lots  of  information,  use  some  of  it  and  distribute  it  to  some 
people.  To  increase  our  viability,  we  would  gather  more  information,  use  all  or 
more  of  what  we  gather  and  share  it  with  more  people.  We  should  take  our 
strengths  and  capitalize  where  we  can.”  said  Puckett. 

The  conference,  attended  by  65  Harte-Hanks  newspaper  executives,  was 
sponsored  by  the  company’s  Editorial  Task  Group,  which  was  formed  two  years 
ago  to  foster  the  editorial  excellence  of  Harte-Hanks  newspapers  in  ways  that  do 
not  interfere  with  local  autonomy. 

Newly  elected  members  of  the  task  group  are  Charles  W.  Ward,  executive 
editor  of  the  Wichita  Falls  (Tex.)  Times  ami  Record  New  s\  Dan  Coleman,  editor 
of  the  Yakima  (Wash.)  Herald-Repahlic:  and  Bill  Newsom,  editor  of  the  Daily 
Courier-Democrat  in  Russellville.  Arkansas. 

Ward  was  elected  chairman  of  the  group  for  the  coming  year.  Joseph  Mata- 
sich,  editor  of  Ypsilanti  (Mich.)  P/x'.v.v.  was  elected  vicechairman,  and  Colemen 
of  Yakima  was  chosen  secretary. 

♦  *  * 

In  addition  to  the  annual  conference,  the  Editorial  Task  Group  sponsors 
yearly  writing  and  photography  contests  for  Harte-Hanks  employes.  It  helped 
launch  a  comprehensive  newsroom  management  training  program  which  has 
been  recognized  as  the  only  formal,  ongoing  program  of  its  kind  in  the  newspap¬ 
er  industry.  The  task  group  also  sponsors  a  monthly  idea  exchange  among  all 
Harte-Hanks  editors. 


of  the  San  Antonio  F.\press-News  (sold 
by  Harte-Hanks  in  1973)  and  as  corporate 
manager,  selection  and  training.  Before 
coming  to  Harte-Hanks.  Padel  was  dis¬ 
trict  reporting  manager  for  Dun  &  Brad- 
street.  Inc. 

At  the  corporate  level.  Jerilyn  A. 
Weaver  was  promoted  to  corporate  direc¬ 
tor.  human  resource  planning  and  de¬ 
velopment.  She  was  manager,  organiza¬ 
tional  resources,  at  the  corporate  office 


since  joining  the  company.  Weaver.  34. 
came  to  Harte-Hanks  in  October,  1979 
for  the  Washiiifiton  Post,  where  she  was 
manager,  training  and  development. 

Strike  averted 

A  strike  by  the  Pacific  Northwest 
Newspaper  Guild  against  the  Seattle 
Post-Intelliftencer  and  Seattle  Times  was 
averted  October  13  when  negotiators  for 
both  sides  reached  a  tentative  agreement. 
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Curtis  recalls  API’s 
34-year  history 


By  1.  William  Hill 

Fred  Allen  used  to  say,  “1  always  have 
trouble  remembering  three  things — 
faces,  names  and — I  can't  remember 
what  the  third  thing  is.” 

Not  so  the  Hon.  J .  Montgomery  Curtis, 
former  director  of  the  journalistic  “Har¬ 
vard”  known  as  the  American  Press  In¬ 
stitute  for  almost  two  decades  up  to  1967. 

Now,  like  any  spry  patriarch  recalling 
his  youth,  Monty  Curtis  has  published  a 
booklet  vividly  recalling,  in  fact  and  anec¬ 
dote,  API's  34-year  history,  first  in  Col¬ 
umbia  University’s  Journalism  Building 
and,  since  1974,  in  Reston,  Va.  The 
account  is  titled  “API:  A  Personal  Re¬ 
membrance”. 

Faces?  Monty  recalls  the  startled  look 
of  the  Columbia  University  president 
when  he  was  told  newspapers  like  the 
Toledo  Blade  picked  for  their  biggest 
headline  the  hottest  story  of  the  day.  like 
“Pope  Rapes  Mama.”  Names?  For  inst¬ 
ance,  Monty  lists  38  great  figures  in  the 
Journalism  of  the  ‘40s  as  API  founders. 
(Incidentally.  James  Wright  Brown,  the 
then  president  of  Editor  &  Publisher,  was 
among  them.) 

Threaded  all  the  way  through  Monty's 
booklet  is  a  very  special  ingredient.  That 
is  the  professional  nostalgia  felt  not  only 
by  Monty  but  by  the  13,049  Journalists 
from  1.260  newspapers  API  has  trained 
from  50  states  as  well  as  far-off  points  in 
the  world. 

This  writer  (who  attended  city  and 
managing  editor  API  seminars  as  well  as 
leading  discussions  at  another  32)  has  felt 
it  for.  at  API.  he  learned  that  he  wasn't 
the  most  harassed  city  editor  in  the  U.S. 
along  with  craft  knowledge  that  forever 
after  banished  self-pity. 

Monty  tells  how  API  was  started.  The 
germ  idea  came  when  Douglas  Southall 
Freeman,  editor  of  the  Riclunond  News- 
Leader,  was  discussing  editorial  writing 
before  Journalism  students  at  Columbia 
University.  Observing  was  Sevellon 
Brown,  of  the  Providence  Journal  and 
Bulletin.  Afterward,  Brown  commented 
that  he  doubted  if  the  students  fully 
appreciated  v/hat  they'd  heard.  Then  he 
asked:  “Why  should  there  not  be  a  place 
where  experienced  newspapermen  and 
women  could  come  for  seminars  to  im¬ 
prove  their  own  work  and  the  product 
which  they  offer  the  public? 

Ten  years  later,  through  Brown's  fund¬ 
raising  efforts,  API  began,  and  im¬ 
mediately  gave  a  new  meaning  to  the 
word  “seminar.”  It  became  a  working 
event,  requiring  long  and  arduous  prepa¬ 
ration,  dispensing  with  lectures  in  favor 
of  professional  Journalists  leading  a  give- 
and-take  discussion.  Notable  scholars 


sometimes  had  difficulty  with  the  format. 
One.  as  Monty  Curtis  recalls,  was  Dr. 
Arthur  F.  Burns,  who  was  later  to  be¬ 
come  chairman  of  the  Federal  Reserve 
Board.  Starting  out  to  talk  in  the  Jargon  of 
high  finance.  Dr.  Burns  was  brought  to 
earth  by  a  newpaperman's  doggerel.  He 
then  proceeded  to  talk  in  the  practical 
phrases  newsmen  could  appreciate. 

Monty  describes  crises  n  the  life  of 
API — how  steps  had  to  be  taken  to  extend 
API  interest  to  small  and  not  Just  large 
newspapers,  how  publisher  problems 
with  management  and  costs  had  to  be 
faced  and  answered  with  specially- 
designed  seminars. 

API  became  the  leading  instructor  on 
newspaper  libel,  Monty  recalls,  on  tech¬ 
nology  (as  early  as  1947)  on  hiring  and 
training  employes,  on  readability,  sur¬ 
veys  and  polls,  on  standards  for  the  allot¬ 
ment  of  space. 

API's  contribution  to  the  improvement 
of  writing,  beginning  in  1946.  is  covered 
in  the  Curtis  booklet.  Both  Robert  Gun¬ 
ning  and  Rudolph  Flesch  appeared  as  dis¬ 
cussion  leaders  to  champion  word-count 
as  a  readability  factor,  often  in  the  face  of 
heated  opposition  from  newsmen.  At  ab¬ 
out  the  same  time.  Turner  Catledge  of  the 
New  York  Times  was  simplifying  the 
problem  by  giving  his  own  formula  for 
readable  writing:  “Just  give  us  one  idea 
per  sentence — at  least  one  idea,  please.” 

Monty's  booklet  provides  a  chart 
showing  the  result  of  readebility  efforts 
on  410  newspapers. 

Another  notable  feature  is  a  hitherto 
unprinted  presentation  of  a  memorandum 
from  a  notable  dynamo  at  directing  inves¬ 
tigative  reporting — Ben  Reese,  cele¬ 
brated  former  managing  editor  of  the  St. 
Louis  Post-Dispatch.  Reese  became  an 
API  associate  after  retirement  and  was 
ever  ready  to  help  oncoming  investiga¬ 
tors  wih  tips  on  their  craft. 

These  included:  “Decide  your  goal  be¬ 
fore  you  begin.  .  .  Do  not  become  a 

common  scold.  You  can  bore  your 
readers.  .  .  Don't  have  too  many 

campaigns  running  at  the  same 
time.  .  .  Don't  generate  tragic  mate¬ 
rial,  like  school  firetraps,  around  Christ¬ 
mas  holidays.  .  .  Effectiveness 

does  not  mean  banner  line 
display.  .  .  Editorial  page  support  is 

essential.  Cartoon  support  is  invaluable. 
If  you  don't  have  a  cartoonist,  use  pic¬ 
tures  in  the  editorial  page.  .  .  Don't 

fail  to  print  both  sides  in  the  news  col¬ 
umns,  which  should  be  zealously  objec- 
tive  —  not  slanted  to  suit  your 
purpose.  .  Confidences,  if 
accepted,  should  be  kept.  .  .  Guilt  is 

individual.  Direct  your  fire,  not  at  cor¬ 


porations  or  unions,  but  at  the 
officers.  .  .  Follow  the  dollar.” 

Monty’s  booklet  traces  the  leadership 
in  API,  beginning  with  the  first  director, 
Floyd  Taylor,  then  Curtis  himself.  Walter 
Everett  (who  writes  the  introduction  for 
the  booklet),  Mai  Mallette,  and  up  to  the 
present  director,  Frank  Quine. 

Another  API  achievement  recalled  by 
Monty  was  the  outgrowth  of  a  suggestion 
by  Gen.  Dwight  D.  Eisenhower,  who 
complained  in  1947  to  a  lack  of  truthful 
newspapers  in  Germany  after  World  War 
II. 

Frank  Ahlgren,  of  the  Memphis  Com¬ 
mercial  Appeal,  suggested  he  should 
select  a  small  group  of  good,  young  news¬ 
paper  people  from  Germany  and  send 
them  to  API.  This  was  done  and  Monty 
recalls  the  notable  results.  This  led  to 
other  foreign  seminars. 

Monty  ends  his  booklet  with  a  para¬ 
graph  from  Turner  Catledge  that  he  says 
he  likes  because  “it  distills  to  the  essence 
what  API  is  all  about.” 

It  is  this: 

“American  Journalism  owes  API  a  debt 
which  would  defy  the  capacity  of  any 
computer.  1  shudder  to  think  of  what  a 
hell  of  a  mess  we’d  be  in  today,  with  all 
the  problems  piling  upon  the  media,  if  we 
hadn't  had  the  guidance,  especially  the 
infusion  of  the  spirit  and  practice  of  self- 
examination,  contributed  by  the  API.” 

The  booklet  was  published  (October 
25),  in  connection  with  the  dedication  of  a 
new  wing  to  the  API  building  in  Reston 
Va.,  one  that  will  enable  API  to  conduct 
two  seminars  at  once.  API  said  it  will  mail 
a  copy  of  the  I5.00()-word  booklet  to 
newspapers. 

Swedish  firm 
buys  King  Press 

Solna  Offset  AB.  Sollentuna,  Sweden 
has  signed  an  agreement  to  acquire  the 
King  Press  division  from  White  Consoli¬ 
dated  Industries. 

The  value  of  the  transaction  was  not 
disclosed. 

Solna  is  one  of  the  leading  European 
ofset  printing  press  manufacturers,  pro¬ 
ducing  a  line  of  sheet  fed  and  web  presses 
for  the  commercial,  publication  and 
newspaper  markets. 

With  manufacturing  facilities  in  three 
dilTerent  locations  in  Sweden.  Solna  also 
manufactures  presses  in  Machester.  Eng¬ 
land  and  in  Campinas.  Brazil.  The  Solna 
products  are  sold  and  serviced  by  wholly- 
owned  subsidiaries  in  the  U.S. A.  (Solna 
Corporation.  Kenilworth.  N.J.).  Canada. 
France.  West  Germany.  Sweden  and 
Southeast  Asia  (Singapore,  Malaysia  and 
Indonesia). 

The  acquisition  of  King  Press  will 
strengthen  Solna’s  position  in  the 
U.S. A.,  presently  taking  some  20%  of 
Solna’s  production,  and  provide  the  com¬ 
pany  with  the  support  of  a  U.S.  manufac¬ 
turing  unit,  the  firm  said. 
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ITU  and  Guild  endorse 
Carter  for  President 


The  presidents  of  the  International 
Typographical  Union  and  The  Newspap¬ 
er  Guild,  have  endorsed  President  Jimmy 
Carter  in  his  re-election  bid  and  have 
urged  their  members  to  work  for  and  sup¬ 
port  him  in  his  campaign. 

ITU  president  Joseph  Binge!  sent  out 
letters  to  all  local  ITU  otTicers  urging 
them  to  encourage  members  to  support 
Carter  in  his  re-election  bid. 

At  the  same  time.  Newspaper  Guild 
president  Charles  Perlik,  Jr.  and  secret¬ 
ary  treasurer  Charles  Dale  have  also 
announced  their  support  for  the  re- 
election  of  President  Carter. 

“We  must  make  our  people  aware  of 
the  plans  Ronald  Reagan  has  for  the  des¬ 
truction  of  organized  labor  if  he  gets 
elected  and  we  must  tell  them  how  he 
intends  to  achieve  this  chilling  elTect  by 
having  the  extreme  right  wing  take  over 
the  Congress  of  the  United  States,”  Bing- 
el  wrote  in  his  letter  to  union  officials. 

Bingel  criticized  Reagan's  targeting  for 
defeat  of  10  Democrats  in  the  U.S.  Sen¬ 
ate.  These  Senators,  Bingel  said,  have  in 
the  past  supported  legislation  that  was  in 
the  best  interests  of  the  unions. 

“To  give  you  an  idea  of  why  Reagan 
wants  the  targeted  senators  out  of 
office,”  Bingel  said,  “look  at  their  voting 
record.”  He  pointed  out  that  between 
them  they  averaged  an  85.69f  positive 
voting  record  on  bills  favorable  to  unions. 

“To  illustrate  the  impact  of  seeing  such 
friends  of  labor  defeated  and  having  them 
replaced  with  Reagan's  union-hating 
right  wingers,  it  is  important  to  point  out 
that  the  effect  would  be  disastrous,” 
Bingel  said.  “None  of  the  programs  de¬ 
sperately  needed  by  the  working  people 
could  be  implemented  and  many  of  those 
now  in  existence.  .  .  would  be  wiped 

out.” 

Bingel  cited  the  Occupational  Safety 
and  Health  Administration.  “OSHA.”  he 
contends,  “would  be  rendered  impotent 
and  right-to-work  for  less  would  be  im¬ 
posed  not  only  in  more  states,  but  con¬ 
ceivably  on  the  federal  level.” 

Bingel  said  President  Carter  “stands; 
with”  the  unions  on  those  issues  and 
“Reagan  has  been  proven  to  stand 
against  us.” 

“Don't  let  it  be  said  that  ITU  members 
did  not  do  their  part  to  get  Jimmy  Carter 
elected,”  Bingel  said.  “Find  out  who 
your  friends  are,  then  work  for  them  and 
vote  for  them.” 

In  a  joint  statement  to  Guild  members, 
Perlik  and  Dale  said  “the  election  of 
Ronald  Reagan  would  be  an  unmixed  dis¬ 
aster  for  the  labor  movement  and  for  the 
Guild  as  part  of  it.” 
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Perlik  and  Dale  said  this  year's  Guild 
convention  did  not  make  an  endorsement 
of  a  presidential  candidate,  primarily  be¬ 
cause  one  was  not  sought  by  either  the 
national  officers  or  the  executive  board. 
They  indicated,  however,  that  they  felt 
they  would  not  be  fulfilling  their  responsi¬ 
bility  as  Guild  officers  if  they  did  not  point 
out  the  “danger”  unions  face  if  Reagan  is 
elected. 

The  Guild  leaders,  like  their  ITU  coun¬ 
terpart,  pointed  to  Carter's  support  for  a 
strong  OSHA.  Reagan,  they  said,  has  in¬ 
dicated  he  “seriously  questions”  the 
need  for  OSHA. 

Carter,  Perlik  and  Dale  said,  “supports 
the  minimum  wage  law,  with  regular, 
adequate  increases  in  its  level.”  Reagan, 
they  said,  “has  called  for  its  repeal.” 

The  Guild  leaders  also  cited  Reagan's 
intent  to  subject  unions  to  antitrust  laws 
as  a  reason  for  unions  not  to  support  him. 

"The  press  itself.”  they  said,  “has 
much  at  stake.”  Perlik  and  Dale  cited  the 
likelihood  that  the  next  president  will  get 
to  appoint  several  U.S.  Supreme  Court 
justices  and  they  cited  the  Carter  admi- 
n  tration's  opposition  to  closed  trials, 
subpoenaing  of  reporters  and  newsroom 
raids. 

The  Guild's  two  full-time  national 
officers  also  endorsed  Carter  in  1976. 

Cost  of  living  hike 
boosts  iTU  wages 

A  cost  of  living  increase  of  2.99f  for  the 
three  month  period  of  July.  August  and 
September  boosted  the  hourly  scales  ol 
New  York  International  Typographical 
Union  members  to  $14.37  days.  $15.05 
nights  and  $15.71  lobster  shift. 

Local  6  members  at  the  New  York 
News,  New  York  Times  and  the  New  York 
Post  are  now  earning  $532.72  per  week 
days,  $548.25  nights,  and  $572.77  for  the 
lobster  shift. 

In  addition,  contract  fringes  such  as 
pension  and  welfare  contributions  have 
been  automatically  been  adjusted  up¬ 
ward. 

Expanded  coverage 

On  October  15.  the  Dallas  Times 
Herald  premiered  its  expanded  Wednes¬ 
day  Business  section.  The  free-standing 
section  will  represent  a  409f  increase  in 
editorial  coverage.  Local  and  regional 
coverage  will  be  emphasized  with  a  re¬ 
port  each  week  featuring  a  Texas  based 
company,  providing  consumers  with 
valuable  details  on  stock  prices,  re¬ 
venues,  and  related  information. 


Editor  suspended 
for  fabricating 
Gov.’s  quotes 

Wayne  Thompson,  associate  editor  of 
the  Oregonian  in  Portland,  was  sus¬ 
pended  from  the  editorial  payroll  and  a 
formal  apology  and  retraction  was  run  on 
the  front  page  of  the  paper's  Sunday 
(October  9)  edition  following  complaint 
of  the  State  of  Washington's  Gov.  Dixy 
Lee  Ray's  protest  about  two  of  his  stories 
using  “quotes  she  didn't  say.” 

The  unusual  action  was  explained  in  a 
bylined  story  by  Oregonian  managing  edi¬ 
tor  Albert  L.  McCready,  who  wrote  that 
“it  is  the  opinion  of  the  Oregonian's 
senior  editors  that  Miss  Ray's  complaints 
are  justified.” 

The  stories  by  Thompson  appeared  in 
the  Oregonian  on  September  2 1 ,  and  were 
based  on  an  interview  he  conducted  with 
Gov.  Ray  in  Olympia  several  days  after 
the  defeat  in  the  Washington  state  prim¬ 
ary  election,  wherein  she  sought  the 
Democratic  nomination  to  continue  as 
governor. 

Her  press  secretary.  Ray  Walters,  later 
sent  a  transcript  of  the  interview  to  the 
Portland  paper,  plus  an  item-by-item 
analysis  of  Thompson's  stories.  Walters 
asserted  that  the  governor  “is  quite  dis¬ 
tressed  with  the  stories.  .  .  Her 

main  objection  is  the  profuse  use  of 
quotes  you  attribute  to  her.  .  . 

quotes  she  didn't  say.” 

Thompson  issued  a  statement  follow¬ 
ing  study  of  the  stories,  in  which  he  attri¬ 
buted  much  of  the  difficulty  to  his  own 
“fragmented  notes”  and  to  a  tape  record¬ 
ing  that  proved  inaudible. 

Thompson  said  “1  knew  we  were  both 
taping  it  (the  interview)  and  that  there 
would  be  a  transcript.  I  had  no  motive  to 
distort  the  interview.  1  had  no  sense  that 
the  material  I  was  piecing  together  from 
an  inaudible  tape  and  from  what  turned 
out  to  be  fragmented  notes  was  in  any 
way  bogus.  I  believed  the  quotes  I  was 
using  were  what  Governor  Ray  had  said, 
and  I  was  devastated  to  discover  that  they 
were  not. 

“I’ve  known  Governor  Ray  so  long 
and  so  well  and  have  interviewed  her  so 
often  in  the  past,”  Thompson  noted. 
“Perhaps  that  gave  me  a  false  sense  of 
confidence  or  explains  in  some  way.” 

Following  her  September  defeat  at  the 
polls.  Governor  Ray  was  not  available 
generally  to  interviewers.  “She  made  an 
exception  for  Thompson,  who  has  known 
her  since  her  term  as  chairwoman  of  the 
old  U.S.  Atomic  Energy  Commission  in 
1973-75,”  managing  editor  McCready  ex¬ 
plained.  His  interview  with  her  in  the 
Sunday  Oregonian  was  picked  up  and  dis¬ 
tributed  widely  by. ..wire  services.  The 
wire  stories  were  used  by  many  (state  of) 
Washington  newspapers. 
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Controllers  to  grapple 
with  billing  snafu 


Standardized  billing  and  rates,  generat¬ 
ing  more  national  advertising  revenues, 
fiscal  planning,  pagination,  and  economic 
forecasts  will  occupy  center  stage  at  the 
Institute  of  Newspaper  Controllers  and 
Finance  Officers’  33rd  annual  meeting  at 
Galt  House  on  the  banks  of  the  Ohio  Riv¬ 
er  in  Louisville,  Ky. 

Those  are  the  topics  to  be  covered  at 
Incfo's  general  sessions  on  October  27, 
28,and  29. 

Incfo  will  keep  its  members  busy  the 
rest  of  the  time  with  a  series  of  table  and 
“room  hopping”  sessions  running  the 
gamut  of  financial  affairs  of  concern  to 
newspaper  executives. 

The  convention  gets  under  way  at  7:30 
A.M.  on  October  27  with  a  “buzz  ses¬ 
sion”  breakfast.  Topics  for  this  table  hop¬ 
ping  session  are  records  retention, 
copying  machines,  purchasing  proce¬ 
dures,  lockbox  systems,  long  range  finan¬ 
cial  planning,  capital  expenditure  plan¬ 
ning.  and  office  supply  controls. 

Tables  for  these  discussions  wilt  be 
grouped  according  to  newsaper  size; 
under  50.000.  50,(K)0  to  150.0(K).  and  over 
150.000.  A  moderator  will  lead  each  dis¬ 
cussion. 

The  first  general  meeting  will  follow  the 
buzz  sessions. 

Three  consultants  from  Data  Re¬ 
sources,  Inc.,  an  economic  and  financil 
forecasting  firm  founded  by  Professor 
Otto  Eckstein  of  Harvard,  will  give  pre¬ 
dictions  from  their  econometric  crystal 
ball  and  suggest  how  newspapers  can  best 
weather  what  looks  like  a  stormy  future. 

Scott  Mathews,  a  financial  economist, 
Charles  Buchwalters,  a  forest  products 
expert,  and  Rodney  Young,  who  special¬ 
izes  in  th  pulp  and  paper  industry,  will 
make  Data  Resources'  presentation. 

The  room  hopping  session  will  take 
place  in  the  afternoon  on  October  27. 
Each  topic  will  be  presented  three  times, 
beginning  at  2,  3,  and  4  P.M. 

insurance,  accounting  standards, 
newsprint  supplies,  energy  conservation 
and  delivery  vehicles,  and  managing  in¬ 
formation  systems  will  be  the  subjects 
covered.  Each  session  will  have  a  speak¬ 
er  and  a  moderator  for  discussions. 

The  trading  post,  a  series  of  “give  and 
take  round  table  discussions.”  will  start 
off  the  convention’s  morning  on  October 
29.  Incfo  members  will  be  able  to  choose 
any  four  of  eight  topics:  Distribution  of 
total  market  coverage  products,  the 
financial  officer’s  role  in  building  circula¬ 
tion,  evaluating  the  profitability  of  special 
sections,  considerations  in  choosing  a 
computer  system,  employee  benefit  prog¬ 
rams.  financial  analysis  techniques,  mul¬ 
ti-employer  pension  plans,  and  manage- 


ment/unions  in  the  1980’s. 

The  October  28  general  session  will  be¬ 
gin  at  1 1  A.M.  with  an  update  on  pagina¬ 
tion  technology  by  Richard  A.  Ahlstrom, 
vicepresident  of  production  for  West¬ 
chester  Rockland  Newspapers.  Inc. 

In  the  afternoon,  Jerome  Tills, 
vicepresident  of  advertising  sales  and 
marketing.  Philadelphia  Newspapers, 
Inc.,  will  moderate  “marketing  in  8()’s.” 
with  its  focus  on  national  advertising  and 
billing  procedures. 

Thurman  R.  Pierce,  vicepresident, 
manager  -  print  media.  J.  Walter  Thomp¬ 
son  will  lead  ofTthe  session  by  suggesting 
how  newspapers  can  use  the  cost  cutting 
procedures  they  implemented  in  the 
1970’s  to  generate  more  national  advertis¬ 
ing  revenues  in  the  I980’s. 

Following  Pierce  will  be  Jack  P. 
Cohen,  vicepresident/director  of  print 
and  outdoors  media  buying  for  Doyle 
Dane  Bernbach,  Inc.,  and  Thomas  Red¬ 
dy,  vicepresident  of  newspapers.  William 
Esty  Co. 

Reddy  plans  to  discuss  the  problems 
confronting  both  agencies  and  newspaper 
from  the  lack  of  uniformity  in  billing  and 
rates. 

L.A.  Times  exec 
to  be  elected 
head  of  INCFO 

The  Institute  of  Newspaper  Control¬ 
lers  and  Financial  Officers  will  elect 
Donald  S.  Maxwell,  vicepresident  fi¬ 
nance  of  the  Los  Anf>eles  Times,  its  next 
president  at  the  organization’s  33rd 
annual  meeting  (October  26-29)  in  Louis¬ 
ville,  Ky. 

Maxwell,  50,  Joined  the  Times  in  1969 
as  controller.  The  Times  made  him 
vicepresident  and  controller  in  1977  and 
two  years  later  promoted  Maxwell  to  his 
present  post. 

Maxwell  is  also  assistant  treasurer  of 
the  Times  Mirror  Co. 

An  Incfo  member  since  1969.  Maxwell 
became  a  director  of  the  Institute  in  1978 
and  its  second  vicepresident  in  1979. 

He  became  Incfo’s  first  vicepresident 
in  May  of  this  year  to  fill  the  unexpired 
term  of  John  Horton  of  the  Atlanta  Con¬ 
stitution  and  Journal,  who  resigned.  In¬ 
cfo  traditionally  elects  its  first  vicepresi¬ 
dent  to  the  presidency  at  its  October 
meeting. 

Maxwell  is  past  chairman  of  Incfo’s 
executive  and  steering  committees  and 
former  head  of  its  accounting  standards 
and  U.S.  taxation  committees. 


Cohen  will  talk  about  standardizing  in¬ 
voices,  selling  national  advertising  in 
standard  units,  and  why  newspapers 
should  keep  cash  discounts. 

“Fiscal  analysis  of  the  newspaper” 
wilt  close  the  October  29  general  ses¬ 
sions. 

Lionel  S.  Jackson,  Jr.,  assistant  pub¬ 
lisher  of  Jackson  Newspapers,  will  speak 
on  planning;  John  O’Hearn,  treasurerand 
controller  of  the  St. Petersburg  Times  and 
Evening;  Independent,  will  talk  about 
budgeting  for  annual  and  five  year  plans; 
and  Edward  Devoge.  vicepresident  and 
treasurer,  Oberservor  Publishing  Co., 
will  discuss  the  types  of  reports  and  in¬ 
formation  a  publisher  needs  to  keep  track 
of  a  his  plan’s  progress. 

The  conventin’s  final  day,  October  29, 
will  open  with  two  breakfast  sessions. 
The  session  for  United  States  newspap¬ 
ers  will  cover  1980  Federal  tax  laws 
affecting  the  American  newspaper  indus¬ 
try.  The  Canadian  session  will  discuss  the 
relationship  of  Canada’s  current  econo¬ 
mic  affairs  to  its  newspapers. 

The  last  general  session,  at  10  A.M.  on 
the  29th.  will  cover  personnel  issues  in  a 
presentation  by  Madelyn  P.  Jennings, 
vicepresident  of  human  resources  for 
Gannett  Co. 

After  Jennings.  Lee  R.  Baker  of  the 
Audit  Bureau  of  Circulations  will  close 
the  convention  with  a  discussion  of 
coupon  distribution  verification.  His  talk 
begins  at  11  A.M. 


Donald  S.  Maxwell 
After  graduating  from  Woodbury. 
Maxwell  went  to  work  for  the  accounting 
firm  of  Robert  McDavid  &  Co.  which 
made  him  a  partner  in  1959.  Two  years 
later  he  became  controller  of  the  Petersen 
Publishing  Co.  and  rose  to  vicepresident, 
finance,  a  post  he  held  for  eight  years 
until  Joining  the  Times. 

Maxwell  is  married  to  the  former 
Martha  Winn.  The  couple  has  four  sons 
and  three  daughters. 

In  his  spare  time.  Maxwell  raises  Ara¬ 
bian  horses  and  pygmy  goats  on  his  three 
acre  ranch  in  La  Habra  Heights,  Califor¬ 
nia. 
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New  England  dailies’  meeting 

Burns  says  local  news 
is  newspapers’  future 


By  Bill  Gloede 

As  new  forms  of  electronic  media  pro¬ 
liferate  over  the  next  20  years,  an  average 
newspaper’s  wisest  investment  will  be  in 
solid  local  news  reporting,  according  to  J. 
Christopher  Burns,  vicepresident/plan¬ 
ning  for  the  Washington  Post  Company. 

“The  newspaper's  future  is  not  at  all 
secure,  but  the  newspaper  can  survive,” 
said  Burns  as  he  opened  the  New  England 
Newspapers  Advertising  Bureau  session 
of  its  tripartite  annual  meeting  with  the 
New  England  Daily  Newspaper  Associa¬ 
tion  and  the  New  England  Newspaper 
Advertising  Executives  Association  in 
Boston  last  week. 

When  asked  by  a  publisher  in  the  audi¬ 
ence  whether  he  would  invest  in  a  video 
news  research  and  development  project, 
if  he  were  publisher  of  an  average  news¬ 
paper  and  if  he  had  $50,000  to  spend. 
Burns  replied; 

“1  wouldn’t  invest  in  R&D  —  1  would 
take  the  money  and  get  reporters  who 
know  that  local  town.” 

Burns  claimed  local  reporting  is  news¬ 
papers’  single  most  saleable  asset.  “1 
would  stake  my  newspaper  on  it.”  he 
said. 

The  Post  Company’s  resident  futurist 
said  the  new  electonic  media,  specifically 
interactive  media  systems,  are  going  to 
pose  a  threat  to  newspaper  advertising 
revenue  bases,  most  notably  in  the  classi¬ 
fied  category.  But  he  maintained  that 
though  ad  revenues  may  be  lost  to  com¬ 
peting  media  forms,  newspapers  can  and 
will  survive  on  smaller  revenues. 

He  claimed  newspapers  are  still  the 
most  effective  way  to  distribute  the  most 
information.  “We  will  simply  have  to 
learn  the  new  reality,  and  play  by  the  new 
rules,”  he  advised. 

He  outlined  areas  in  which  newspapers 
could  increase  revenues  in  the  future 
media  scramble  for  advertising  dollars. 
He  said  newspapers  could  increase  dis¬ 
tribution  of  preprints,  raise  cost  per 
thousand  advertising  rates,  price  the  pro¬ 
duct  higher  while  targeting  higher  demog¬ 
raphic  categories  and  bring  in  more  local 
revenue  by  becoming  more  and  more  loc¬ 
al  in  scope. 

Burns  noted  that  if  new  video  systems 
fragment  the  video  audience  to  the  degree 
that  many  futures  analysts  are  predicting, 
the  local  newspaper  may  emerge  as  the 
last  major  mass  medium. 

Preliminary  research  into  both  passive 
and  interactive  video  systems  and  their 
effect  on  the  consumer  conducted  by 
companies  like  the  Washington  Post  and 
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Knight-Ridder  indicates  that  the  average 
household  seems  more  interested  in  the 
advertising  services  provided  by  the  sys¬ 
tems  than  in  the  news  services,  according 
to  Burns. 

“They  (consumers)  find  the  news  a 
novelty,”  he  said,  “but  they  don’t  seem 
to  be  developing  loyalties  to  the  way  in 
which  it’s  delivered.” 

He  said  one  of  the  first  things  the 
Washington  Post  Company  learned  in  its 
participation  in  the  CompuServe  and  Pre- 
stel  International  experiments  was  that 
news  is  not  attractive  when  presented  in  a 
video-text  form.  In  order  to  use  video  as  a 
distribution  medium,  newspapers  “have 
to  re-invent  the  news  product  to  fit  the 
medium.” 

He  claimed  video  text  information  sys¬ 
tems  will  likely  have  wider  implications  in 
business,  where  the  demand  for  special- 


‘7  wouldn’t  invest  in  R&D  —  I 
would  take  the  money  and  get  repor¬ 
ters  who  know  that  local  town.  I 
would  stake  my  newspaper  on  it.” 

—  J.  Christopher  Burns 
Washington  Post  Company 


ized  information  is  greatest.  He  illus¬ 
trated  his  contention  by  pointing  to  a  new 
system  (which  he  said  would  be  available 
shortly),  which  uses  a  small  video  display 
terminal  linked  through  telephone  lines  to 
instantly  deliver  widely  varying  kinds  of 
highly  specialized  information  to  an  ex¬ 
ecutive’s  desktop.  He  noted,  realizing 
who  his  audience  was,  that  information 
like  that  provided  by  SRDS  and  SMRB 
along  with  individual  rate  cards  and  de¬ 
mographic  profiles  could  be  accessed  by 
an  advertising  executive  instantly,  with¬ 
out  having  to  leave  his  desk. 

Burns  envisioned  an  average  edition  of 
the  Washington  Post  in  1985  as  a  48-page 
newspaper  with  a  509f  news  hole.  The 
paper  would  contain  some  type  of  demog- 
raphically/psychographically  specialized 
or  targeted  tabloid  magazine  and  three  or 
four  preprints.  The  circulation  would  be 
heavily  zoned,  and  the  product  would 
cost  500.  He  speculated  that  such  a  news¬ 
paper,  by  virtue  of  its  carrier-staffed  dis¬ 
tribution  system,  could  also  give  birth  to  a 
new  revenue-producing  alternate  deliv¬ 
ery  system.  But  he  explained  that  since 
alternate  delivery  systems  are  highly 
capital  intensive,  the  most  probable  alter¬ 
nate  delivery  entrepreneurs  will  be  larger 
companies. 


Burns’  concept  of  local  news  concen¬ 
tration  was  echoed  by  Ruth  Clark,  senior 
vicepresident  for  Y ankelovich.  Skelley  & 
White,  Inc.,  when  she  addressed  the 
NEDN  A  the  next  day.  When  asked  what 
she  would  do  with  the  investment  money 
cited  during  the  NENAB  meeting,  she 
replied  that  she  too  would  put  it  into  local 
news,  but.  she  said  she’d  split  the  money 
between  a  good  local  news  reporter  and  a 
great  local  news  editor. 

Clark  delivered  a  futurist’s  picture  of 
the  American  public  in  years  to  come  be¬ 
fore  getting  down  to  what  that  public  will 
want  from  its  newspapers. 

Clark  maintained  that  most  people  no 
longer  have  set  reading  patterns.  Their 
moods  change  rapidly  and  unpredictably. 
She  said  many  social  trends  point  toward 
less  rather  than  more  newspaper  reading 
as  households  become  increasingly  more 
dominated  by  the  time  constraints  of  the 
two  income  family. 

Clark  thinks  the  working  woman  will 
become  a  heavy  lunchtime  newspaper 
reader.  In  fact,  she  belives  the  work  en¬ 
vironment  will  provide  an  increasingly 
more  important  setting  for  newspaper 
readership. 

She  sees  the  evolution  of  a  newspaper 
tailored  to  its  readers,  with  more  emph¬ 
asis  on  fashion  and  home  and  more  con¬ 
centration  on  hard  news,  less  commen¬ 
tary  and  fewer  columnists.  And  she  sees 
an  opportunity  for  newspapers  “to  be¬ 
come  the  one  big  umbrella”  covering  the 
fragmentation  of  other  media  forms. 

Also  echoeing  the  local-news-is-the- 
strength-of-the-newspaper  concept  was 
Joe  Richter.  CATV  coordinator  for  the 
Dow  Jones  owned  Ottaway  newspaper, 
the  Danbury  {Conn.)  News-Times.  But  he 
diverged  from  Burn’s  vision  in  the  area  of 
newspapers’  entry  into  the  CATV  field. 

The  News-Times  is  currently  hooked 
into  a  large  number  of  households  in  its 
primary  market  area  via  local  cable  sys¬ 
tems,  on  which  the  newspaper  has  leased 
channels.  The  current  system,  which 
Richter  claims  is  mainly  a  promotional 
vehicle  for  the  daily  newspaper,  provides 
a  scrolling  news  and  advertising  text  ser¬ 
vice.  It  is  not  profitable.  But  Richter  said 
a  recent  survey  indicated  that  239f  of  the 
27,000  cable  subscribers  in  the  area  turn 
to  the  News-Times  channel  least  once  a 
week,  usually  for  very  brief  time  periods. 
Some  99f  of  them  consult  the  channel 
every  day. 

Despite  the  fact  that  it  does  not  directly 
generate  revenue,  the  scrolling  text  ser¬ 
vice  has  proved  a  good  promotion  vehicle 
for  the  News-Times  and  positioned  it  in 
the  video  market.  Should  consumers  join 
a  mass  exodus  to  electronically  delivered 
news  and  advertising  services  in  the  fu¬ 
ture,  the  News-Times  will  likely  own  the 
market.  Dow  Jones,  according  to  Rich¬ 
ter.  is  planning  to  jointly  conduct  a  test 
(Continued  on  page  Iff) 
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Advertising 

Fia.  iawyers  to  spend 
$1  miiiion  on  ads  in  1980 


Attorneys  will  spend  an  estimated 
$1.3 1 1. 000  advertising  their  services  in 
Florida  this  year,  according  to  a  study 
conducted  by  Quest  Systems,  Inc.,  a 
Clearwater  based  consulting  firm. 

The  survey  covered  newspaper,  radio, 
television,  and  directory  advertising 
purchased  by  attorneys  throughout  the 
state. 

"The  1980  figure  represents  a  50%  in¬ 
crease  over  what  was  found  in  1979." 
according  to  Quest  president  Dan  Ward. 
"Attorneys  increased  their  spending  in 
all  media  by  $435,000,”  Ward  said,  "but 
radio,  television,  and  directory  ads  re¬ 
ceived  most  of  the  new  money.” 

The  Quest  survey  confirmed  the  fact 
that  newspapers  are  Florida  lawyers  first 
advertising  choice.  In  1980,  classified  and 
display  newspaper  ads  will  cost  attorneys 
$883,000. 

Ward  Said.  "The  survey  found  fewer 
than  175  individual  attorneys,  firms  or 
clinics  placing  ads.  Of  these,  a  few  large 
multi-office  firms  could  account  for 
almost  20%  of  the  total  expenditure. 
Many  attorneys  advertised  either  spor¬ 
adically  or  ran  short-term  tests  and  did 
not  return  on  a  regular  basis.” 

Divorce,  wills,  and  real  estate  matters 

NAB  names  Dain 
vp  for  advocacy  ads 

Henry  P.  Dain.  the  Newspaper  Adver¬ 
tising  Bureau’s  corporate  and  advocacy 
advertising  specialist,  has  been  made  a 
vicepresident  in  charge  of  those  areas. 

Dain.  who’s  been  with  the  bureau  for 
three  years,  was  previously  an  account 
executive  on  the  national  sales  staff.  He 
will  now  head  up  the  bureau’s  sales  effort 
in  what  Mac  Morris,  the  bureau’s 
vicepresident  for  national  advertising 
sales,  calls  "rapidly  growing  categories  in 
daily  newspapers.”  Morris  said  the 
bureau  is  conducting  "a  strong  sales 
effort  in  these  areas.”  Dain  began  his 
advertising  career  in  1946  after  attending 
Cornell  University.  He  has  held  sales 
positions  with  Ladies  Home  Journal, 
This  Week  Magazine  and  National  Edu¬ 
cational  Advertising  Services.  Inc.,  a  col¬ 
lege  newspaper  rep  firm. 

The  announcement  of  the  strong 
bureau  sales  effort  in  the  corporate  and 
advocacy  advertising  areas  came  on  the 
heels  of  a  recently  released  study  by  the 
Television  Bureau  of  Advertising  which 
indicated  that  most  television  stations  are 
now  willing  to  accept  advocacy  ads 
{E&P,  Oct.  4). 
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were  the  services  Florida  attorneys 
advertised  most  often.  Simple  corporate 
work,  personal  bankruptcy,  immigration, 
and  adoption  were  also  high  on  the  list. 

The  study  found  that  most  of  the  adver¬ 
tising  was  concentrated  in  Florida’s 
urban  areas.  Miami  and  Ft.  Lauderdale 
attorneys  spent  over  one-third  of  the 
state’s  total.  Spending  outside  of  Flor¬ 
ida’s  15  most  populous  counties  was 
almost  negligible. 

"Legal  Services  advertising  could  dou¬ 
ble  in  1981,”  according  to  Ward.  “In 
compiling  and  checking  survey  figures, 
media  executives  throughout  the  state 
were  interviewed.  Everywhere,  attor¬ 
neys  were  inquiring  about  advertising.  In 
1980,  rules  regarding  electronic  media 
and  directory  ads  were  still  unclear  to 
both  attorneys  and  media  salesmen.  In 
addition,  advertising  will  continue  to 
spread  into  new  geographic  areas,  and 
into  new  legal  services.” 

“The  Quest  study  is  the  first  complete 
survey  of  lawyer  advertising  in  any 
state,”  according  to  Ward. 

Merger  eyed 
by  NENAB,  NEDNA 

The  New  England  Newspapers  Adver¬ 
tising  Bureau  and  the  New  England  Daily 
Newspaper  Association  have  completed 
the  first  stage  of  three-year  deliberations 
concerning  a  proposed  merger  of  the  two 
organizations. 

The  proposed  merger  is  now  being  con¬ 
sidered  by  planning  committees  from 
both  organizations,  which  are  attempting 
to  draft  a  proposal  to  be  placed  before 
their  memberships  at  an  unspecified  fu¬ 
ture  date.  If  a  final  proposal  is  accepted 
by  both  memberships,  the  resultant  orga¬ 
nization  would  be  a  six-state  regional 
newspaper  association.  It  would  shape  up 
as  "something  of  a  mini  SNPA,”  accord¬ 
ing  to  Morley  Piper,  NENAB  executive 
director. 

The  two  organizations  are  considering 
the  merger  because  neither  now  follows 
its  original  charter.  The  NENAB  was  ori¬ 
ginally  formed  to  promote  national  adver¬ 
tising  for  the  New  England  region,  while 
the  NEDNA  was  formed  primarily  to  deal 
with  narrowly  focused  labor  issues. 

The  NEDNA  now  concerns  itself  with 
the  myriad  issues  facing  newspaper  pub¬ 
lishers  today  and  the  NENAB.  while  it 
still  promotes  national  advertising,  now 
promotes  local  advertising  also  and  has 
taken  on  other  functions  including  the 
publication  of  a  monthly  regional  linage 
report. 


NENAB 
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with  the  French  interactive  video  system, 
Antiope,  in  20  households  in  the  Danbury 
market  in  1981. 

Terry  Macguire,  American  Newspaper 
Publishers  Association  assistant  general 
:ounsel,  advised  the  New  England  pub- 
ishers  to  keep  a  watchful  eye  on  the 
American  Telephone  and  Telegraph  com¬ 
pany’s  efforts  to  enter  the  information 
providing  market.  He  noted  that  despite 
the  debate  over  the  AT&T  issue  in 
Washington,  the  company  is  moving  for¬ 
ward  with  system  tests,  which,  like  one  in 
Texas  using  1 ,000  homes,  will  be  "direct¬ 
ly  involved  with  classified.” 

”1  think  it’s  time  for  publishers 
throughout  the  country  to  get  to  know 
their  public  service  commissions  (the 
bodies  which  oversee  the  development  of 
cable  television  systems),”  he  said.  And 
he  advised  the  New  England  publishers 
to  consult  AN  PA  source  material  con¬ 
cerning  the  legal  and  business  aspects  of 
negotiating  leasing  arrangements  with 
local  cable  franchises. 

*  *  * 

All  three  New  England  organizations 
elected  new  officers  during  the  tripartite 
meeting,  and  two  of  the  three  talked  mer¬ 
ger. 

The  NEDNA  elected  George  W.  Wil¬ 
son,  president  and  publisher  of  the  Con¬ 
cord  (N.H.)  Monitor  to  its  president’s 
post;  William  F.  Lucey,  Jr.,  business 
manager  for  the  Lawrence  (Mass.)  Eaf>le- 
Trihime  to  the  vicepresidency;  Charles  P. 
O’Donnell,  senior  vicepresident  for  op¬ 
erations  and  administration  for  the  Provi¬ 
dence  (R.I.)  Journal  and  Bulletin  as  sec¬ 
retary;  and  Charles  A.  Fuller,  publisher 
and  chief  executive  officer  of  the  Brock¬ 
ton  (Mass.)  Enterprise  as  treasurer. 

The  NENAB  elected  J.  Herman 
Pouliot,  publisher  of  the  Nashua  (N.H.) 
Telegraph,  as  president;  Campbell  B. 
Niven,  publisher  of  the  Brunswick  (Me.) 
Times-Record  as  vicepresident;  H.  Gor¬ 
don  Smith,  publisher  of  the  St.  Johnshury 
(Vt.)  Caledonian  Record  as  secretary; 
and  Charles  A.  Fuller,  publisher  of  the 
Brockton  Enterprise,  as  treasurer. 

The  NENAE  elected  Perry  J.  Spinelli, 
advertising  director  for  the  Meriden 
(Conn.)  Record-Journal,  as  president; 
Richard  Zesk,  advertising  director  for  the 
Waterbary  (Conn.)  Republican  Amer¬ 
ican,  as  first  vicepresident;  Francis  J. 
Brennan,  advertising  director  for  the 
Manchester  (N.H.)  Union  Leader,  as 
second  vicepresident;  James  D.  Murphy, 
advertising  director  for  the  Gardner 
(Mass.)  News,  as  secretary;  Morley  L. 
Piper,  the  NENAB’s  executive  director, 
as  treasurer;  and  George  F.  White,  adver¬ 
tising  director  for  the  Quincy  ( Mass. )  Pat¬ 
riot  Ledfter,  as  assistant  treasurer. 
EDITOR  &  PUBLISHER  for  October  25,  1980 
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27  Metro  units  in  one  iong  row. 


The  Virginian-Pilot  and  The 
Ledger-Star  publish  morning  and 
afternoon  newspapers  in  Norfolk, 
Virginia,  as  a  division  of  Landmark 
Communications,  Inc.  Tb  gain  more 
capacity  and  better  serve  their  un¬ 
usual  and  growing  five-city  market, 
they  proposed  to  install  four 
new  presses  in  a  unique  new  con¬ 
figuration;  27  press  units  all  in 
one  long  row! 

It  was  the  kind  of  challenge 
we  thrive  on  here  at  Rockwell 
International's  Goss  press  facilities. 
In  addition  to  27  Goss  Metro  Offset 
units  equipped  with  3-arm  reels  and 
PCS/PAR  (Press  Control  System/ 
Page  Area  Reader),  the  installa¬ 
tion  will  include  four  folders  and  18 
color  half  decks.  The  equipment 
must  handle  long  runs  of  200,000 
and  over,  short  runs  as  low  as 
15,000,  and  collect  runs  plus 


MNt  read  you. 
Mhfre  Rockwell-Goss. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  greater  than 
average  color  capability,  it  is  de¬ 
signed  to  provide  a  wide  variety  of 
color  positioning. 

Our  engineering  feasibility 
studies  proved  that  the  long  row 
design  was  not  only  a  possible 
concept,  but  a  very  practical  one. 

How  does  the  head  of  this 
Landmark  division  feel  about  the 
forthcoming  Goss  turnkey  installa¬ 
tion?  “We  expect  to  cut  an  hour  off 
our  press  time — and  that’s  pure 
gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 
bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  installa¬ 


tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a 
customer  in  new  and  imaginative 
ways.  It  promises  to  meet  every 
criteria  we  established  —  and  it’s 
being  discussed  in  the  industry 
as  the  press  configuration  of 
the  future.” 

For  more  information,  contact 
Goss  Newspaper  Printing  Prod¬ 
ucts,  Graphic  Systems  Division, 
Rockwell  International.  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 
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NY  NASA  honors 
W.  Va.  photographer 

It’s  not  very  often  that  a  front-line  news 
photographer  addresses  the  New  York 
Chapter  of  the  Newspaper  Advertising 
Sales  Association.  And  members  of  the 
NASA  chapter  don't  usually  deliver 
standing  ovations  in  honor  of  the  speak¬ 
ers  at  their  regular  monthly  luncheons. 

Both  rarities  occured  at  NASA's  Octo¬ 
ber  meeting  when  Robert  L.  Gay.  the 
staff  photographer  for  the  Charleston  VH . 
Va.)  Daily  Mail  whose  color  photo  and 
news  copy  coverage  of  a  hostage  taking  in 
Charleston  last  year  made  him  a  Pulitzer 
Prize  finalist  and  a  first  prize  winner  in  the 
joint  NASA/Euitor  &  Pubi.ishkr  annual 
color  awards  competition,  delivered  a 
captivating  account  of  his  ordeal. 

“I’m  just  a  shooter  -  1  work  on  the 
streets."  said  Gay  as  he  began  a  frank, 
sometimes  humorous  presentation.  He 
recalled  graphically  the  ordeal,  aided  by 
both  color  and  black  and  white  slides  he'd 
taken. 

In  harmony  with  the  purpose  of  the 
luncheon,  the  distribution  of  the  annual 
E&PIN  AS  A  Color  Awards,  he  praised 
his  newspaper's  management,  saying  it 
has  established  “a  very  agressive  policy 
to  meet  the  challenges  of  the  1980's  by 
using  color"  and  that  “they  have  a  very 
firm  committment  to  a  strong,  visual 
newspaper.” 

Gay  also  commended  the  Daily  Mail's 


j _ Robert  L.  Gay _ 

advertising  and  production  departments, 
saying  the  ad  people  are  “very  agressive 
and  doing  the  job"  and.  referring  to  an 
example  of  the  paper's  reproduction 
quality,  saying,  “you  can't  beat  that  kind 
of  reproduction,  folks,  without  going  to 
slick  paper." 

Gay  was  named  NASA's  “Photojour¬ 
nalist  of  the  Year”  at  the  luncheon. 

Ferdinand  Teubner.  E&P's  publisher, 
distributed  awards  to  the  rest  of  the  win¬ 
ners  of  the  1980  Color  Awards  Compti- 
tion  during  the  luncheon. 


Lawyer  ads  spur  consumer  access 


La'  ver  advertising  is  increasing  con¬ 
sumer  access  to  legal  services  and  is  cut¬ 
ting  the  costs  of  those  services,  but  is  not, 
as  some  predicted,  increasing  the  amount 
of  litigation  in  the  United  States. 

These  are  among  the  conclusions  of 
Birth  of  a  Salesman:  Lawyer  Advertising 
and  Solicitation,  the  first  comprehensive 
national  analysis  of  how  lawyers  market 
their  services  and  the  impact  of  those 
efforts  on  consumers  and  the  legal  profes¬ 
sion.  Written  by  Lori  B.  Andrews,  former 
staff  director  of  the  American  Bar  Asso¬ 
ciation  Commission  on  Advertising,  the 
analysis  now  is  being  distributed  by  the 
ABA. 

Andrews’  book  takes  a  critical  look  at 
self  regulation  by  the  legal  profession. 
She  notes  that  as  many  as  27  states  still 
impose  restraints  on  lawyer  advertising 
that  would  ban  an  ad  that  the  United 
States  Supreme  Court  found  proper  more 
than  three  years  ago.  That  fact  highlights 
the  restrictive  approach  that  often  has 
stunted  development  of  effective  market¬ 
ing  techniques  for  legal  services,  says 
Andrews. 

Andrews  cites  empirical  studies  show¬ 
ing  a  high  level  of  what  she  terms  “legal 
illiteracy”  in  middle-income  America, 
with  the  public  generally  uninformed  ab¬ 
out  legal  rights,  access  to  services,  costs 


of  legal  assistance  and  methods  of  obtain¬ 
ing  it. 

And  already,  promotion  activities  are 
“having  profound  effects  on  the  nature  of 
the  legal  profession.”  she  says.  Among 
her  points  are; 

*  Advertising  is  increasing  access. 
Studies  of  individual  lawyers  who  adver¬ 
tise  show  that  many  of  their  clients  have 
never  used  a  lawyer  before. 

*  There  has  been  no  spur  to  unwar¬ 
ranted  litigation.  Rather,  members  of 
other  professions  complain  about  the  im¬ 
pact  of  advertising.  For  example,  bankers 
have  said  that  lawyer  ads  explaining  the 
ease  of  declaring  bankruptcy  have  in¬ 
creased  the  numbers  of  defaults  on  loans. 

*  Professional  advertising  has  in 
many  instances  reduced  the  total  cost  to 
the  consumer  for  routine  legal  services. 

*  Quality  need  not  drop,  and  may 
even  increase  after  advertising,  as 
lawyers  strive  for  long-term  client  rela¬ 
tionships  to  help  recoup  the  advertising: 
cost. 

*  Clinics  are  prospering  as  they  de¬ 
velop  more  expertise  in  advertising,  but 
established  traditional  law  practitioners 
also  are  promoting  their  availability  to 
handle  specific  types  of  problems  or  mak¬ 
ing  themselves  known  to  specific  types  of 
clients. 


Newspapers  lead  DC 
media  in  rate  hikes 

Abramson/Himelfarb,  Inc.’s  annual 
Washington,  D.C.  media  inflation  update 
reports  that  while  all  average  media  costs 
increased  over  the  past  12  months,  news¬ 
paper  rates  showed  the  greatest  jump. 

According  to  the  update,  the  cost  of 
newspaper  advertising  has  increased  20% 
over  the  past  year,  with  magazines  rising 
18%,  television  16%  and  radio  7%. 

The  report  claims,  “The  big  20%  news¬ 
paper  increases  this  year  were  a  reflec¬ 
tion  of  agressive  rate  increases  by  both 
dailies  in  both  general  and  retail  rates. 
Although  circulation  overall  in  the  mar¬ 
ket  showed  virtually  no  increase,  adver¬ 
tising  rates  continued  to  go  up.” 

The  15th  annual  report,  which  is  based 
on  advertising  cost-tracking  in  the 
Washington,  D.C.  market,  shows  that 
newspapers  picked  up  about  1%  in  cir¬ 
culation  in  1979/80.  Magazines  showed 
no  change  in  circulation,  while  television 
saw  its  audience  drop  7%  and  radio  saw 
its  audience  increase  4%. 

The  20%  hike  in  newspaper  rates  is 
compared  in  the  report  to  a  6%  increase  in 
1978/79  and  an  overall  1970  to  1980  in¬ 
crease  of  123%.  On  the  other  hand,  maga¬ 
zine  rates  rose  12%  in  the  ’78/’79  annual 
report.  And  according  to  that  report,  tele¬ 
vision  rates  were  put  at  an  8%  increase 
and  radio’s  at  19%.  In  the  past  decade, 
television  costs  have  risen  299%  and 
radio’s  170%. 

The  report  concludes,  “In  evaluating 
all  local  media  costs  for  spring  1980  ver¬ 
sus  spring  1979,  it  appears  that  all  media, 
with  the  exception  of  radio,  increased 
rates  at  approximately  the  same  level.  In 
times  of  economic  strain  it  is  especially 
difficult  for  the  advertiser  to  absorb  these 
increases  as  advertising  budgets  general¬ 
ly  do  not  increase  proportionally  with 
advertising  rate  increases.” 

Austrian  wines 


start  fall  push 

Following  a  successful  spring/summer 
advertising  and  promotion  campaign 
which  marked  the  first  major  drive  into 
the  U.S.  by  the  Austrian  Wine  Institute, 
the  campaign  is  now  moving  into  what  is 
called  a  “strong”  fall,  1980  cycle. 

Combining  advertising,  promotion  and 
public  relations  in  a  full-scale  follow- 
through  to  the  spring/summer  effort,  the 
fall  campaign  will  be  aimed  at  the  upscale, 
serious  wine  consumers,  primarily  in  the 
New  York  metro  market. 

Fall  broadcast  schedules,  created  and 
produced  by  the  Siesel  Company,  will  run 
on  two  major  classical  music  FM  outlets 
in  New  York.  Black  &  white  and  color 
ads  are  scheduled  to  appear  as  “a  running 
mate”  to  the  radio  campaign  in  the  New 
York  Times  “Home”  section  and  in  the 
newspaper’s  Sunday  magazine. 
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CBS 

makes  an 
apology 


WASHINGTON — On  October  8  some¬ 
thing  extremely  rare  happened  on  the  CBS 
Evening  News:  Walter  Cronkite  apolo¬ 
gized.  He  apologized  for  a  segment  on  the 
Reagan  campaign  that  was  aired  the  pre¬ 
ceding  day.  The  segment,  narrated  by  Bill 
Plante,  concerned  what  Cronkite  called 
“Reagan's  shifting  from  the  right  to  the 
center  of  the  political  spectrum."  Plante 
opened  the  segment  by  noting  that  Reagan 
for  sixteen  years  has  carried  the  conserva¬ 
tive  banner.  But  as  Reagan  “searches  for 
the  votes  of  Democrats  and  indepen¬ 
dents,"  Plante  said,  “many  of  those  con¬ 
servative  positions  have  changed."  Plante 
suggested  that  Reagan  had  flip-flopped  on 
a  number  of  issues.  For  example: 

Plante:  “Take  the  question  of  abolishing 
federal  programs." 

Reagan:  (clip  of  Reagan  speaking  is 
shown)  “I  think  we  should  get  the  federal 
government  out  of  the  classroom." 

Plante:  “Reagan  promised  repeatedly  to 
abolish  the  new  Department  of  Education, 
along  with  the  Department  of  Energy.  No 
more  is  heard  about  that.  And  he  takes 
pains  to  promise  no  cutbacks  in  existing 
programs  such  as  Social  Security." 

Reagan:  (another  clip  of  Reagan  speak¬ 
ing  is  shown)  “This  strategy  for  growth 
does  not  require  altering  or  taking  back 
necessary  entitlements  already  granted  to 
the  American  people." 

The  stringing  together  of  unrelated 
statements  by  Ronald  Reagan  is  somehow 
supposed  to  prove  that  Reagan  has 
changed  his  position  on  the  issue.  But  this 
is  not  the  case.  Although  Reagan  has  not 
recently  called  for  the  abolition  of  these 


departments,  Reagan  press  spokesman 
Ken  Towery  said  that  the  Republican 
candidate  still  supports  their  abolition. 
Towery  said  the  silence  on  the  issue  re¬ 
flects  a  change  in  emphasis,  not  a  change 
in  position. 

“A  very  bad  sraphic" 


CBS  correspondent  Bill  Plante  over¬ 
stated  the  case.  But  Walter  C ronkite  didn't 
apologize  for  that.  He  apologized  for  the 
use  of  a  graphic — freezing  the  action  of 
Reagan  speaking  and  putting  a  big  black 
“X"  over  Reagan's  picture.  This  graphic, 
which  was  used  a  number  of  times  and 
inserted  between  the  Reagan  quotations, 
was  supposed  to  show  the  differences  be¬ 
tween  the  old  and  the  new  position. 

The  freezing  technique  is  know  as  the 
“lack  Ruby  frame."  It  was  used  in  the  case 
of  Ruby  to  stop  the  action  at  the  moment 
that  the  bullet  from  lack  Ruby's  gun  hit 
Lee  Harvey  Oswald.  It  was  used  to 
“catch"  something  that  the  audience  mis¬ 
sed.  It  can  also  be  used  to  create  the  im¬ 
pression  that  someone  has  been  “caught" 
doing  something  illegal  or  improper.  The 
“X,"  which  has  not  been  used  by  CBS  on 
any  other  presidential  candidate,  height¬ 
ened  the  negative  connotation  in  the  seg¬ 
ment  on  Reagan. 

Mr.  Burton  Benjamin,  vice-president  of 
CBS  News,  told  us  the  day  after  the  broad¬ 
cast  that  he  hadn't  heard  of  any  com¬ 
plaints  about  the  use  of  the  graphic. 
However,  on  the  CBS  Evening  News  that 
night,  Walter  Cronkite  apologized  for  its 
use.  He  said  that  “judging  by  the  large 


number  of  phone  calls  received  (it) 
offended  a  lot  of  Reagan  supporters  and 
presumably  some  other  fair-minded  view¬ 
ers."  Cronkite  added  that  the  “X"  was 
meant  “only  to  convey  the  information 
that  he  (Reagan)  had  changed  his  own 
former  position  on  specific  issues.  It  was 
not  meant  to  express  an  editorial  position. 
That  would  never  be  permitted  here.  But 
that  it  was  subject  to  other  interpretation 
by  so  many  of  you  tells  us  clearly  that  it 
was  a  very  bad  graphic.  For  that  we  apolo¬ 
gize." 

CBS  refuses  to 
correct  Seberg  story 

The  CBS  apology  is  a  good  sign.  Despite 
this  action,  however,  CBS  has  refused  to 
correct  a  serious  error  it  made  a  year  ago 
in  reporting  that  the  FBI  admitted  smear¬ 
ing  actress  lean  Seberg  by  planting  a  story 
that  she  was  pregnant  by  a  Black  Panther. 
FBI  documents  released  recently  demons¬ 
trated  that  such  reports  were  inaccurate. 
Corrections  have  been  aired  by  NBC  and 
ABC,  and  published  by  DPI  and  AP  wire 
services,  the  New  York  Times,  the 
Washington  Post  and  others.  Although 
CBS  gave  more  attention  to  the  erroneous 
report  than  any  other  network,  it  has  re¬ 
fused  to  do  anything.  CBS  President  Wil¬ 
liam  Leonard  stated  in  a  letter  to  AIM  that 
the  CBS  reports  were  accurate  and  consis¬ 
tent  with  what  was  “then  known"  about 
the  “apparent"  FBI  activity.  This  is  a  very 
strange  position  for  an  organization  which 
has  a  rule  that  all  errors  be  promptly  and 
prominently  corrected  on  the  air. 
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ABC  coupon  service 
drawing  wide  support 


The  Audit  Bureau  of  Circulations’  new 
Coupon  Distribution  Verification  Service 
has  drawn  99  newspapers,  17  major 
advertisers  and  10  major  advertising 
agencies  into  the  program  in  its  first  four 
months  of  operation,  but  some  major 
advertisers  have  balked  over  the  cost  of 
joining  the  program. 

The  service,  which  was  devised  by  an 
interindustry  task  force,  provides  audits 
of  coupon  distribution  and  destruction 
procedures  for  newspapers  in  an  effort  to 
make  coupon  advertisers  “feel  a  hell  of  a 
lot  more  comfortable”  with  newspapers 
as  a  distribution  medium,  according  to 
the  ABC’s  vicepresident  for  Marketing 
Services,  Robert  Roberts. 

Roberts,  speaking  before  the  October 
meeting  of  the  Philadelphia  chapter  of  the 
Newspaper  Advertising  Sales  Associca- 
tion,  said  the  service  attempts  to  meet 
what  “appears  to  be  a  serious  marketing 
need  for  newspapers  to  tighten  up  their 
controls  (on  coupons.)” 

Roberts  points  to  the  advertisers  which 
are  now  participating  in  the  program  (and 
funding  70%  of  its  costs)  to  illustrate  the 
importance  of  coupon  security  to  the 
advertiser.  They  include  Proctor  & 
Gamble;  Scott  Paper;  Kellogg;  Kraft; 
Bristol-Myers;  Ralston  Purina;  Pillsbury; 
No  Nonsense  Fashions;  Hills  Brothers; 
Quaker  Oats;  Lever  Brothers;  Nestle; 
Chesebrough-Pond’s;  U.S.  Borax;  Best 
Foods;  CPC  International;  General 
Foods;  and  Colgate  Palmolive. 

However,  Roberts  noted  that  some 
advertisers  don’t  believe  they  should  be 
asked  to  bear  the  brunt  of  the  program’s 
cost.  He  reported  that  both  General  Mills 
and  Lipton,  which  would  be  'assesed 
$20,000  each  to  join  the  program,  have 
indicated  “it  (misredemption)  is  a  news¬ 
paper  problem  and  newspapers  should 
have  to  pay  the  lion’s  share  to  solve  it,” 
according  to  Roberts. 

Among  the  agencies  participating  (and 
funding  10%)  are  Olgivy  &  Mather;  Prom¬ 
edia,  Inc.;  Doyle,  Dane,  Bernbach;  Grey 
Advertising;  Leo  Burnett  Company; 
Benton  &  Bowles;  N.W.  Ayer  ABH  In¬ 
ternational;  Dancer-Fitzgerald  Sample; 
Young  &  Rubicam;  and  Batten,  Barton, 
Durstine  &  Osborn. 

The  99  newspapers  which  are  now  par¬ 
ticipating  in  the  program  (and  providing 
20%  of  the  money)  represent  about  half 
those  eligable  and  have  a  combined  cir¬ 
culation  of  over  20  million  daily  and  24 
million  Sunday.  Each  of  the  participating 
newspapers  has  over  l(K),(KK)  daily  cir¬ 
culation,  as  required  presently  under 
CDVS  guidelines.  Roberts  says  the  ser¬ 
vice,  if  it  proves  successful,  will  likely 
expand  to  include  other  newspapers  and 
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consumer  magazines,  but  not  so  much 
“in  the  near  future”  as  “in  the  near 
term.” 

Roberts  said  that  a  total  of  three  news¬ 
papers  which  were  contacted  during  the 
initial  CDVS  kick-off  drive  refused  to 
participate.  All  contended  that  misrede¬ 
mption  is  not  a  problem  in  their  markets, 
he  said. 

So  far,  the  ABC  has  collected  roughly 
$350,000  of  a  $500,000  operating  budget 
for  the  initial  18-month  period.  The  parti¬ 
cipation  fees  for  advertisers  are  based  on 
the  value  of  coupons  redeemed ;  for  agen¬ 
cies,  the  fees  are  based  on  the  dollar 
volume  of  coupon  advertising  placed. 

Under  the  program,  participating  pub¬ 
lishers  file  a  statement  with  the  ABC  on 
practices  and  procedures  relating  to  the 
handling,  storage  and  disposition  of 
copies  of  free  standing  inserts,  advertis¬ 
ing  supplements,  and  newspaper  copies 
containing  run-of-press  coupons  which 
are  not  distributed  or  sold.  It  is  against 
this  statement  that  the  ABC  verification 
audit  is  made. 

Initial  verification  work  has  been  com¬ 
pleted  on  the  Jacksonville  (Fla.)  Timcs- 
Union  and  Journal,  and  six  other  verifica¬ 
tions  are  in  progress.  The  reports  are  ex¬ 
pected  to  be  in  the  hands  of  participants 
before  the  end  of  the  month. 

Schwabe  to  head 
Landon  office 

Landon  Associates’  retail  division  has 
named  Paul  A.  Schwabe  to  head  its  New 
England  office  in  Boston. 

Schwabe,  38,  brings  both  newspaper 
sales  and  retail  chain  experience  to  the 
New  England  sales  manager’s  post. 

He  began  his  newspaper  career  in  1968 
as  a  advertising  salesman  for  the  Yonkers 
(N.Y.)  Herald-Statesman,  a  Gannett 
Westchester/Rockland  newspaper. 

Schwabe  left  the  newspaper  business 
in  1971  when  he  joined  Howland  Stores  of 
White  Plains,  N.Y.,  where  he  served  in  a 
variety  of  management  posts  at  both  the 
headquarters  and  store  levels. 

He  returned  to  the  newspaper  business 
in  1976  when  he  joined  G.  Prescott  Pub¬ 
lishing  Company,  publishers  of  the  Quin¬ 
cy  (Mass.)  Patriot  Ledger,  as  assistant 
retail  advertising  manager  of  that  news¬ 
paper.  He  was  then  promoted  to 
vicepresident  of  sales  for  Prescott’s 
M.P.G.  Communications  Division, 
which  publishes  a  group  of  10  weekly 
newspapers. 

In  his  new  post,  Schwabe  will  be  re¬ 
sponsible  for  over  30  newspaper  market 
areas  in  New  England. 


New  marketing  man 
at  New  York  News 

The  New  York  Daily  News  has 
appointed  Lester  L.  Bridges,  formerly 
promotion  manager  of  the  Chicago  Tri¬ 
bune,  to  fill  the  new  post  of  director  of 
marketing  for  the  News. 

The  announcement  capped  what  was 
described  by  a  News  spokesperson  as  an 
extensive  executive  search  for  a  suitable 
candidate  for  the  job. 

Bridges,  who  was  flown  to  New  York 
for  a  meeting  with  News  publisher  Robert 
Hunt  and  executive  vicepresident  and 
director  of  sales  Henry  “Buzz”  Wurzer 
just  days  before  he  assumed  the  post, 
explained  that  his  appointment  was 
“rather  abruptly  arrived  at,”  but  noted 
that  the  transition  was  facilitated  by  the 
fact  that  both  newspapers  are  owned  by 
the  Chicago  Tribune  Company.  He  com¬ 
mended  his  former  staff  at  the  Tribune  for 
its  ability  to  swiftly  assume  the  responsi¬ 
bility  for  “keeping  the  house  in  order.” 

Bridges’  responsibilities  include  prom¬ 
otion,  research,  marketing  services,  pub¬ 
lic  relations  and  product  advertising. 
Those  functions  were  being  handled  by 
Wurzer,  whose  responsibilites  as  execu¬ 
tive  vicepresident  include  charge  of 
marketing,  advertising  sales  and  circula¬ 
tion. 

Bridges  started  at  the  Tribune  in  1962 
as  a  copywriter.  He  advanced  through 
various  positions,  including  manager  of 
circulation  and  editorial  promotion,  crea¬ 
tive  director,  assistant  marketing  director 
and  assistant  to  the  sales  director,  prior  to 
his  appointment  last  year  as  promotion 
manager.  A  native  of  Bay  City,  Mich.,  he 
is  a  graduate  of  the  University  of  Michi¬ 
gan,  is  married  and  the  father  of  two 
daughters. 

About  his  move  to  New  York,  Bridges 
said,  “1  think  it’s  the  most  exciting  city  on 
earth  and  I’m  extraordinarily  pleased  to 
be  a  part  of  it.  I’ve  long  wanted  to  work 
here,  and  1  could  not  have  been  offered  a 
better  opportunity  than  was  offered  by 
>he  News.” 

Pa.  ad  agencies 
intend  to  merge 

Two  Pennsylvania  advertising  agen¬ 
cies,  KM&G  International  of  Pittsburgh 
and  Tyson  and  Partners,  Inc.  of  Phi¬ 
ladelphia,  have  announced  their  intention 
to  merge  by  Dec.  31. 

KM&G,  which  is  the  parent  organiza¬ 
tion  of  a  multi-national  group  of  com¬ 
panies  specializing  in  marketing  and  busi¬ 
ness  communications,  last  year  reported 
billings  of  $272  million.  Tyson’s  billings 
were  $6.5  million. 

Among  Tyson’s  clients  are  Brodort, 
Inc,;  Melitta,  Inc.;  Allegheny  and 
Cumberland  divisions  of  Pizza  Hut  and 
Provident  National  Bank. 
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Another 


When  the  Detroit  Free  Press  opened  its  convenience  of  having  a  regular  supply  of  ink 

new  $50  million  plant  recently,  their  web  offset  available,  elimination  of  handling  and  storage 

presses  started  rolling  with  Flint  Inks— bulk-  requirements,  and  cost  economies  in  price  per 

stored  in  five  colors  and  bulk-delivered.  The  pound  of  ink. 

new  system  designed  by  Flint  Ink,  includes  five  Flint  Ink’s  contribution  to  this  ultra-modern 

2,500-gallon  tanks  and  three  10,000  gallon  tanks  plant,  along  with  its  half-century  relationship  with 
for  black,  and  a  specially  constructed,  five-  the  Detroit  Free  Press,  are 

compartment  insulated  stainless-steel  tanker  to  typical  of  Flint’s  growth 

deliver  the  bulk-offset  colors.  It  marks  a  first  in  through  better  quality, 

the  industry  and  a  big  stride  forward  in  the  paper’s  better  service  and  advanced 

57-year  history  of  news  ink  bulk  handling,  all  technology.  Can  your 

of  it  with  the  Flint  Ink  Corporation.  Advantages  printing  be  done  faster  and 

of  the  system  include  regular  deliveries,  the  better?  Ask  Flint. 

Corporate  Headquarters:  25111  Glendale  Avenue,  Detroit,  Michigan  48239 


News  critiques  conducted 
by  retired  professor 


By  Liz  Winkler 

Like  performers  eager  to  see  their 
notices,  reporters  and  copy  editors  at  the 
Bloomington  (Ind.)  Herald-Telephone, 
shortly  before  noon  on  Tuesdays,  grab 
for  their  copies  of  “Second  Guesses.” 

The  four  mimeographed  sheets  com¬ 
prise  the  critique  John  E.  Stempel,  retired 
head  of  the  Indiana  University  Depart¬ 
ment  of  Journalism,  does  for  the  H-T  for 
13  weeks  a  year. 

The  critique  covers  accuracy  and  thor¬ 
oughness  in  reporting  and  grammar,  us¬ 
age,  terseness  and  style  in  writing.  At 
1:30  on  Tuesday  afternoon,  “Second 
Guesses”  becomes  the  take-off  point  for 
the  weekly  staff  meeting.  A  specific  item 
can  send  the  dialogue  off  on  such  subjects 
as  laws  of  libel  and  privacy,  ethical  ques¬ 
tions  such  as  suicide  and  attempted 
suicide  and  problems  of  reporting  such  as 
where  and  how  to  get  the  story. 

“Second  Guesses”  begins  with  a  listed 
headed  “I  LIKED,”  in  which  Stempel 
lists  stories  he  thought  were  well  done  in 
the  previous  week's  editions.  He  names 
the  reporters  and  describes  in  general 
why  he  thought  the  story  was  good;  not, 
however,  without  raising  a  question  now 
and  then. 

“1  LIKED”  on  the  week  of  March  10- 
16  included  as  examples: 

“Love  him,  Dave  Scanzoni  and  Janet 
Skole,  and  Viewers,  Mike  Leonard.  Full 
story  for  those  who  missed  the  telecast 
(of  ^  Minutes'  feature  on  lU  basketball 
coach  Bobby  Knight)  and  lets  those  who 
listened  fill  in  gaps  in  their  memories. 
Next  time  check  with  the  quail  editor 
(One  of  the  stories  said  Knight  was  hunt¬ 
ing  quail  with  a  rifle  when  it  should  have 
said  shotgun). 

“Unique.  Mike  Leonard,  Tuesday, 
Explains  the  proposal  well,  but  isn't  the 
option  given  of  rejecting  the  findings  of 
the  panel? 

“What  the?!  Thursday.  Usual  good 
round-up  of  area  weather  effects,  but  if 
the  state  crews  did  not  begin  work  until  5 
a.m.,  how  could  they  have  salted  all 
night? 

“United  Way.  John  Fancher.  Thurs¬ 
day.  The  lead  captures  attention  and 
body  supports  the  lead.” 

The  list  goes  on,  praising  and  ques¬ 
tioning. 

After”!  LIKED,”  comes  “I  WON¬ 
DERED:  " 

“How  did  we  happen  to  credit  a  U.S. 
Supreme  Court  decision  to  what  corres¬ 
ponds  in  New  York  to  our  circuit  court? 
Monday-page  1.  The  appeal  from  a  U.S. 
district  court  would  never  be  to  a  state 
court. 

“Was  the  writer  of  the  Bayh  interview 
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aware  that  Bill  Watt  the  afternoon  before 
had  got  from  EPA  a  plan  for  a  way  out? 
Tuesday-page  1. 

“(Democrat)  Schultz  was  on  pi  with 
her  review  of  the  legislature  session;  why 
not  the  Republicans?  Tuesday-page  14. 

“Why  a  major  shift  in  police  depart¬ 
ment  organization  under  an  acting  chief? 
Wednesday-page  4.” 

Under  headings  “Wrighting  Right” 
and  “Writing  for  Reading,”  Stempel 
finds  awkwardly  constructed  leads  and 
body  sentences  and  rewrites  them  to 
show  how  they  could  be  clearer,  crisper 
and  shorter.  “Finger  Savers”  gives  tips 
on  short  words  for  long  ones  and  one 
word  that  will  do  for  two  or  more.  There 
are  also  tips  on  some  fine  points  of  punc¬ 
tuation  and  style. 

Headlines  get  notices,  too,  calling 
attention  to  the  vague  where  the  precise 
would  fit  and  attacking  numerous  bad 
splits. 

“I  don't  expect  everyone  to  agree  with 
every  point  1  make,”  Stempel  said.  It's 
this  disclaimer  of  infalibility  that  led  to 
the  honest  title  “Second  Guesses.” 

“One  of  the  points  of  the  critique  is  to 
stimulate  discussion  and  to  get  staff  mem¬ 
bers  talking  to  each  other,”  Stempel  said. 
“When  staff  members  talk  to  each  other, 
it's  a  good  thing.  When  they  don't  it's  bad 
for  them  and  bad  for  the  paper.” 

Police  reporter  Brian  Werth  summa¬ 
rized  the  reporters'  response  to  “Second 
Guesses”  by  saying:  “When  1  first  get 
‘Second  Guesses,'  I  check  the  listings  of 
‘1  liked'  to  see  how  many  of  my  stories 
made  the  list.  Then  I  read  through  the 
entire  critique  to  see  if  1  can  catch  Stem- 
pel  making  a  mistake  himself.  It's  rare 
when  that  happens.  Then  at  staff  meet¬ 


ings,  it's  usually  a  lot  of  fun  to  hear  Stem- 
pel  expand  upon  his  criticisms.  He's  a 
real  stickler  for  detail  and  ‘Second  Gues¬ 
ses'  really  keeps  you  on  your  toes.” 

City  editor  Bob  Zaltsberg  acknow¬ 
ledges  that  “1  Liked”  and  “1  Wondered” 
lists  stimulate  the  most  dialogue  in  staff 
meetings,  “but  1  think  the  rest  of  the  criti¬ 
que  is  the  most  important.  There's  a 
wealth  of  information  there  on  usage  and 
good  writing  techniques.” 

Carolyn  Tufford,  assistant  Lifestyle 
editor  and  one  of  only  two  persons  still  on 
the  H-T  staff  who  studied  under  Stempel, 
said,  “He  makes  us  think,  helps  us  grow, 
pulls  us  up  short  when  we  get  sloppy.  It's 
a  funny  thing,  but  I  still  remember  many, 
many  of  the  the  things  I  learned  under 
John  Stempel  30  years  ago,  while  1  have 
forgotten  many  of  the  things  1  have 
learned  since.” 

“Second  Guesses”  began  in  1969  when 
H-T  editor  Bill  Schrader  heard  some  of 

his  staff  members  at  the  time,  who  were 
lU  journalism  graduates,  talk  about 
weekly  sessions  Stempel  had  conducted 
with  the  student  newspaper  staff.  He  felt 
the  concept  could  be  applied  to  the 
Herald-Telephone  and  approached 
Stempel. 

“I  had  worked  it  out  for  the  Indiana 
Daily  Student  because  I  found  it  saved 
time,”  Stempel  said.  “I  met  with  the  staff 
once  a  week  and  passed  out  ‘Us  Last 
Week.'  Then  the  staff  was  free  to  bring  up 
anything  related  to  the  critique  and  free  to 
discuss  any  problems  they  were  having  in 
regards  to  reporting.” 

Stempel  started  as  a  newspaperman  in 
Bloomington  and  later  worked  on  news¬ 
papers  in  Indianapolis,  New  York  City 
and  Easton,  Pa.,  before  returning  to 
Bloomington  in  1938  to  head  the  lU  De¬ 
partment  of  Journalism.  So  he  brings  to 
the  Bloomington  newspaper's  critiques 
not  only  his  broad  background  in  journal¬ 
ism,  but  also  his  long-time  association 
with  the  community. 

Before  he  starts  a  series  of  critiques, 
Stempel  said,  he  makes  it  clear  to  the 
company  that  his  comments  are  not 
meant  to  evaluate  individuals  and  have 
nothing  to  do  with  promotions  or  salaries. 

“My  working  theory,”  he  said,  “is  that 
we  are  in  the  business  of  communication 
and  we  live  with  the  fact  that  language  is 
constantly  changing.  We  have  to  main¬ 
tain  some  standards.  I  stress  accuracy 
and  completeness  in  reporting  the  news 
and  standards  in  the  writing  and  readabil¬ 
ity  of  it.” 

Word  of  “Second  Guesses”  spread  to 
other  newspapers  soon  after  Stempel 
started  it  at  the  Herald-Telephone  and  he 
has  now  conducted  similar  seminars  and 
critiques  for  the  South  Bend  Tribune, 
Columbus  Republic,  Bedford  Times- 
Mail,  Vincennes  Sun-Commercial,  Man¬ 
cie  Star,  Mancie  Press  and  Richmond 
Palladium-Item. 
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TheDC-K) 
flies  as  tar 
as  the  moon 
and  back 
twice  a  day. 


It's  a  480,000-mile  round-trip  to  the 
lunar  landscape— quite  a  journey. 

Yet  the  worldwide  DC-10  fleet  flies 
the  equivalent  of  two  such  trips  every 
single  day,  enroute  to  170  cities  in 
90  countries.  And  it  carries  150,000 
passengers  a  day,  in  spacious,  quiet 
comfort.  In  all,  more  people  have 
flown  DC-IOs  than  live  in  the 
entire  U.S.! 

As  big  and  comfortable  as  it  is,  the 
DC-1 0  is  also  easy  on  fuel  .The  short- 
range  Series  10  is  the  second  most 
fuel-efficient  commercial  jetliner  in 
the  skies. 


Meet  the  fuel  miser. 

The  new  DC-9  Super  80  is  the 
number  one  fuel-saver— 40  percent 
more  fuel  efficient  than  today’s  most 
widely  flown  jetliner. 


Passengers  love  its  roominess, 
with  seats  every  bit  as  wide  as  those 
in  the  jumbo  jets. 

And  the  Super  80  is  quiet  both 
inside  and  out— quieter  than  any 
commercial  jetliner  now  flying  with 
major  airlines. That's  good  news  not 
just  for  passengers,  but  for  airport 
neighborhoods,  too. 

Searching  and  researching 
for  alternate  energy  sources. 

McDonnell  Douglas  is  hard  at  work 
on  a  number  of  advanced  research 
projects  to  help  meet  the  world's 
future  energy  needs.  Here  are 
just  three: 

A  solar  power  plant  we  ve  designed 
and  are  helping  to  build  for  the  U  S. 
Government  is  a  giant  step  toward 
the  development  of  solar  energy. 
What  we  learn  from  this  plant,  called 
Solar  One,  may  one  day  provide  the 
power  source  for  irrigation,  crop 
drying,  desalination,  refrigeration, 
space  heating  and  cooling— even 
enhanced  oil  recovery. 

Our  work  in  fusion  energy  is  mak¬ 
ing  progress,  too.  We've  helped 
develop  a  device  to  generate  power 
to  light  the  way  for  nuclear  fusion. 
With  our  help,  this  safe,  clean,  abun¬ 
dant  energy  source  may  well  become 
a  practical  alternative  by  the  end 
of  the  century. 


Whichever  way  the  wind  blows,  our 
Giromill  will  capture  it  and  convert  it 
to  electrical  or  mechanical  energy. 
Now  under  test,  this  giant  windmill 
can  generate  enough  electricity  for 
15  homes,  or  run  deep  well  irrigation 
pumps  for  hundreds  of  acres  of 
farmland. 

Learn  more  about  our  ideas  and 
how  they  work  for  you.  Send  for  our 
free  booklet,  "What  We  Do'.' Write 
McDonnell  Douglas,  Box  14526, 

St.  Louis,  MO  63178. 


MCDONNELiT^ 
DOUGLAS  - 


A  JOB7  LET  S  SWAP  RESUMES  SEND  YOURS,  WE  LL  SEND  OURS  AN  EOUAL  OPPORTUNITY  EMPLOYER  WRITE  BOX  14526  ST  LOUIS  MO  63178 


Cable  tv  ad  tie-in 
offered  by  Ottaway 


By  Andrew  Radolf 

Danbury  News-Times,  part  of  the  Ott¬ 
away  Newspaper  Group,  is  selling  retail 
and  classified  ads  on  its  24-hour-a-day 
cable  television  news  system,  News 
Cable. 

News  Cable  reaches  23,500  cable  tv 
subscribing  households  in  the  News- 
Times’  primary  circulation  area  in  east¬ 
ern  Connecticut.  It  began  transmitting 
last  February  with  a  total  operating  cost 
per  subscribing  household  of  $4.22 
annually  (E&P,  March  22). 

The  total  operating  cost  per  subscriber 
for  the  News-Times  42,000  daily  circula¬ 
tion  comes  to  $172.74  annually. 

“From  the  interest  that’s  been  gener¬ 
ated,  we  feel  there  is  a  future  with  this 
type  of  one-way  cable  system,”  com¬ 
mented  News-Times  publisher  Richard 
A.  Myers.  “The  viewers  have  indicated 
they  find  it  (News  Cable)  to  be  a  viable 
way  to  get  news  and  advertising.” 

Advertisers  can  place  ads  on  News 
Cable  alone  or  as  a  tie-in  with  their  news¬ 
paper  buys. 

To  run  any  type  of  retail  or  classified 
display  ad  solely  on  News  Cable  costs 
$1.50  per  30-second  spot,  with  a  mini¬ 
mum  one-day  order  of  5  insertions  for 
$7.50. 

Retail  and  classified  display  advertis¬ 
ers  in  the  News-Times  can  tie  in  News 
Cable  ads  for  a  $5  fee.  The  frequency  of 
their  cable  tv  ads  depends  on  how  much 
newspaper  space  the  advertisers  purch¬ 
ased. 

Advertisers  taking  out  a  half  page  or 
more  in  the  News-Times  qualify  for  15 
30-second  spots  on  News  Cable.  Quarter 
to  half  page  advertisers  get  10  30-second 
exposures.  Advertisers  buying  less  than  a 
quarter  of  a  page  receive  5  30-second 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ABVERTISiniG  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
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spots  on  the  cable  system. 

Advertisers  running  their  newspaper 
ads  for  several  days  pay  $5  for  each  day 
they  tie  in  a  News  Cable  ad  package. 

Individuals  can  buy  3  15-second  classi¬ 
fied  ad  spots  on  News  Cable’s  “person  to 
person  electronic  bulliten  board”  for  $2 
per  day.  They  do  not  have  to  run  news¬ 
paper  classified  ads  to  purchase  the  cable 
spots  which  may  be  ordered  by  telephone 
or  by  sending  in  a  News  Cable  order 
form. 

The  $2  rate  applies  primarily  to  ads  for 
garage  and  tag  sales,  individuals  selling 
automobiles,  and  personal  messages. 
Automobile  dealers  and  real  estate  adver¬ 
tisers  fall  under  News  Cable’s  $5  tie-in 
plan. 

News  Cable  does  not  have  graphics. 
The  system’s  ads  appear  as  white  charac¬ 
ters  against  a  color  background. 

Joe  Richter,  the  News-Times’  CATV 
project  director,  remarked  News  Cable 
“averages  at  least  50  retail  and  classified 
display  ad  tie-ins  a  week.  Person  to  per¬ 
son  classified  ads  on  the  electronic  bulle¬ 
tin  board  average  15  or  20  a  week.” 

Richter  commented  advertisers  are 
pleased  with  the  results  of  their  News 
Cable  ads. 

“They  like  the  idea  they  can  promote 
their  newspaper  ads  on  the  system,”  he 
said,  explaining  the  cable  tv  ads  often 
carry  messages  giving  the  date  and  page 
number  of  the  corresponding  newspaper 
ad. 

News  Cable  “is  not  breaking  even 
yet,”  Richter  stated.  “We’ll  be  coming 
up  with  some  different  packages  next 
year  and  refining  the  program.” 

The  News  Times  has  completed  a  mar¬ 
ket  survey  of  cable  tv  subscribers  who  get 
News  Cable  on  their  systems.  The  news¬ 
paper  is  still  assessing  the  survey’s  find¬ 
ings,  but  publisher  Myers  called  the  pre¬ 
liminary  results  “positive  in  relation  to 
the  amount  of  time  we’ve  been  in  opera¬ 
tion.” 

Myers  said  News  Cable’s  audience 
comprised  a  “good  spectrum’’  of 
viewers. 

“Demographics  and  age  didn’t  seem  to 
have  too  much  of  an  impact  except  on  the 
type  of  things  people  were  looking  at,”  he 
remarked.  “Better  educated  people  spe¬ 
cified  a  definite  interest  in  News  Cable. 
They  watched  with  more  frequency  of 
viewership  but  with  less  total  time.  This  is 
a  tune-in  and  tune-out  medium.” 

Myers  stated  the  News-Times  plans  to 
continue  its  “research  and  development” 
of  News  Cable  as  a  “supplement  to  the 
newspaper.” 


Seminar  dates 
announced  by 
Mid-America 

The  Mid-America  Press  Institute  has 
announced  its  schedule  of  seminars  for 
the  next  year. 

The  four  seminars  will  be  on  newspap¬ 
er  make-up,  newpaper  management, 
copy  editing  and  newspaper  content.  The 
first  three  seminars  will  be  held  in  St. 
Louis,  the  fourth  in  Kansas  City. 

The  first  of  the  1980-81  seminars  will  be 
held  November  14- 16  on  the  subject  “To¬ 
day’s  Newspaper  Make-Up — A  Critical 
Look.”  James  Robison  of  the  St.  Louis 
Globe-Democrat  and  Jack  Tumbleson  of 
the  Rock  Island  Argus  will  be  co- 
chairmen  for  the  session. 

Managing  tips 

“Managing  the  Modern  Newspaper” 
will  be  the  title  of  the  January  23-25  semi¬ 
nar.  Sub-topics  will  include  personnel 
management,  proper  use  of  time,  selec¬ 
tion  and  evaluation  of  newsroom  people. 
Karl  Harrison  of  the  Paducah  (Ky.)  Sun 
and  Patrick  Coburn  of  the  State  Journal- 
Register  of  Springfield,  III.,  will  be  co- 
chairmen. 

A  seminar  on  March  13-15  will  be  on 
“Copy  Editing,”  with  an  emphasis 
placed  upon  the  skills,  attitudes  and  tech¬ 
niques  of  editing.  Seminar  participants 
will  have  their  work  critiqued.  D.G. Schu¬ 
macher  of  the  Alton  Telegraph  and 
Joseph  Leonard  of  the  Chicago  Tribune 
will  be  co-chairmen. 

The  Kansas  City  seminar  will  be  held 
either  May  1-3  or  May  15-17  with  the  title 
“A  Newspaper  For  Today’s  Reader.” 
The  workshop  will  study  what  the  con¬ 
tent  of  today’s  newspaper  should  be. 
George  Burg  of  the  Kansas  City  Star  and 
Bill  Williams  of  the  Paris^  (Tenn.)  Post- 
Intelligencer  will  be  co-chairmen. 

The  seminars  are  open  to  employes  of 
newspapers  of  all  sizes.  Workshop  fees 
for  the  1980-81  sessions  will  be  $40  for  the 
first  participant  from  a  newspaper  that  is 
a  member  of  the  Mid-America  Press  Insti¬ 
tute  and  $30  for  each  additional  partici¬ 
pant.  St.  Louis  seminars  will  be  at  the  Bel 
Air  Hilton  Hotel  in  downtown  St.  Louis. 
Room  rates  are  $36  per  single  and  $42  for 
coubles.  A  hotel  for  the  Kansas  City 
seminar  has  not  been  selected. 

More  than  150  newspapers  from 
through  mid-America  are  members  of  the 
institute.  Manion  Rice  of  the  Faculty  of 
Southern  Illinois  University  at  Carbon- 
dale  is  executive  director  of  the  institute. 
Inquiries  should  be  sent  to  him  at  the 
School  of  Journalism,  Southern  Illinois 
University,  Carbondale,  Ill.  62901.  Ho¬ 
ward  R.  Fibich,  news  editor  for  the  Mil¬ 
waukee  Journal  is  current  chairman  of  the 
institute. 
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I  li#@  a‘worry  free’ 
op^ation...tliat’s  why 
I  Huberset  Ink ! 


That’s  right!  No  worries  about  ink  problems 
when  you  use  Huberset  offset  news  ink.  It’s  a 
high  quality,  consistent  product  that  can  be 
counted  on  for  ‘top  performance’  every  time  the 
presses  roll. 

And  that  means  no  lost  press  time  due  to  ink 
problems;  no  unnecessary  paper  waste;  and 
most  importantly — no  headaches. 

Add  to  all  that,  dependable  delivery,  with  skilled 
and  knowledgeable  service  and  it’s  easy  to  see 
why  Huberset  is  the  smart  choice. 

Serving  the  entire  nation. 


for  further  information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)  549-8600 


htroducing  the  1980 
Eraudmolnle. 


Among  the  1.1  million  cars  stolen  last  year  was  a  growing  fleet 
of  Fraudmobiles... vehicles  like  the  one  you  see  above. 

Some  car  owners,  you  see,  keep  pace  with  inflation  by  having 
their  cars  dismantled  in  whole  or  part.Then  they  hide  the  remains. 


collect  the  claims. ..and  do  a  reassembly. 

Others  solve  the  energy  crisis  by  hiring  a  “torch”  to  roast 
their  gas-guzzler  and  then  put  in  for  a  total  loss. 

lliese  are  only  two  ways  owners  pocket  millions  annually  in 
illicit  payments  and  drive  up  auto  rates  for  everybody.* 

Is  anyone  out  there  tempted  to  join  them?  £tna  Life  & 
Casualty  offers  a  few  words  of  warning. 

We’re  participating  with  other  insurers  in  the  National  Auto¬ 
mobile  Theft  Bureau,  whose  central  computer  dog^y  sniffs  out 
Fraudmobile  traffic. 

Over  the  past  two  years,  we’ve  devoted  ourselves  to  seminars 
which  help  John  Law  pinpoint  Fraudmobile  owners.** 

And  along  with  using  “fraud  profiles,”**  we’re  offering  ca^ 
rewards  to  our  37,000  employees  for  information  leading  to  the 
recovery  of  stolen  vehicles. 

More  can  be  done.  It  should  be.  It  will  be!*  Because  neither 
you  nor  Mia  wants  to  see  a  day  when  insuring  your  car  mig^t 
cost  more  than  paying  for  it 


^tna 

wants  insimmce  to  be  affordable. 


'Another  popular  technique 
is  the  “paper”  car— a  phantom 
automobile  registered  and  in¬ 
sured  solely  to  be  reported  stolen, 
then  collected  on.  Thanks  to  such 
methods,  auto  theft  in  general  is 
accelerating  at  over  10%  a  year, 
and  cost  Americans  $2  billion 
plus  in  1979. 


2/Etna  participated  in  the 
1978  National  Workshop  on 
Auto-Theft  Prevention  and  was  a 
primary  sponsor  of  last  year’s 
Connecticut  Auto-Theft  Reduc¬ 
tion  Seminar. 

3  A  “fraud  profile"  asks  such 
questions  as:  Was  the  theft  re¬ 
ported  within  60  days  of  the 


insurance  policy’s  effective  date? 
Or  was  it  not  reported  to  the 
police  — a  basic  policy  violation? 
Was  the  car  recovered  burned, 
and  hence  of  no  value  except  to 
support  a  claim?  Can  the  claim¬ 
ant  produce  no  ownership  title  at 
all?  The  more  suspicious  an¬ 
swers,  the  higher  the  red  flag  gets 


hoisted. 

4 /Etna  supp)orts  standardiz¬ 
ing  title  procedures  and  effective 
disposition  of  vehicle  identifica¬ 
tion  numbers  at  the  wrecking 
yard.  This  would  put  the  brakes 
on  “pap)er”  car  theft  by  giving 
every  legitimate  vehicle  its  own 
“birth”  and  “death”  certificates. 


LIFE  &  CASUALTY 


/Etna  Life  &  Casualty, 
151  Farmington  Avenue, 
Hartford,  CT  06156 


Newspeople  in  the  news 


Frederick  H.  Marks  was  appointed  ex¬ 
ecutive  assistant  to  President  Roderick 
W.  Beaton  of  United  Press  International. 
Marks  returned  earlier  this  year  from  a 
10-year  assignment  in  Asia,  having  been 
posted  in  Tokyo,  Hong  Kong  and  Bang¬ 
kok.  Most  recently  he  was  manager  for 
North  Asia.  Since  his  return,  Marks  coor¬ 
dinated  the  UPI  satellite  distribution 
program. 

*  *  * 

John  C.  DePrez,  Jr.  is  the  newly  named 
general  executive  for  communications 
projects  in  the  marketing  department  of 
United  Press  International.  His  immedi¬ 
ate  task  will  be  directing  the  marketing  of 
the  UPI  satellite  program.  DePrez  served 
on  the  news  staff  and  later  as  a  regional 
executive  in  several  states  before  becom¬ 
ing  director  of  communications  in  1978. 

*  ♦  * 

Bob  Atkins,  vice  president  and  general 
manager  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle,  was  named  publisher  of  the 
Gallatin  (Tenn.)  News-Examiner.  He  re¬ 
mains  vice  president  of  the  Leaf- 
Chronicle. 

Named  editor  of  the  News-Examiner  is 
Dee  W.  Bryant,  former  city  editor  of  the 
Columbus  (Ga.)  Ledger. 


Staff  changes  and  additions  at  the  Twin 
Falls  (Idaho)  Times-News  include:  Ray 
Sullivan,  promoted  to  city  editor  from 
regional  editor.  Tom  McEachin.  promoted 
to  assistant  city  editor  from  special  sec¬ 
tions  desk.  Marv  Clemons,  named  sports 
editor,  moving  from  sports  editor  of  the 
Marshall  (Minn.)  Independent. 

*  ♦  * 

Bruce  Benidt.  a  staff  writer  for  the  Min¬ 
neapolis  Star,  has  joined  the  faculty  of 
Mankato  State  University  in  Minnesota 
as  an  assistant  professor  of  mass  com¬ 
munications.  He  has  been  active  as  a 
teacher  and  adviser  for  high  school  stu¬ 
dents  in  journalism  projects. 

*  *  5fc 

Judy  Robinette  Shipman  was  appointed 
cooperative/national  advertising  mana¬ 
ger  with  the  New  York  Times  Affiliated 
Newspaper  Group  staff.  She  succeeds 
Kit  Carson,  who  was  named  advertising 
director  for  the  Lexington  (N.C.)  Dis¬ 
patch.  Mrs.  Shipman,  who  took  time  out 
from  her  newspaper  career  to  work  with 
her  husband  as  foster  parents  of  10  chil¬ 
dren,  returned  to  the  Lakeland  (Fla.) 
Ledger  as  a  retail  advertising  sales  execu- 
tive  until  her  appointment  to  the 
NYTANG  staff  last  month. 


the  most  experienced 
dim  in  newspaper  executive 
recruitment. 


Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


MOVES  TO  HEARS! — Joseph  T.  Lyons 
is  the  newly  named  publisher  of  Capitol 
Newspapers  Group,  a  division  of  The 
Hearst  Corporation.  With  Gannett  Com¬ 
pany  since  1966,  Lyons  most  recently 
served  as  president  and  publisher  of  the 
Wilmington  News-Journal  Newspapers. 
At  Hearst,  he  succeeds  J.  Roger  Grier, 
who  was  named  vice  president  and  group 
executive  for  newspapers  by  the  corpora¬ 
tion.  Capital  Newspapers  publishes  the 
morning  and  Sunday  Times-Union,  the 
evening  Knickerbocker  News  and  the 
weekly  Sun  Newspapers  in  Albany,  New 
York.  Lyons'  first  post  with  Gannett  was 
for  start  up  of  a  new  daily  in  the  Cocoa- 
Cape  Kennedy  area  of  Florida.  He  later 
became  president  and  publisher  of  that 
paper.  Cocoa  Today. 


New  appointments  in  the  marketing 
and  promotion  department  of  the  Dallas 
Morning  News  include;  Harold  F.  Gaar. 
Jr.,  sales  promotion  manager,  was  prom¬ 
oted  to  marketing  and  promotion  mana¬ 
ger.  Perry  Williams  was  named  research 
manager,  having  moved  from  the  Mem¬ 
phis  Publishing  Company.  Christina  Hal- 
piN.  who  becomes  sales  promotion  mana¬ 
ger,  most  recently  worked  for  the  Hous¬ 
ton  Cronicle. 


Libel  &  Slander  Insurance 
Publishers’  Liability 


for:  Magazine  Publishers, 

Newspaper  Publishers,  Book 
Publishers,  Authors  &  Writers 


Have  your  agent  call  us: 

American  National  General 
Agencies,  Inc. 

Entertainment  Insurance  Division 
3200  Wilshire  Blvd.,  South  Tower 
Los  Angeles,  CA  90C10 


(213)  386-8490 
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Theodore  Berland  was  appointed 
chairperson  of  the  department  of  journal¬ 
ism  at  Columbia  College,  Chicago.  Ber¬ 
land  is  the  author  of  a  number  of  books 
and  a  weekly  newspaper  column  and  has 
taught  at  several  universities.  He  was 
voted  president-elect  of  the  American 
Medical  Writers  Association  during  the 
recent  meeting  in  Atlanta. 

4:  ♦  4: 

Louis  G.  Buttell.  director  of  public 
affairs  for  the  American  Podiatry  Asso¬ 
ciation  is  the  newly  elected  president  of 
the  American  Medical  Writers  Associa¬ 
tion.  Buttell  is  also  consulting  editor  of 
the  Journal  of  the  American  Podiatry 
Association. 

*  *  * 

Diane  Goldsmith  joined  the  Lifestyle 
staff  of  the  Atlanta  Journal  and  will  cover 
concerts  and  report  on  music  headliners. 
She  is  a  concert  pianist  and  also  has  spent 
five  years  with  newspapers  as  a  music 
reviewer  and  political  writer. 

*  ♦  * 

StanGelman  was  named  managing  edi¬ 
tor  of  the  Telegraph  and  Sunday  Paper  of 
Lake  and  Geauga  Counties,  Painesville, 
Ohio. 

♦  ♦  * 

Douglas  W.  Miller  joined  the  Detroit 
News  as  labor  relations  manager,  re¬ 
sponsible  for  labor  contract  administra¬ 
tion.  He  has  been  in  the  employe  relations 
field  at  General  Motors  Assembly  Divi¬ 
sion  and  Kelsey  Hayes/Fruehauf  Cor¬ 
poration. 

* 

Joanne  McLaughlin  joined  the  Phi¬ 
ladelphia  Bulletin  as  a  copy  editor.  Pre¬ 
viously  she  was  a  reporter  for  the  Middle- 
town  (N.Y.)  Herald-Record  and  Today's 
Spirit,  Hatboro,  Pa. 

*  *  * 

New  publishers  were  named  at  Gannett 
newspapers  in  Chambersburg,  Pa.,  and 
Muskogee,  Oklahoma,  as  follows:  Mar¬ 
jorie  B.  Paxson.  publisher  of  Public  Opin¬ 
ion,  Chambersburg,  was  named  publisher 
of  the  Muskogee  Daily  Phoenix  and 
Times-Democrat.  Margo  Drobney,  clas¬ 
sified  advertising  manager  for  the 
Bridgewater  (N.J.)  Courier-News, 
moved  to  publisher  of  Public  Opinion. 
Tams  Bixby  III,  who  has  been  president 
and  publisher  of  the  Daily  Phoenix  and 
Times-Democrat,  will  remain  as  presi¬ 
dent. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
Nationwide  Personal  Service 


ON  THE  JOB  SINCE  1 910— Mrs.  Car¬ 
rie  M.  Day,  87,  was  honored  this  month 
during  banquet  celebrations  of  her  70 
years  with  Today's  Sunbeam,  Salem, 
New  Jersey,  morning  daily  and  its  prede¬ 
cessor  weeklies.  The  former  Carrie  Miller, 
newly  graduated  from  high  school,  joined 
the  Salem  Standard  and  Jerseyman  in 
September  of  1910.  Her  employment 
continued  when  the  company  joined  with 
Sunbeam  Publishing  Company  in  1944. 
She  was  chief  proof  reader  until  1972 
when  the  five  weeklies  merged  to  form 
Today's  Sunbeam  and  since  then  Mrs. 
Day  has  had  charge  of  legal  advertising. 
She  drives  her  car  to  work  each  day  and 
recently  took  a  weekend  holiday  bus  tour 
of  New  York  State.  Her  own  newspaper 
gave  a  banquet  at  the  Salem  County  Club 
October  1 7  and  earlier  in  the  month  Inter¬ 
state  Circulation  Managers  Association 
celebrated  her  record  at  a  Cherry  Hill, 
N.J.,  convention  banquet. 


Mike  Story  was  promoted  to  vice  presi¬ 
dent  in  charge  of  marketing  for  Taylor 
Communications  and  will  be  based  in 
Dallas,  Texas.  Story  was  publisher  of  the 
Seguin  Gazette-Enterprise,  New  Braun¬ 
fels  Herald-Zeitung,  Universal  City  Val¬ 
ley  News,  Texas  newspapers.  Patrick  E. 
Bolger,  former  publisher  of  the  Marshall 
News  Messenger,  was  named  publisher 
of  the  Seguin  Gazette-Enterprise  and 
assumes  duties  of  southern  district  mana¬ 
ger  and  responsibility  for  the  New  Braun¬ 
fels  and  Universal  City  papers. 

*  *  « 

Ralph  M.  Juillard,  publisher  of  the 
Freedom  Group  Rio  Grande  Valley, 
Texas,  Newspapers,  retired  October  1  af¬ 
ter  53  years  in  the  newspaper  business — 
43  of  them  with  Freedom.  He  remains  as  a 
consultant  with  the  Valley  papers.  His 
successor  as  publisher  is  Lyle  DeBolt. 
former  publisher  of  the  Odessa  (Texas) 
American.  DeBolt  is  president  of  the 
Texas  Daily  Newspaper  Association,  and 
Juillard  is  a  former  president  of  the  asso¬ 
ciation. 


New  staff  members  at  the  Fort  Worth 
Star-Telegram  include:  Charles  Jackson. 
from  the  Washington  Post  where  he  was 
assistant  news  editor,  has  been  named  an 
assistant  metropolitan  editor.  Ann 
Arnold.  United  Press  International  capit¬ 
al  bureau  in  Austin,  was  named  Austin 
bureau  chief  for  the  Star-Telegram.  Bud¬ 
dy  Price.  Dallas  Morning  News,  joined 
the  paper  as  a  copy  editor  and  Norm  Tin- 
DLE.  formerly  with  the  Corpus  Christi  Cal¬ 
ler-Times,  joined  the  photo  staff.  JohnG. 
Edwards,  moving  from  the  El  Paso 
Herald-Post,  will  cover  the  federal  court¬ 
house  beat.  Linda  Johnson.  University  of 
Texas,  Arlington,  News  Service,  joins 
the  newspaper,  assigned  to  the  surburban 
northeast  bureau.  Linda  Ponce,  who  just 
completed  a  Rotary  Fellowship  in  Eng¬ 
land,  is  a  copy  editor. 

*  *  4: 

W.  M.  Bedwell.  for  four  years  col¬ 
umnist/cartoonist  for  the  Beeville  (Texas) 
Bee-Picayune,  has  become  managing  edi¬ 
tor  of  the  Kingsville  (Texas)  Record. 

(Continued  on  page  32) 
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Newspeople 

(Continued  from  pofte  31) 


John  H.  Bfxkrich.  former  director  of 
promotion  and  public  relations  for  the 
Seattle  Times,  has  been  named  marketing 
director  for  the  Yakima  (Wash.)  Herald- 
Repuhlie  and  will  be  responsible  for  cir¬ 
culation,  advertising,  market  research 
and  promotion. 

*  *  ♦ 

Ei.iot  O'Brikn  was  named  publisher 
and  elected  executive  vice  president  of 
the  Farminf’ton  (N.M.)  Daily  Times.  His 
father,  Lincoi.n  O'Brikn.  principal  owner 
of  the  Daily  Times  since  its  founding  as  a 
daily  in  1949,  and  who  has  served  as  pub¬ 
lisher,  retains  the  positions  of  president 
and  chief  executive  officer.  The  new  pub¬ 
lisher  worked  with  several  western  news¬ 
papers  after  college  and  joined  the  Daily 
Times  as  circulation  manager  in  1976;  he 
became  assistant  publisher  last  year  and 
co-publisher  in  March  of  this  year. 

*  *  * 

Robert  Laskowski  was  promoted  from 
senior  sales  staff  to  advertising  director  of 
The  Eveninfi  Sentinel,  Ansonia,  Conn., 
succeeding  Norman  Seymour,  who  res¬ 
igned. 

*  *  * 

Mary  Ann  Hayden,  account  executive 
of  the  Cleharne  (Texas)  Times-Review,  is 
now  promotion  director  of  the  paper. 


CHINA  APPOINTMENT— Michael 
Parks,  previously  with  the  Beijing  bureau 
of  the  Baltimore  Sun,  is  the  new  chief  of 
the  Los  Angeles  Times  Beijing  bureau. 
Porks  replaces  Linda  Mathews,  who  re¬ 
turned  to  Los  Angeles  to  become  editor  of 
the  Times  Op-Ed  page.  He  has  written  for 
the  Sun  os  Hong  Kong  bureau  chief,  and 
as  correspondent  in  the  Middle  East,  Mos¬ 
cow  and  Saigon.  Earlier  in  his  career. 
Parks  was  a  Detroit  News  reporter  and 
also  worked  for  the  now-defunct  Suffolk 
(L.l.)  Sun. 

Jerry  Pinkerton  was  named  editor  and 
publisher  of  the  Walters  (OkVd.)  Herald  Xo 
succeed  the  late  John  A.  Penn 


Li  ,oydD.  Loers,  vice  president  and  for¬ 
mer  director  of  Lee  Enterprises,  retired 
October  I  and  becomes  a  special  consul¬ 
tant  to  Lee.  His  career  with  Lee  started  in 
1945,  and  since  1977  he  had  been  assigned 
as  vice  president  and  corporate  coordina¬ 
tor  of  Lee's  KGMB-TV  in  Honolulu. 

♦  *  * 

Gerald  F.  Dolan  was  promoted  to  the 
new  position  of  metro  editor  of  The  Re¬ 
cord  newspapers.  Troy.  N.Y.  Wili.iamN. 
Iannone,  night  metro  editor,  becomes 
suburban  editor,  replacing  Thomas  S. 
McPheeters.  who  resigned. 

*  *  * 

Melinda  B.  G.assaway.  was  named  ex¬ 
ecutive  editor  of  the  Hot  Sprinfis  (Ark.) 
Sentinel-Reeord,  succeeding  Mike  Mas- 
TERsoN.  who  Joined  the  Los  Aiifteles 
Times.  Gassaway  has  been  managing  edi¬ 
tor  of  the  newspaper  since  September, 
1979. 

*  *  * 

The  Oklahoma  Newspaper  Advertising 
Bureau,  an  affiliate  of  the  Oklahoma 
Press  Association,  has  engaged  Tom 
Bradley  as  manager  to  succeed  Ted 
Hecht.  who  resigned  to  manage  the  Ari¬ 
zona  Press  Association.  Bradley  former¬ 
ly  worked  for  the  Edmond  (Okla.)  Even- 
in  Sun  and  the  Midwest  City  (Okla.) 
Sun. 

*  ♦  * 

MiltGarber.  editor  of  the  Enid  (Okla.) 
News  c6  Eafile,  became  president  of  the 
Oklahoma  Newspaper  Foundation  Octo¬ 
ber  I ,  succeeding  Harold  Belknap  of  the 
Norman  Transcript. 

♦  *  * 

Steven  R.  Brandt,  business  manager  of 
the  Greenville  (S.C.)  News-Piedmont 
Co.,  will  become  general  manager  of  the 
Staunton  Leader  Publishing  Co..  Staun¬ 
ton.  Virginia,  March  1,  1981,  according  to 
an  announcement  by  Rhea  T.  Eskew, 
president  of  Multimedia  Newspaper  Co., 
which  operates  both  properties.  Brandt 
has  been  with  News-Piermont  since  1978 
and  earlier  was  assistant  production  man¬ 
ager  for  Dow  Jones  and  Co.,  Inc. 

*  9|c 

Gerald  McCullough,  most  recently 
with  the  Rockford  (111.)  Ref>ister  Star, 
was  named  photo  editor  of  The  Patriot 
Ledger,  Quincy,  Mass.  Scott  D.  Harri 
SON  of  the  Downey  (Calif.)  Daily  Siftnal, 
joined  The  Patriot  Ledger  photo  staff. 

*  *  * 

Gail  P.  Dudley.  DanT.  McGowan  and 
John  L.  Schwartz  have  joined  the  staff  of 
the  new  Phoenix  Business  Journal.  Dud¬ 
ley.  formerly  a  freelance  designer,  is  in 
charge  of  graphic  design  and  McGowan 
and  Schwartz  will  be  staff  reporters.  Ear¬ 
lier  Dudley  was  a  writer  and  design  and 
layout  artist  for  the  Roanoke  Times  and 
the  Martin.sville  (Va.)  Bulletin.  McGo¬ 
wan  was  a  business  reporter  for  the  Arizo¬ 
na  Republic,  and  Schwartz  edited  a  news¬ 
paper  for  Maricopa  County  employees 
and  reported  for  the  Arizona  Republic  ’ 
from  1970  to  1977. 


Have  you  talked  with 
Deane  Weinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
newspaper  carrier  insurance  and  bonding.  We  created  them  both. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  lOH. 
Today  we  continue  to  serve  ytui  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  jr.,  personally.  We  were  first,  today  we  are  foremost: 
Our  carrier  insurance,  for  example.  While  others  may  offer  a  $250,000 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  that  s  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  prcHection 
you  can  get.  W'ith  aggressive  follow-through. 

And  our  underwriters  rate  a  Best's  A  5  ,  the  highest  possible 
rating  for  financial  condition  and  operating  performance. 

Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)474-5594 


Deane  Weinberg  Insurance  Agency,  Inc. 

1754  Westwood  Blvci.,  Los  Angeles,  CA  90024  fl 
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What  h  Myoo-Tok  staring  under  $20,000? 

This  bw«c<»t  frorrt-end  system  offers  two  powerful 
Mycro-Comp  VOTs  with  16,000  dioracter  memories 
plt«  copyfit,  heodfrt,  search/replace  and  many  ofeer 
versatile  editing  features.  There  Is  also  no 
cumbersome  transferral  of  diskettes  from  one  piece  of 
equipment  to  another;  this  system  has  540,000 
characters  of  online  storage  to  the  typesetter. 


Mycro-Tek  offers  the  only  two-VDT  system 

under  $20,000 

online  to  the  CRTronic  typesetter. 


.44-7^  Mycro-Tek  •  Front-end  Systems  Specialists 


There's  more  -  with  thfc  system  you  can  cut  paste-up 
costs  by  having  your  classified  ads  sorted  before 
being  typeset.  The  Qass  Ad  Sorting  Program  sorts 
700  ads  within  256  dassifkations. 


You  want  more  -  inherent  flexibility  allows  more 
VDTs,  storage  units,  and  other  devices  to  be  added 
easily  and  at  minimal  cost. 


Yes,  Myoro-Tek  is  bdth  interactive  ar^  online  to 
Mergerrthafer's  CRTronic  bw-cost  digitized 
typesetter.  The  powerful  third  generation  typesetter 
sets  type  at  40  lines  per  minute  in  point  sizes  from  4 
to  72  in  1/10  increments.  Your  operators  can  read, 
edit,  and  typeset  copy  on  the  CRTrorHc  keyboard 
from  the  Mycro-Comp  Front-end  System.  (This  system 
is  also  online  to  many  other  typesetters.) 


More  information  -  just  telephone  800-835-2852  and 
a  Myao-Tek  representative  will  be  glad  to  talk  to 
you. 


Belgrade  delegates  work 
on  UNESCO  agreement 


By  Mike  Stein 

A  handful  of  delegates  to  UNESCO’s 
21st  general  conference  in  Belgrade  were 
trying  last  week  to  hammer  out  an  agree¬ 
ment  that  would  strike  a  compromise  be¬ 
tween  the  West’s  insistence  on  a  free  in¬ 
formation  flow  and  the  Third  World’s 
move  to  control  news  from  their  own 
countries. 

The  basis  for  the  discussion  was  the 
MacBride  report,  a  disputed  document 
that  condemns  censorship  and  the  licens¬ 
ing  of  Journalists,  but  would  allow  na¬ 
tions  to  cover  foreign  news  organizations 
to  comply  with  development  goals. 

The  report,  which  was  prepared  by  a 
16-member  international  commission 
headed  by  Irish  statesman  Sean  Mac- 
Bride,  also  recommends  that  the  so- 
called  monopolization  of  transnational 
wire  services  be  limited  by  ‘effective  legal 
measures.’  The  last  provision  was  strong¬ 
ly  opposed  by  Elie  Abel,  the  American 
member  of  the  commission. 

Third  World  countries  have  com¬ 
plained  that  Western  correspondents 
often  file  distorted  and  biased  news 
accounts  from  those  nations,  emphasiz¬ 
ing  coups,  disasters  and  bizarre  tribal 
customs,  rather  than  meaningful  signs  of 
progress  and  development.  They  also  call 
for  the  reduction  of  the  ‘Influence  of 
advertising  upon  editorial  policy  and 
broadcast  programming.’ 

To  offset  what  it  feels  is  a  virtual  West¬ 
ern  monopoly  on  international  news  re¬ 
porting,  81  Third  World  countries  have 
formed  a  non-aligned  news  pool  which  is 
coordinated  by  Tanjug,  the  Yugoslavian 
news  agency.  African  nations  are  also 
pressing  for  a  pan-African  pool. 

Western  members  of  the  MacBride 
Commission  generally  agree  there  should 
be  more  ‘balanced’  news  dissemination 
from  the  developing  countries,  but  have 
resisted  controls  on  foreign  correspon¬ 
dents. 

After  the  MacBride  report  was  submit¬ 
ted  to  UNESCO  Director  General  Ama¬ 
dou  Mahtom  M’Bow,  of  Senegal,  the  lat¬ 
ter  asked  that  UNESCO  set  up  an  Inter¬ 
national  Program  for  the  Development  of 
Communications  (IPDC)  which  would 
fund  projects  in  Third  World  countries  to 
build  up  their  communications  facilities, 
both  print  and  broadcast.  IDPC  would  be 
composed  of  3.^  countries  whose  mem¬ 
bers  would  be  elected  by  UNESCO  and 
who  would  hand  out  the  money  for  the 
improvements.  Training  of  journalists 
would  be  included  in  the  allocation. 

M’Bow  urged  that  financing  come  from 
both  nations  and  private  organizations. 
Worldwide  news  agencies  and  Western 
UNESCO  delegates  have  long  advocated 
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helping  developing  nations  add  to  their 
communications  hardware  and  train  stu¬ 
dents  in  journalism  techniques. 

The  question  in  Belgrade  is  whether 
IDPC  would  resolve  the  conflicts  within 
UNESCO  over  the  “New  World  In¬ 
formation  and  Communication  Order’’ 
sought  mainly  by  Third  World  and  the 
Soviet  Bloc  nations.  The  non-aligned 
countries  want  and  need  the  communica¬ 
tions  equipment,  but  many  of  them  also 
are  committed  to  a  powerful  state  role  in 
the  regulation  of  news. 

The  delegates  in  Belgrade  working  on 
an  agreement  are  considering  M’Bow’s 
recommendations;  another  compromise 
resolution  by  Iba  Der  Thiam,  also  of 
Senegal,  who  was  chairman  of  the  Mac¬ 
Bride  report  hearing  there;  and  three 
other  resolutions  from  Western,  Third 
World  and  Communist  delegations. 

The  Third  World  draft,  signed  by  dele¬ 
gates  from  77  nations  which  comprise  a 
UNESCO  voting  majority,  is  the  most 
irksome  to  the  American  and  other  West¬ 
ern  representatives.  It  stresses  the  right 
of  each  nation  to  “develop  its  own  com¬ 
munication  system  and  preserve  its 
national  sovereignty  and  cultural 
identity.’’ 

The  words  seem  innocent  enough  but 
Western  observers  in  Belgrade  see  them 
as  a  tool  for  controlling  foreign  corres¬ 
pondents  as  well  as  internal  news  per¬ 
sonnel. 

Also  in  the  Third  World  draft  is  a  call 
for  the  “Elimination  of  all  forms  of 
monopoly”  and  the  “democratization  of 
the  process  of  communication  and  facili¬ 
ties  for  the  transfer  of  information.” 

The  first  reference  is  aimed  primarily  at 
the  “Big  4”  wire  services  and  the  second 
is  feared  by  the  West  to  be  a  device  to 
control  news  flow.  The  draft  also  declares 
the  right  of  a  country  “to  inform  the 
world  public  about  its  interest,  aspira¬ 
tions,  political,  social  and  cultural  values 
and  to  protect  its  cultural  and  social 
identity  against  false  or  distorted  in¬ 
formation  which  may  cause  harm  to  itself 
or  jeopardize  friendly  relations  between 
nations.  .  . 

The  interpretation  is  that  a  nation  may 
use  its  own  media  for  state  purposes  as 
well  as  control  the  flow  of  information 
across  national  boundaries. 

In  the  flurry  of  behind-the-scenes 
activity  in  Belgrade,  it  was  reported  that 
the  Director  General  asked  the  Third 
World  signatories  to  their  draft  to  with¬ 
draw  it  in  favor  of  a  compromise  resolu¬ 
tion  to  be  worked  out  by  delegates  he 
appointed.  Their  recommendations 
would  be  presented  to  the  full  UNESCO 
body  for  a  vote.  But  at  this  writing,  the 


Third  World  signers  were  resisting  the 
request. 

As  the  issue  was  being  fought  out  in 
UNESCO,  the  London  Daily  Telefiraph 
reported  that  the  government  of  Zim¬ 
babwe  ordered  a  curb  of  “undesirable 
and  irresponsible”  foreign  journalists  be¬ 
cause  of  its  anger  over  what  it  sees  as  a 
“bad”  press  abroad. 

According  to  Ian  Mills,  the  Telegraph’s 
correspondent  in  Salisbury,  Dr.  Nathan 
Shamuyaria,  Minister  of  Information,  de¬ 
nied  that  the  move  meant  press  cen¬ 
sorship.  He  said  the  government  sup¬ 
ported  freedom  of  the  press,  but  there 
were  some  journalists  abusing  it. 

As  a  result,  he  noted,  Zimbabwe  is 
reinstating  the  temporary  employment 
permit  system  for  foreign  correspondents 
entering  and  working  in  the  country. 

New  officers 
elected  by  NNA 

Robert  E.  Bailey,  editor  and  publisher 
of  the  Buhl  (Idaho)  Herald,  was  elected 
president  of  the  National  Newspaper 
Association. 

Bailey  has  served  on  the  boards  of 
directors  of  NNA  and  NNA’s  education¬ 
al  arm,  the  National  Newspaper  Founda¬ 
tion.  He  has  also  served  as  president  of 
the  Idaho  Press  Association. 

George  J.  Measer,  president  and  pub¬ 
lisher  of  Bee  Publications,  Inc.,  Williams- 
ville.  New  York,  was  elected  vicepresi¬ 
dent  of  the  association.  Measer  has  been 
a  director  of  NNA  since  1975,  past  presi¬ 
dent  of  the  New  York  Press  Association, 
and  now  serves  on  the  NNA/ANPA  Tax 
Law  Action  Group. 

Re-elected  as  treasurer  for  a  second 
term  is  John  F.  McMaster,  publisher  of 
the  Ayer  (Mass.)  Public  Spirit.  McMaster 
has  served  as  president  of  the  New  Eng¬ 
land  Press  Association  and  as  president 
of  the  American  Newspaper  Representa¬ 
tives,  a  wholly  owned  subsidiary  of 
NNA. 

New  board  members  named  were; 
Thomas  D.  Jones,  executive  vice  presi¬ 
dent  and  general  manager.  East  Bay 
Newspapers,  Inc.,  Walnut  Creek,  Cali¬ 
fornia,  representing  the  Suburban  News¬ 
papers  of  America;  Robert  E.  Work,  Pub¬ 
lisher,  Los  Angeles  Daily  Journal,  repre¬ 
senting  the  American  Court  &  Commer¬ 
cial  Newspapers;  and  William  Moon,  ex¬ 
ecutive  director,  Idaho  Newspaper  Asso¬ 
ciation,  representing  the  Newspaper 
Association  Managers,  Inc. 

Bailey,  a  graduate  of  Cornell  College, 
Mount  Vernon,  Iowa,  and  former  high 
school  teacher  and  coach,  entered  the 
weekly  newspaper  business  in  1947.  He 
was  associated  with  his  father-in-law  at 
the  Buhl  Herald  until  his  death  in  1949 
when  Bailey  then  assumed  management 
as  editor-publisher. 
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FOR  THE  FIRST  TIME  IN  20  YEARS  the  foreign  press  was  admitted  to  the 
National  People's  Congress  meeting  in  the  Great  Hall  of  the  People  in 
Peking.  Only  two  American  correspondents  are  shown  in4his  photograph  by 
the  China  Photo  Service — Melinda  Liu  of  Newsweek  (photographing  at 
center  front)  and  William  C.  Sexton,  Newsday's  Asia  bureau  correspondent 
in  Peking,  second  from  right,  front  row,  with  Newsday  translator  Chen 
Lungching.  Sexton  used  binoculars  to  watch  the  speakers  when  he  was  not 
taking  pictures. 


Investors  flock 
to  weekly  in 
N.J.  casino  city 

Two  years  ago  the  Atlantic  (N.J.)  San 
folded.  The  offices  were  boarded  up  and 
the  owners  left  town. 

Geoffrey  Douglas,  a  contributing  edi¬ 
tor  with  New  Jersey  Monthly  who  re¬ 
ported  on  Atlantic  City's  move  towards 
casino  gambling,  realized  an  opportunity 
was  knocking  when  he  learned  the  de¬ 
funct  paper  was  for  sale.  He  said  he 
bought  the  Sun  in  the  fall  of  1978  for 
"practically  nothing.  $22,000,  and  more 
than  half  of  that  was  for  the  receivables” 
from  Planet  Communications,  whose 
principal  owner  was  Bruce  Meisel,  a 
lawyer  from  northern  New  Jersey. 

Douglas  rehired  most  of  the  staff  in¬ 
cluding  managing  editor  Joseph  Calderon 
and  resurrected  the  Sun  in  October,  1978 
as  a  free  weekly  published  every  Wednes¬ 
day.  In  May,  1979  he  made  the  Sun  a 
bi-weekly  by  adding  Fridays  to  its  pub¬ 
lication  cycle. 

Wednesday’s  Sun,  at  40-pages,  is  de¬ 
voted  to  local  features  and  investigative 
stories.  Friday’s  32-page  Sun,  with  an  eye 
on  the  tourist  trade,  emphasizes  sports 
and  entertainment. 

The  Sun’s  circulation  is  now  38,000  tot¬ 
al  market  coverage  home  delivery  on 
Wednesdays  and  14,000  "bulk  distri¬ 
buted”  to  casinos,  restaurants,  hotels 
and  motels,  and  stores  "all  over  Atlantic 
County”  on  Fridays.  The  free  paper  dis¬ 
tributes  primarily  in  the  Absecon  Island 
communities  of  Atlantic  City,  Ventnor, 
Margate,  and  Longport,  and  in  the  sur¬ 
rounding  "inland  towns.”  The  circula¬ 
tion  is  verified  by  Certified  Audit  of  Cir¬ 
culations  Inc. 

Douglas’  paper  has  ridden  the  crest  of 
Atlantic  City’s  casino  boom  well  enough 
to  attract  some  high  rollers  of  its  own. 

A  group  of  New  York  City  investors 
mainly  from  the  advertising  industry  have 
just  purchased  a  40%  interest  in  the  Sun. 

Jerome  S.  Hardy,  ex-publisher  of  Life 
and  Times-Life  Books  and  recently  re¬ 
tired  president  of  Dreyfus  Corp.,  brought 
the  group  together  and  advised  them  on 
the  deal.  Hardy  is  not  an  investor  in  the 
Sun  himself. 

Managing  editor  Calderon,  and  Teddie 
O’Keefe,  the  Sun’s  ad  director,  are  also 
part  of  the  investor  group. 

Douglas,  who  retains  a  42%  interest  in 
the  Sun,  said  the  investors  asked  him  not 
to  reveal  what  they  paid  for  their  40% 
ownership  but  added  the  group  did  not 
invest  in  the  Sun  "to  keep  it  Just  a  twice 
weekly  paper.  We’re  going  to  expand  our 
readership  base.”  Douglas’s  sister,  a 
freelance  photographer  in  New  York,  has 
a  15%  interest  in  the  paper. 

Douglas  stated  the  Sun  will  remain  a 
free  home  delivery  paper  "for  quite 
awhile.  We're  going  to  phase  in  some 


kind  of  paid  circulation.” 

He  remarked  the  Sun  is  “grossing  ab¬ 
out  $600,000  a  year.  We  had  $9,000  in 
revenues  in  our  first  quarter  of  operation. 
Last  quarter  (ended  Sept.  30,  1980)  we 
had  about  $140,000  in  revenues.” 

If  the  growth  rate  continues,  Douglas 
said  he  and  the  investors  “may  be  in¬ 
terested”  in  adding  a  third  day  to  publica¬ 
tion  cycle  next  summer. 

The  Sun  runs  “four  to  five  pages  of 
classified  ads  each  week”  and  relies  on 
local  and  regional  retail  ads  for  the  rest  of 
its  revenue  base.  The  paper  has  “some 
national  advertising  but  no  liquor  and 
cigarette  ads,”  Douglas  remarked.  The 
four  casinos  currently  operating  in  Atlan¬ 
tic  City  are  regular  advertisers. 

Advertisers  can  run  color  ads  “on  re¬ 
quest.” 

Three  times  a  year  the  Sun  features  a 
special  fashion  supplement  “24  to  32 
pages,  in  color  on  heavy  paper.  It’s  a  big 
revenue  producer,”  Douglas  said. 

The  paper  has  a  “small,  subtle  red  sun 
in  the  logo,”  he  added. 

The  principal  investors  in  the  group 
buying  an  interest  in  the  Sun  are: 

Alan  N.  Sidnam,  formerly  chairman  of 
Evelyn  Wood  Reading  Dynamics  and 
formerly  a  director  and  vicechairman  of 
Ogiivy  &  Mather; 

James  G.  Rogers,  until  1979  a  general 
partner  in  the  private  investment  firm  of 
Fox,  Wells,  &  Rogers; 

Alan  Pesky,  president  and  a  founder  of 
the  New  York  ad  firm  of  Scali,  McCabe, 
and  Sloves  International; 

Robert  D.  Hodes.  chairman  of  Ogiivy 
&  Mather  Direct  Response,  an  O&M  sub¬ 
sidiary,  and  director  of  special  projects 
for  O&M  International,  and; 

James  Harper  Marshall,  a  private  in¬ 
vestor  who  helped  finance  Ms  Maftazine. 


Douglas  said  about  half  of  the  display 
advertising  is  placed  by  advertising  agen- 
cies.The  tabloid  is  printed  at  the  Salem 
(N.J.)  Sunbeam  and  distributed  by  Metro 
Distributing  in  Philadelphia. 

LA.  Times  plans 
new  ADS  test 

In  a  second  phase  of  a  Los  Angeles 
Times  test  program  called  the  Alternate 
Distribution  System  (ADS),  free  cppies 
of  “The  Best  of  The  Times”  will  be  distri¬ 
buted  to  1 50,000  households  in  northwest 
Orange  County  beginning  November  5. 

Currently,  the  Times  is  running  a  12- 
week  ADS  test  program  involving  more 
than  124,000  households  in  the  eastern 
San  Gabriel  Valley.  The  Orange  County 
test  will  include  the  cities  of  Fullerton, 
Buena  Park,  Anaheim,  Placentia, 
Orange,  Yorba  Linda  and  La  Habra.  An 
advertiser  in  both  the  Times  and  “The 
Best  of  the  Times”  can  expect  to  achieve 
a  91.9%  penetration  of  that  area,  said 
Vance  L.  Stickell,  vicepresident,  sales. 

The  second  phase,  scheduled  to  run 
through  the  Christmas  season,  will  allow 
a  comparison  of  the  two  test  areas  in  read¬ 
er  and  advertiser  acceptance  as  well  as  in 
isolating  any  common  problems  or 
variances. 

The  second  edition  of  “The  Best  of  the 
Times,”  to  be  printed  at  the  Times 
Orange  County  plant  in  Costa,  Mesa,  will 
be  a  standard-size  publication,  containing 
features  and  stories  from  The  Times  an  its 
Orange  County  Edition  as  well  as  retail 
general  and  classified  advertising. 

Currently,  the  Orange  County  plant  is 
nearing  completion  of  a  major  expansion 
program  to  include  new  offset  presses 
and  extended  production,  storage  and 
office  facilities. 
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AP  to  publish 
news  writing 
guidebook 

The  word  in  the  newspaper  industry 
today  is  “the  word.” 

All  around  the  country,  newspapers 
have  writing  seminars,  staff  programs, 
writing  coaches  and  visiting  professors 
helping  in  an  effort  toward  more  effec¬ 
tive,  more  expressive  news  writing. 

Tying  in  with  this  effort,  the  Associated 
Press  is  planning  a  publication — an 
addendum  to  the  AP  Stylehook  that  wilt 
deal  exclusively  with  news  writing. 

In  fact,  AP  is  calling  it  "The  Word:  An 
Associated  Press  Guide  to  Good  News- 
writ  ini>." 

The  author  is  AP  general  news  editor  Jack 
Cappon,  who  has  conducted  a  “Prose 
and  Con”  column  for  AP  on  good  writing 
and  has  conducted  writing/editing  semi¬ 
nars  for  newspaper  staffs  around  the 
country. 

The  writing  guide  will  make  extensive 
use  of  illustrations  from  actual  copy.  It 
will  deal  with  those  areas  of  news  writing 
that  present  the  most  common  problems 
to  practitioners. 

It  will  deal  with  wordiness,  abstract 
writing,  jargon;  with  the  proper  handling 
of  quotes,  in  all  sorts  of  stories,  from 
legislative  coverage  to  profiles;  with 
story  organization  and  contraction;  with 
leads,  intros  and  others. 

The  guide  will  deal  with  special  ap¬ 
plication  of  these  techniques  in  areas  like 
science  coverage,  sports,  political  writ¬ 
ing,  economic  news,  feature  writing,  pro¬ 
files,  celebrity  interviews  and  much 
more. 

It  will  discuss  the  “right  tone”  of  inves¬ 
tigative  stories,  the  news  analysis,  the 
interpretive,  the  use  of  backgrounders 
and  sidebars,  and  writing  the  breaking  or 
developing  story. 

It  also  will  deal  with  disasters  and  acci¬ 
dents  as  well  as  weather  roundups  and 
other  multifaceted  stories. 

“It’s  not  a  basic  writing  manual,”  Cap¬ 
pon  says, “and  there’s  very  title  grammar 
and  spelling  and  such  points.  What  I’m 
concerned  with  is  to  show  the  most  effec¬ 
tive  way  to  do  all  the  kinds  of  stories  that 
we  handle  from  time  to  time. 

“Good  writing  starts  with  words  and  is 
really  the  art  of  the  second  thought,”  he 
says.  “The  aim  of  this  book  is  to  cultivate 
that  second  thought,  to  sensitize  people 
to  the  way  words  work,  the  way  stories 
work,  the  self-critical  attitude  any  writer 
must  have  who  wants  to  write  well.” 

The  guide,  in  a  6  by  9  format  similar  to 
the  AP  Stylebook,  will  run  between  96 
and  120  pages.  It  is  expected  to  be  off 
press  by  late  December. 

Cost  of  the  writing  guide  will  be  $2.50 
plus  postage  or  shipping  to  member  news¬ 


papers  of  AP.  Others  may  obtain  the 
guide  for  $3.25  plus  postage  or  shipping 
charges. 

Advance  orders  for  the  publication  are 
now  being  taken  by  AP  Newsfeatures,  50 
Rockefeller  Plaza,  New  York,  N.Y. 
10020. 

Jascalevich  loses 
state  med  license 

Dr.  Mario  Jascalevich,  who,  as  a  result 
of  an  investigative  series  by  New  York 
Times  reporter  Myron  Farber,  was  in¬ 
dicted  on  charges  of  murdering  several 
patients  at  a  New  Jersey  hospital,  and 
who  was  acquitted  on  all  counts  in  1978, 
has  been  barred  from  practicing  medicine 
in  New  Jersey. 

The  state  Board  of  Medical  Examiners 
voted  1 1-0  to  revoke  Jascalevich’s  New 
Jersey  medical  license,  but  the  action  was 
taken  on  grounds  completely  unrelated  to 
the  case  that  he  was  tried  for. 

The  state  medical  board  upheld  an 
administrative  complaint  that  charged 
Jascalevich  with  malpractice  and  neglect, 
performing  surgery  after  a  false  diagno¬ 
sis,  submitting  a  hospital  report  with  the 
wrong  patient’s  name  on  it,  and  failing  to 
proceed  with  the  proper  treatment. 

Jascalevich  had  voluntarily  surren¬ 
dered  his  medical  license  four  years  ago 
and  is  now  practicing  medicine  in  New 
York  City. 

During  the  Jascalevich  trial,  Farber 
was  ordered  to  turn  over  all  his  notes  and 
records  related  to  the  articles  he  had 
done.  Farber  refused  and  spent  40  days  in 
jail.  He  was  freed  when  Jascalevich  was 
acquitted.  Since  the  trial,  the  state  legisla¬ 
ture  has  adopted  a  strong  Shield  Law  to 
protect  reporters  in  the  future  from  being 
sent  to  jail  for  refusing  to  show  their  notes 
to  a  judge.  That  Shield  Law  has  already 
been  upheld  in  a  case  involving  a  New 
Jersey  reporter. 


Pa.  House  pass 
right  of  reply 
amendment 

Pennsylvania’s  House  of  Representa¬ 
tives  has  passed  a  bill  (H265)  altering  the 
state’s  Sunshine  Law — with  amende- 
ments  dictating  how  retractions  or  cor¬ 
rections  be  handled  by  the  press. 

The  House  vote  was  173-3  on  the 
amended  bill. 

Rep. John  Davies  (R-Berks)  who  spon¬ 
sored  the  dictatorial  amendment 
said, “we  are  subject  to  public  scrutiny 
through  the  media  and.  when  a  mistake  is 
made,  we  should  be  given  as  equitable  an 
opportunity  as  possible  to  get  a  correc¬ 
tion  or  retraction.” 

As  originally  introduced  Februry  13, 
1979  by  Rep.  James  W.  Knepper  (R- 
Allegheny),  publisher  of  the  Carnegie 
Signal-Item  and  the  Bridgeville  Area 
News,  weeklies,  the  measure  was  de¬ 
signed  to  clarify  that  most  executive  ses¬ 
sions  of  govening  bodies  be  open  to  the 
press  and  public.  It  was  recently 
amended  to  spell  out  that  this  meant  deli¬ 
beration  of  any  matter  on  which  a  vote 
was  anticipated — not  just  the  formal  ses¬ 
sion  at  which  a  vote  is  taken. 

Because  of  objections  from  some  muni¬ 
cipalities  that  said  advertising  costs  on 
public  notices  of  meetings  would  be  pro¬ 
hibitive.  other  amendments  clarified  that 
notices  could  be  handled  as  news  releases 
and  did  not  have  to  be  advertised. 

The  latest  amendment,  inserted  just 
prior  to  the  House  vote,  would  require 
publication  of  retractions  or  corrections 
“at  the  equivalent  place  in  the  printed 
periodical.  .  .  as  the  news  item  or 

story  being  retracted  or  corrected  first 
appeared.  .  .  ”  Broadcasters  would 
have  to  do  likewise  in  the  same  “time 
slot.” 


Drukker  group  buys  New  Jersey  weekly 


W.  B.  Grimes  &  Company,  Inc., 
Washington  based  newspaper  brokers 
who  handled  the  transaction,  have 
announced  the  acquisition  by  Drukker 
communications  of  the  West  Morris  Star 
Journal  of  Ledgewood,  New  Jersey,  and 
the  Succasunna  Saver  from  Jensen  Un¬ 
ited  Publishing  Company  headed  by 
Uldis  Grava,  who  became  publisher  in 
1976. 

Grava  is  vicepresident  in  charge  of 
marketing  for  the  Newspaper  Advertising 
Bureau  in  New  York. 

President  of  Drukker  Communica¬ 
tions,  Inc.,  is  Austin  C.  Drukker,  and  he 
has  announced  the  appointment  of 
Robert  J.  Keating  as  publisher  of  Press 
Publications,  Inc.,  a  group  of  weeklies  in 
northwestern  New  Jersey  of  which  the 
West  Morris  Star  Journal  now  is  a  mem¬ 


ber.  Other  weeklies  in  this  group,  which 
is  affiliated  with  Drukker  Communica¬ 
tions,  are  the  Blairstown  Press,  Belvidere 
News  and  the  Netcong  News-Leader. 

Drukker  Communications  also  pub¬ 
lishes  the  Herald  News  in  Passaic,  New 
Jersey,  and  the  Daily  Advance  in  Rox- 
bury. 

Sunday  edition 

On  August  31,  the  Clinton  (N.C.) 
Sampson  Independent  published  its  first 
Sunday  edition.  Since  April,  1976  the  In¬ 
dependent  had  been  published  five  days 
each  week,  Monday  through  Friday. 
With  the  addition  of  the  Sunday  publica¬ 
tion,  the  Independent  becomes  a  six-day 
daily,  serving  Sampson  County,  the 
largest  county  in  North  Carolina. 
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The  heat  was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERC  cooly  paid  their  expenses.  Because  for  just 
this  kind  of  unforeseeable  conflagration,  we  pioneered  libel  insurance  over  50  years 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 


THIS  HRE  TOOK 
A  YEAR  TO  PUT  OUT. 


Effect  of  poverty 
on  children  shown 
in  special  report 

Nearly  40%  of  the  children  of  Arkansas 
are  born  into  poverty-level  families  and 
35%  of  the  children  in  the  state  never 
complete  high  school. 

These  werre  two  of  the  facts  disco¬ 
vered  by  reporters  for  the  Sentinel- 
Record  in  Hot  Springs,  Ark.,  during  a 
10-month  study  of  children  and  poverty 
throughout  that  state.  The  results  of  the 
work  were  published  in  a  32-page  inserted 
section  entitled  “Children  of  Poverty  in 
the  Land  of  Opportunity”  on  October  7. 

The  special  news  report  also  detailed 
and  described  the  effects  of  poverty  on 
the  future  potential  of  these  children  and 
on  the  entire  state. 

Mike  Masterson,  editor  of  the  Sentinel- 
Record  (who  has  since  joined  the  Los 
Angeles  Times)  developed  and  coordin¬ 
ated  the  tab  along  with  managing  editor 
Melinda  Gassaway.  Four  reporters  from 
the  1 3-person  staff  also  contributed  to  the 
section. 

Among  other  findings  of  the  report: 
That  Arkansas  persistently  remains  49th 
in  per  capita  income  primarily  because  of 
the  poverty  cycle;  that  60%  of  the  state's 
Black  population  lives  in  poverty;  that 
Arkansas  leads  the  nation  in  the  number 
of  teenage  pregnancies;  that  the  child 
mortality  rate  is  considerably  above  the 
national  average;  that  three-fourths  of  the 
counties  do  not  have  public  health  post¬ 
partum  clinics  for  the  poor;  that  only  1 2% 
of  the  state’s  high  school  graduates  ever 
even  enter  a  college  classroom  and  that 
3%  of  the  state’s  population  can  be  classi¬ 
fied  as  being  retarded,  a  condition  that 
could  have  been  reduced  greatly  with 
proper  prenatal  and  perinata  care. 

The  section  also  included  numerous 
first  person  interviews  from  throughout 
the  state  related  to  various  areas  of  child 
welfare  and  accounts  of  individual  lifes¬ 
tyles  within  the  poverty  cycle.  There 
were  31  graphic  photographs  and  three 
commentaries  suggesting  possible  solu¬ 
tions  to  the  statewide  problem. 

Parker  buys  weekly 

Roanoke  Valley  Publishing  Co.,  Inc., 
headquartered  in  Scotland  Neck,  N.C., 
has  acquired  Sample  Publishing  Co.,  Inc. 
owner  of  the  Garner  (N.C.)  News,  a 
weekly  in  the  Raleigh  suburb. 

Roanoke  Valley  Publishing  is  a  subsid- 
ary  of  Parker  Brothers,  Inc.  of  Ahoski. 
publishers  of  six  community  newspaper 
in  Northeastern  North  Carolina  and 
Southeastern  Virginia.  Joe  Parker  is  pres¬ 
ident  of  the  company.  Roy  Parker,  his 
brother  is  a  partner.  Roy  Parker  Sr.’s  son, 
Roy  Parker  Jr. ,  is  editor  of  the  Fayettevil¬ 
le  (N.C.)  Times. 


INTRODUCTION— Model  Lynette  But¬ 
ler  hawked  copies  of  the  Arizona  Business 
Gazette  in  downtown  Phoenix  September 
30  to  acquaint  readers  with  the  newly- 
revised  publication.  The  newspaper, 
formerly  the  Arizona  Weekly  Gazette, 
changed  emphasis  to  offer  more  business- 
related  features  and  legal  and  financial 
coverage.  It  is  published  each  Tuesday  by 
Phoenix  Newspapers  Inc.,  and  circulated 
throughout  Arizona  with  primary  read¬ 
ership  in  Maricopa  County. 

PR  campaign 
conducted  by  TMI 

The  Metropolitan  Edison  Co.,  which 
operates  Three  Mile  Island  nuclear  plant, 
has  begun  a  public  relations  campaign  to 
concide  with  hearings  by  the  Federal  Ato¬ 
mic  Safety  and  Licensing  Board  on  res¬ 
tarting  the  undamaged  Unit  No.  I 
reactor. 

Three  Mile  Island  officials  conducted  a 
tour  for  42  reporters  on  October  10  to 
familiarize  the  press  with  Unit  No.  I’s 
operations  and  the  issues  which  will  be 
raised  at  the  hearing. 

Metropolitan  Edison  also  has  opened  a 
media  relations  department  to  set  up  in¬ 
terviews  for  reporters  doing  stories  on  the 
nuclear  facility. 

“We  feel  we  have  now  reached  the 
stage  where  we  can  accommodate  re¬ 
quests  to  do  special  stories,”  commented 
Philip  Fine,  manager  of  public  informa¬ 
tion  for  General  Public  Utitlities  Nuclear 
Group,  Metropolitan  Edison’s  parent 
comapny.  “We’re  prepared  to  service  re¬ 
porters  within  reason.  The  best  interests 
of  the  public  and  the  company  will  be 
served  by  educating  the  media  about 
what’s  going  on.” 

Fine  can  be  reached  at  717  948  8197,  8, 
or  9. 

Unit  No.  I  closed  for  refueling  in  Janu¬ 
ary  1979.  On  March  28  1979  a  nuclear 
accident  crippled  Unit  No.  2.  and  the  en¬ 
tire  Three  Mile  Island  facility  has  been 
shut  down  since  then. 

In  August,  1979  the  Nuclear  Regula¬ 
tory  Commission  barred  Unit  No.  I  from 
restarting  until  public  hearings  were  held 
to  determine  if,  in  view  of  the  accident 
with  Unit  2,  Unit  1  could  be  operated 
safely. 


Charles  H.  Miller, 
publisher,  dies 

Charles  H.  Miller,  61,  publisher  of  the 
Amsterdam  (N.Y.)  Recorder,  died  Octo¬ 
ber  15. 

Miller  was  the  fourth  publisher  of  the 
Recorder  in  its  102-year  history.  A  native 
of  Holyoke,  Mass.,  he  began  his  news¬ 
paper  career  as  an  assistant  circulation 
manager  with  the  Berkshire  Evening 
Eagle,  Pittsfield,  Mass. 

Before  coming  to  The  Recorder  as 
general  manager  in  1965,  he  was  general 
manager,  business  manager  and  advertis¬ 
ing  director  with  the  Milford,  (Mass.) 
Daily  News.  He  became  publisher  in  1973 
upon  the  death  of  William  B.  LeFavour. 

Under  his  guidance  the  Recorder  insti¬ 
tuted  computerized  production,  in¬ 
creased  its  live  news  coverage  to  include 
all  city  and  circulation  area  public  body 
meetings,  and  became  a  potent  force  in 
the  revitalization  of  the  city  of  Amster¬ 
dam.  The  Recorder  became  one  of  the 
first  newspapers  in  the  United  States  to 
acquire  and  operate  a  cable  tv  channel. 

Mr.  Miller  was  a  member  and  past 
director  of  the  New  York  State  Publisher 
Association,  and  a  director  of  Industries 
for  Amsterdam,  Inc.,  and  organization  of 
community  leaders  which  has  been  in¬ 
strumental  in  assisting  established  indus¬ 
tries  and  recruiting  new  industry.  He  also 
served  as  an  infantry  captain  in  the  Euro¬ 
pean  theater  during  World  War  11. 

He  is  survivied  by  his  wife,  Eleanor, 
who  resides  at  Upper  Steadwell  Ave., 
Amsterdam  and  two  sons,  Scott,  who  is 
general  manager  of  the  Recorder,  and 
Brian,  vicepresident  of  Frank  B.  Hall 
Co.,  in  Dover,  Mass.  Another  son,  Kim, 
is  deceased. 

Funeral  services  were  held  Saturday  at 
the  Perth  Bible  Church,  Perth.  A  memo¬ 
rial  fund  is  being  established  and  con¬ 
tributions  may  be  made  through  the 
newspaper. 

Accord  ends  walkout 
at  Baltimore  Sun 

Pressmen  at  the  Baltimore  San 
reached  a  tentative  agreement  with  after 
walking  off  the  job  for  four  and  a  half 
hours  at  midnight  on  October  15. 

As  a  result  of  the  walkout,  only  about 
55,000  of  the  morning  papers  were 
printed.  The  Baltimore  News- American 
was  not  affected  by  the  job  action,  since 
the  paper’s  presses  operate  during  the 
day.  Local  31  includes  pressmen  from 
both  the  Sunpapers  and  the  Hearst  daily. 
The  pressmen  had  been  negotiating  for 
about  a  year  and  a  half  for  a  new  contract , 
which  expired  April  30,  1979. 

The  agreement,  which  must  be  ratified, 
provides  for  weekly  raises  of  $32  starting 
next  year.  Donald  Brodski,  federal 
mediator,  said  the  issues  in  the  dispute 
were  wages,  pensions  and  vacations. 
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Black  journalists  told 
how  to  beat  White  system 


By  I.  William  Hill 

What’s  wrong  with  the  media  today, 
especially  as  it  affects  the  Black  journal¬ 
ist.  as  well  as  what  can  be  done  about  it. 
provided  a  theme  laced  through  the  1980 
Newsmaker  Conference  of  the  National 
Association  of  Black  Journalists  held  in 
Washington,  D.C. 

The  program  provided  White  House 
briefings  and  a  banquet  talk  by  presiden¬ 
tial  candidate  John  Anderson  but  where 
the  meetings  really  got  down  to  business 
was  during  two  “Newsmaker  on  the  Hot 
Seat”  sessions  and  12  workshops,  of 
which  it  was  possible  for  one  person  to 
attend  only  three. 

As  one  member  remarked  to  E&P. 
“Anybody  who  doesn’t  get  plenty  out  of 
this  conference  just  isn’t  listening.” 

Further,  an  observer  couldn’t  help 
noticing  a  generally  positive  attitude 
among  the  conferees.  There  appeared  to 
be  a  greater  number  of  those  believing  a 
Black  can  climb  the  ladder  in  the  White- 
owned  media  than  believed  being  Black 
makes  things  impossible. 

One  thought  that  pervaded  both  a 
workshop  on  stress  and  one  on  "The 
Route  to  Management”  was  that  what  an 
ambitious  journalist  has  to  learn,  be  he  or 
she  black  or  white,  is  how  to  get  along 
with  people. 

“You’ve  got  to  be  aggressive.”  Ben 
Johnson  {Detroit  Free  Press)  told  one 
group,  “but  you  have  to  cultivate  people 
and  get  along  with  them.” 

Or  there  was  Merv  Aubespin  {Louisvil¬ 
le  Courier-Journal),  who  advised  his  fel¬ 
low  Blacks  to  have  a  “game  plan”. 
“Study  the  people  you’re  going  to  have  to 
deal  with,”  he  said.  “Get  to  know  your 
friends  and  enemies;  pick  an  editor  you 
know  you  can  deal  with,  one  who’ll  listen 
to  you,  and  let  him  be  your  go-between 
with  the  higher-ups.  Know  when  he’s  on 
duty.  Write  your  stories  and  turn  them  in 
to  him.”  He  then  told  how,  in  his  own 
experience,  he  had  gotten  to  know  super¬ 
visors  by  ( I )  going  fishing;  (2)  sharing  jazz 
albums;  and  (3)  exchanging  bottles  of 
wine.  “There  are  no  unapproachable 
people  in  management.”  he  said. 

At  the  same  workshop,  moderator 
Aminifu  Richard  Harvey,  a  mental  health 
consultant,  analyzed  stress  factors  work¬ 
ing  on  the  Blacks  in  the  media. 

“To  begin  with,”  he  said,  “the  system 
causes  stress — the  basic  need  of  making 
money,  the  different  value  systems  be¬ 
tween  Whites  and  Blacks,  the  flowing- 
down  quality  of  authority,  the  difference 
between  the  personal  life  of  a  Black  and 
the  life  he  must  lead  in  a  White-dominated 
organization.” 

He  pointed  out  how  what  is  important 
EDITOR  &  PUBLISHER  for  October  25,  1980 


to  one  race  isn’t  necessarily  important  to 
the  other,  how  reading  is  different,  how 
Blacks  often  maintain  a  dipolomatic  si¬ 
lence  because  they  don’t  want  to  reveal 
their  inmost  secrets.  He  contrasted  a 
Black  party,  wth  its  music  and  dancing, 
with  the  white  hard-drinking  party,  where 
work  decisions  often  are  made,  but  which 
the  Black  tends  to  avoid,  only  to  be 
charged  with  “spurning  the  corporate 
structure.” 

Harvey  then  pictured  the  Black  going 
up  the  ladder  to  a  middle  management 
post,  seeing  his  other  writing  style  slip, 
but  knowing  he  can’t  go  back  although  he 
feels  he  isn’t  performing  up  to  par.  He  has 
little  time  for  family.  He  has  a  feeling  he 
must  achieve,  but-is  a  big  house  and  a  big 
automoblie  worth  it?  After  all  life  must 
have  a  real  and  important  meaning. 

Then,  too,  Harvey  pointed  out,  there  is 
always  a  pressure  to  change  jobs,  an  urge 
for  flight  rather  than  fight. 

“As  the  Black  goes  up  the  ladder,  rac¬ 
ism  becomes  greater  because  of  the  in¬ 
creased  competition.  At  the  top.  groups 

coalese - women  with  women,  whites 

with  whites. 

“If  a  car  is  driven  100  miles  an  hour  for 
72  hours,  something’s  going  to  happen, 
and  we  use  our  bodies  in  the  same  way 


and,  when  the  body  can’t  handle  more 
stress,  it  means  death.  That's  why  so 
many  Blacks  in  their  mid-30s  are  dying 
off.” 

Harvey  pointed  out  how  important  it  is 
for  a  Black  to  be  greeted  with  a  friendly 
“Hello”.  He  went  on  to  say  that  a  news¬ 
paper  or  broadcast  media  should  organize 
task  forces,  or  at  least  complaints  depart¬ 
ments,  to  help  Blacks  cope  with  stress. 

“It’s  important,”  he  said, “to  know  if 
the  stress  is  personal,  or  if  it’s  a  part  of  a 
system  that  should  be  changed.”  ' 

Carl  Bernstein,  of  Watergate  fame  but 
who  has  headed  the  Washington  bureau 
of  the  American  Broadcasting  System 
since  February,  addressed  an  NABJ  lun¬ 
cheon  to  reminisce  and  give  his  views  on 
the  state  of  the  media. 

“Nowadays,  because  of  Watergate, 
the  press  is  going  through  an  orgy  of  self- 
congratulation,”  he  said.  “It  shouldn’t. 
In  1972.  2,000  reporters  were  covering 
the  Washington  scene.  Of  these  only  14 
were  assigned  to  Watergate  and,  for  the 
first  six  months  of  the  story  only  6  were 
covering  it  full  time.” 

Bernstein  described  the  way  he  co¬ 
vered  Watergate  as  being  just  like  cover¬ 
ing  police  for  the  Post,  something  the 
White  House  and  Justice  Department, 
accustomed  to  “stenographic”  journal¬ 
ism,  didn’t  understand. 

“They  were  used  to  putting  out  hand¬ 
outs  and  being  interviewed  in  their 
offices,”  he  said,  “Bob  Woodward  and  I 
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National  Association  of  Home  Builders 
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GOLDEN 


HAMMER 
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COMPETITION 


The  competition  was  established  in  1979  by  the  National  Association  of 
Home  Builders  in  recognition  of  outstanding  journalism  in  the  coverage  of 
housing  issues  and  is  judged  by  a  panel  of  practicing  journalists. 

There  are  three  categories  of  awards  consisting  of  the  best  articles  or 
series  on  housing  issues  published  in: 

1)  Newspapers  with  circulation  of  25,000  or  over;  2)  Newspapers  with 
circulation  under  25,000;  3)  Magazines. 

$1,000  FIRST  PRIZE  IN  EACH  CATEGORY 

The  second  prize  in  each  category  is  $500.  Two  honorable  mention 
awards  of  $250  each  will  be  awarded  in  each  of  the  three  categories.  The 
first  and  second  prize  winners  will  receive  a  Golden  Hammer  trophy  and 
expenses  paid  to  attend  the  awards  ceremony  at  the  NAHB  Convention  in 
January,  1981,  in  Las  Vegas. 

CONTEST  DEADLINE  IS  NOVEMBER  10,  1980 

All  entries  must  be  received  by  November  10,  1980  (3  copies).  Entry 
blanks  may  be  obtained  from  Betty  Christy,  Director  of  Media  Relations, 
National  Association  of  Home  Builders,  15th  and  M  Streets,  NW,  Wash¬ 
ington  D.C.  20005.  Telephone  (202)  452-0200  for  further  details. 
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did  something  unheard  of.  We  inter¬ 
viewed  involved  parties  at  home  at 
night.” 

He  went  on  to  declare  that  he  sees  to¬ 
day’s  mistrust  of  the  press  as  a  legacy 
from  Nixon’s  Attorney  General  Mitchell. 
He  recalled  telephoning  Mitchell  to  read 
him  a  story  prepared  for  the  Post.  Instead 
of  commenting  on  the  truth  of  the  story, 
Mitchell  only  threatened  the  Post  pub¬ 
lisher. 

“Nixon  and  his  aides  made  a  deliberate 
effort  to  show  contempt  for  the  press. 
This  was  passed  on  to  the  public  and  they 
knew  there’d  be  no  outcry.” 

Bernstein  saw  the  present  ills  of  the 
press  consisting  of  gossip  journalism, 
checkbook  journalism,  and  a  preoccupa¬ 
tion  with  frills. 

“People  are  forgotten,”  he  said. 
“Think  of  people  like  Nixon,  Kissinger, 
Helms  and  J.  Edgar  Hoover — first  as  you 
regarded  them  them  years  ago,  then  as 
you  know  them  now.” 

Another  lunchen  speaker  was  Morrie 
Turner,  who  quit  as  a  police  clerk  17 
years  ago  to  begin  drawing  the  bi-racial 
comic  strip  “Wee  Pals”,  which  is  now  in 
109  newspapers.  It  is  one  of  three  comic 
strips  with  Blacks  as  leading  characters. 

Turner  illustrated  his  chalk  talk  with 
humorous  accounts  of  how  his  characters 
were  created  as  he  drew  them. 

Turner  then  took  part  in  a  workshop  on 
“Free  Lancing  in  the  Print  Media”  that 
was  conducted  by  Lou  Little,  of  Field 
Newspaper  Syndicate.  Little  happened 
to  be  the  syndicate  man  who  started  Tur¬ 
ner  in  the  comic  strip  business. 

Together  Turner  and  Little  recalled 
how  “Wee  Pals”,  had  been  in  only  9 
newspapers  for  three  whole  years  and 
then  came  the  assassination  of  Martin 
Luther  King.”  The  number  of  newspap¬ 
ers  subscribing  to  'Wee  Pals’  jumped  to 
30  in  one  month.” 

Little  told  the  workshop  that  the  syndi¬ 
cate  features  most  needed  now  are  quali¬ 
ty  material  in  three  areas — very  young 
people,  minorities,  and  young  adults. 

“If  you  have  a  good  text  feature  in 
mind,”  he  said,  “the  best  way  to  get 
started  is  to  write  the  feature  for  a  local 
newspaper  and,  if  it  catches  on,  to  submit 
it  to  a  syndicate.  Text  features  sould  be 
offered  with  six  or  eight  samples.  If  you 
are  submitting  a  comic  strip.  I’d  suggest 
about  24  strips.” 

Little  reminded  his  audience  that  the 
mere  fact  the  talent  is  Black  is  not  the 
measuring  rod  for  whether  a  syndicate 
takes  on  a  feature.  “It  has  to  be  good 
enough  to  make  the  syndicate  believe 
they  can  convince  editors  the  feature  will 
improve  their  newspapers.” 

Little  also  reminded  the  workshop  that 
increased  group  ownership  of  newspap¬ 
ers  has  reduced  the  market  for  syndicated 
features. 
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Custom  made 
dailies  needed 
to  trim  ad  waste 

News  should  be  sold  not  only  in  bottles 
but  “by  the  drink.” 

Using  that  analogy  in  an  address  to 
stock  analysts  in  New  York  City,  Lloyd 
G.  Schermer,  president  of  Lee  Enter¬ 
prises,  explained  newspapers  must  begin 
selling  readers  information  “in  small, 
specified  units,  custom  made  according 
to  different  needs.” 

He  said  this  step  is  necessary  to  give 
advertisers,  whose  profts  are  being  “nar¬ 
rowed”  by  inflation,  a  “less  wasteful 
means  to  reach  target  audiences”  and  to 
prepare  newspapers  for  future  competi¬ 
tion  from  “giants  like  AT&T,  IBM, 
Xerox;  and  many  new  entrepreneurs.” 

Schermer  stated  newspapers  do  not 
have  to  wait  for  new  interactive  technolo¬ 
gies  to  be  developed  before  they  can  be¬ 
gin  offering  customized  service.  He  re¬ 
marked  newspapers  should  take  advan¬ 
tage  of  three  interactive  media  which  they 
use  everyday:  carriers,  telephones,  and 
mail. 

“Using  telephones  is  a  lot  better  than 
waiting  until  everyone  has  a  viewdata 
system,”  Schermer  noted,  adding,  “The 
perishability  of  different  types  of  in¬ 
formation  affects  the  form  of  delivery.” 

To  illustrate  what  he  called  “amaudio 
interactive  system,”  Schermer  said  the 
Quad-City  Times  in  Davenport,  Iowa  for 
$1  extra,  $4  minimum  charge,  will  keep  a 
record  of  everyone  who  telephones  in  re¬ 
sponse  to  a  classified  ad.  The  advertiser 
need  only  call  the  newspaper  for  the  list  of 
respondents’  names  and  phone  numbers. 

Schermer  said  mail  offers  an  interac¬ 
tive  service  for  the  kinds  of  information 
readers  can  wait  to  receive  the  next  day 
or  several  days  later. 

Schermer  said  by  using  an  adult  carrier 
force,  newspapers  have  another  way  to 
increase  “opportunities  for  readers  to  in¬ 
teract  with  information  providers.” 

With  adult  carriers,  “newspapers  are 
not  married  to  when  school  starts  and  lets 
out”  and  have  more  flexibility  in  their 
delivery  times  and  services,  he  said. 

“We  have  to  change  the  course  of  our 
industry  now  and  start  focusing  on  1990,” 
he  told  the  analysts.  “We  have  to  use 
computer  memory  more  and  newsprint 
less  as  a  storage  device.” 

Schermer  noted  since  1970  computer 
costs  per  byte  have  declined  from  $2  to  a 
few  pennies  and  telephone  costs  have  re¬ 
mained  relatively  stable  while  newsprint 
prices  rose  180%  and  gasolene  prices 
428%. 

“Let’s  depend  less  on  people,  news¬ 
print,  and  gasoline  to  get  the  job  done,” 
he  declared. 

Schermer  said  automating  Lee’s  1 8  dai¬ 
ly  newspapers  has  “created  more  flexibil¬ 


ity”  in  the  company’s  use  of  employes. 

He  delivered  another  warning  about 
AT&T,  saying  “Ma  Bell  is  taking  dead 
aim  at  the  information  market.  With  fall¬ 
ing  communication  costs,  it  will  become 
less  expensive  to  install  terminals  (in 
homes)  than  to  distribute  the  Yellow 
Pages  free.” 

Schermer  observed  Bell  Telephone’s 
directory  ads  had  $400  million  net  profits, 
a  22%  return,  on  revenues  of  $1 .8  billion 
last  year. 

“There’s  no  doubt  the  Yellow  Pages 
and  classified  ads  are  going  to  compete,” 
he  said.  “If  Bell  fails  to  gets  its  way  with 
Congress,  it  can  fall  back  on  individual 
state  regulatory  agencies.” 

Schermer  noted  the  $60  million  Lee 
borrowed  “for  the  Lindasy-Schaub  ac- 
quistion  of  7  properties”  has  been  re¬ 
duced  to  $9  million. 

Lee  reduced  part  of  the  debt  by  selling 
three  Lindsay-Schaub  papers  to  Hearst 
Newspapers  for  $17  million  and  a  Lind¬ 
say-Schaub  television  station  for  $10  mil¬ 
lion.  The  company  used  operating  re¬ 
venues  from  the  Lindsay-Schaub  papers 
it  kept,  the  Carhondale  Southern  Illi¬ 
noisan  and  the  Decatur  Herald  and  Re¬ 
view,  to  reduce  the  debt  further  plus  “$I0 
million  of  our  own  money.” 

Schermer  said  the  performance  of  the 
Lindsay-Schaub  papers  was  “ahead  of 
our  plans”  but  will  still  be  “dilutive  at 
11%  cost  of  money”  for  the  fiscal  year 
ended  September  30.  He  stated  the  pap¬ 
ers  were  dilutive  at  “170  last  year  (1979) 
and  less  than  half  that  this  year.” 

Schermer  said  increased  demand  for 
N  APP  plates  “forced  us  to  hold  back  on  a 
lot  of  developments”  in  plate  making  and 
begin  “a  crash  program  to  expand  our 
(San  Marcos)  California  plant  despite 
higher  demand.” 

He  stated  N  APP  Systems,  ajoint  enter¬ 
prise  between  Lee  and  Nippon  Paint,  with 
$47  million  in  sales  this  year,  has  begun  to 
expand  “sales  and  service  in  Europe,” 
and  has  “just  signed  on  the  Washington 
Post  and  Asahi  Shimhun  of  Japan”. 

N  APP  is  also  developing  a  “non-silver, 
non-camera-speed,  daylight  processing 
film”  which  Schermer  projected  will 
have  excellent  profit  potential  “if  it  gets 
just  a  small  segment  of  the  commercial 
film  market.” 

“We  have  to  learn  consistency  of  quali¬ 
ty,”  he  said.  “It’ll  take  18  months.” 

Schermer  disclosed  he  was  “getting 
out  of  operations”  and  going  to  spend 
more  time  on  strategic  planning  and 
“doing  a  better  job  of  communicating” 
about  Lee’s  goals  and  activities. 

He  said  the  company’s  recent  manage¬ 
ment  realignment,  including  the  appoint¬ 
ment  of  James  E.  Burgess  as  vicepresi¬ 
dent,  newspapers  and  Richard  B.  Belkin, 
vicepresident,  broadcasting,  were  part  of 
his  efforts  “to  spread  the  work  load 
around.” 

EDITOR  &  PUBLISHER  for  October  25,  1980 


Ad  scene 


By  Dan  Lionel 


Selling  automobiles 

For  the  beleaguered  auto  dealers, 
Louis  E.  Reinhold,  who  heads  up  Rich¬ 
mond  Advertising/Reinhold  Associates, 
Inc.,  has  some  advice:“Get  out  there  and 
pitch!” 

Reinhold,  who  started  his  Manhattan- 
based  agency  in  1928  while  still  attending 
college,  handles  a  number  of  large  metro¬ 
politan  area  auto  dealerships.  When  the 
squeeze  on  domestic  car  sales,  due  to 
inflation  plus  the  soaring  cost  of  gas  be¬ 
gan,  Reinhold  urged  his  dealers  to  step  up 
their  advertising. 

“For  those  who  pulled  back  and  scut¬ 
tled  their  promotion  things  went  from  bad 
to  worse.  Those  who  continued  to  adver¬ 
tise,  and  even  increased  their  ads  since 
some  of  their  competitors  were  no  longer 
visible,  not  only  maintained  their  share  of 
market,  but  increased  it,”  Reinhold  said. 

A  full  service  agency.  Richmond 
Advertising,  has  developed  specialized 
areas,  which  include  besides  automotive, 
education,  photography  and  industrial 
advertising.  In  the  last  year.  Reinhold  has 
found  that  the  auto  dealers  required  top 
marketing  skills  to  survive,  a  fact  easily 
verified  by  the  vacant  auto  showrooms 
currently  littering  the  nation. 

"As  new  car  sales  weakened,  our  deal¬ 
ers  have  turned  to  pushing  used  cars.  It’s 
not  generaly  realized  that  a  dealer  who 
might  realize  an  average  gross  profit  of 
$450  on  a  new  car  can  clear  from  $700  to 
$  1 ,500  on  a  used  car  these  days  and  under 
the  circumstances  he  can  well  afford  to 
advertise  his  used  cars.” 

How  much  should  a  dealer  budget  per 
car  for  advertising?  “In  the  days  gone  by, 
$15  per  car  for  advertising  was  consi¬ 
dered  standard.  Today  the  range  is  $55  to 
$100,”  said  Reinhold,  “and  in  my  judg¬ 
ment,  the  best  place  for  him  to  spend 
those  bucks  is  in  his  newspaper.  We  have 
found  newspaper  classified  display  to  be 
the  most  affordable  and  most  productive. 
Compared  with  other  media,  newspaper 
ad  rates  permit  a  dealer  to  carve  a  niche 
for  himself  in  his  market  by  advertising 
consistently.” 

At  this  point  in  our  conversation,  the 
phone  rang  and  Reinhold  asked  his 
secretary  to  have  the  caller  call  a  bit  later. 
It  happened,  as  Reinhold  explained,  to 
precisely  illustrate  the  point  he  had  just 
made.  The  caller  represented  a  rock  radio 
station  that  was  offering  a  one  month 
pckage  of  commercials  for  $6,500. 

“He's  covered  a  lot  of  auto  dealers 
and,  so  far  has  come  up  with  no  sale. 
That's  a  pretty  big  hunk  of  money  for  the 
average  dealer  who  might  be  able  to  take 
it  on  for  a  month  or  so  but  could  not 
remain  a  consistent  advertiser  unless  the 
response  was  overwhelming.  While  we 
recommend  radio  as  well  as  tv,  outdoor 


and  outside  bus  cards  for  certain  market 
strategies  there’s  no  question  that  the 
mainstay  of  the  auto  dealer  advertising 
effort  is  newspaper  classified  and  classi¬ 
fied-display. 

Newspapers  could  make  life  a  lot  easier 
for  advertising  agencies,  according  to 
Reinhold  whose  agency  places  copy  in  a 
wide  variety  of  papers  in  New  York  and 
its  suburbs.  In  setting  up  new  internal 
systems  to  take  advantage  of  their  new 
computer  capacity  of  many  newspapers 
scarcely  consider  how  such  changes  will 
impact  on  people  who  try  to  do  business 
with  them.  He  cited  the  case  of  a  sub¬ 
urban  paper,  which  had  just  introduced 
billing  on  a  15  day  cycle.  Bills  sent  out  on 
the  4th  of  the  month  are  payable  by  the 
19th.  Bills  sent  out  on  the  19th  are  pay¬ 
able  on  the  4th  of  the  following  month. 
But,  different  clerks  send  bills  out  on 
different  days  of  the  month. 

“So,”  says  Reinhold,  “we  sometimes 
find  it  necessary  to  mail  checks  to  this 
newspaper  as  many  as  4  times  per  month. 
Since  our  billing  with  this  paper  is  in  the  6 
figures  annually,  this  is  not  only  a  physic¬ 
al  burden  but  a  financial  one  as  well.  We 
can  only  bill  our  accounts  once  monthly 
and  thus  we  must  bankroll  the  advertising 
at  today’s  high  interest  rates.” 


understand  how  to  work  with  advertising 
agencies  are  hurting  their  chances  of 
making  a  sale,”  Reinhold  noted.  “We 
notice  that  many  of  the  newer  sales  peo¬ 
ple  contact  the  accounts  directly,  offer 
them  special  sections,  merchandising, 
etc.,  but  do  not  inform  their  advertising 
agency  of  the  contact,”  Reinhold  said. 
“When  the  client  asks  our  opinion,  we 
can  be  of  little  help.  On  the  other  hand, 
with  better  communications  we  can  fill  in 
the  sales  person  on  the  client’s  needs  and 
where  possible,  help  expedite  the  sales 
effort.” 

Newcomers’section 
proves  popular 

Newcomers,  who  make  up  10  percent 
of  the  Tucson.  Ariz.  market,  were  the 
subject  of  the  largest  special  advertising 
section  produced  in  recent  years  by  the 
Arizona  Daily  Star,  Tucson  Citizen  and 
their  agency  company,  Tucson  Newspap¬ 
ers  Inc. 

The  section  featured  %  tabloid  pages, 
topping  the  previous  high  of  64  pages  pub- 
lised  in  June  of  this  year.  It  carried  over 
46,000  lines  of  advertising. 

Some  16,800  extra  copies  were  ordered 
by  local  groups  including  the  Chamber  of 
Commerce  and  area  realtors.  The  news¬ 
papers,  which  serve  Tucson  and  five 
Southern  Arizona  counties,  have  an  aver¬ 
age  combined  daily  circulation  of 


“Newspaper  sales  people  who  do  not  141,600. 
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Syndicates 


By  Lenora  Williamson 


‘The  Real  Puzzle”  moves  to  United  Feature 


Don  Rubin,  who  created  “The  Real 
Puzzle”  for  the  Boston  weekly.  The  Real 
Paper,  in  1976,  has  joined  United  Feature 
Syndicate  for  distribution  of  the  feature 
bringing  along  a  client  list  of  more  than  60 
newspapers. 

“Different"  is  the  most  useful  word 
Rubin  finds  in  describing  the  puzzle. 
“Each  week  1  create  a  puzzle  with  a  diffe¬ 
rent  subject,  format,  strategy  and  graphic 
design.  For  example  my  puzzle  called 
‘Glass  Houses'  showed  slightly  distorted 
characters  from  popular  culture  in  glass 
bottles.  The  shape  and  content  of  the  bot¬ 
tles  helped  the  reader  determine  the 
famous  people.” 

Rubin  finds  his  puzzle  material  in 
attending  conferences,  watching  televi¬ 
sion,  listening  to  the  radio  and  reading 
books  and  magazines  indiscriminately, 
without  regard  to  format  or  personal 
taste. 

Varied  professional  experience  over  10 
years  also  provides  Rubin  with  ideas.  Af¬ 
ter  graduation  from  Boston  University's 
School  of  Public  Communications,  he  be¬ 
came  a  VISTA  volunteer  and  subse¬ 
quently  joined  an  ad  agency,  working  as  a 
copy  writer,  copy  chief  and  associate 
creative  director.  He  has  freelanced  for 
pr  firms,  film  companies  and  worked  in 
television  promotion  and  syndication. 
His  artistic  talents  brought  him  a  one-man 
show  at  the  Orson  Welles  Gallery  in  Cam¬ 
bridge,  Mass.,  along  with  art  and  adver¬ 
tising  awards.  He  has  two  published  book 
of  real  puzzles — “What's  the  Big  Idea?” 
and  “Those  Incredible  Puzzles.” 

Rubin  lives  in  New  York  City  and  free¬ 
lances  as  a  consultant  to  ad  agencies  and 
television/radio  stations. 
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Dan  Rubin 


Phantasies  International,  Ltd.,  as  mana¬ 
ger.  In  the  New  York  headquarters,  she 
will  assist  in  the  development,  coordina¬ 
tion  and  sale  of  domestic  and  foreign 
licensing  properties. 

The  appointment  was  announced  by 
William  H.  Ravenscroft,  president  of  the 
new  character  merchandise  licensing  firm 
and  a  former  vice  president  for  licensing 
of  United  Feature  Syndicate. 


Katharine  E.  McGinnis,  former  editor 
and  assistant  to  the  manager  of  the  Inter¬ 
national  Features  Division  of  United 
Press  International,  joined  Licensed 


McNaught  Syndicate  has  announced 
formation  of  a  new  venture  in  partnership 
with  two  advertising  executives,  Jerry 
Alpert  and  Jim  Carbery  of  Alpert,  Car- 
bery  &  Associates,  Inc.,  New  York. 
Alpert  and  Carbery  are  also  active  in  the 
licensing  field  with  their  ACA  Licensing 
Corporation. 

The  new  company.  Licensed  Ventures 
International,  Ltd.,  will  handle  all 
McNaught  properties  worldwide,  current 
or  past,  in  product  merchandising,  televi¬ 
sion,  cable,  motion  picture  and  stage  pre¬ 
sentations.  Charles  V.  McAdarh  HI.  vice 
president  of  McNaught,  will  represent 
the  syndicate  in  the  new  association  and 
also  serve  as  vice  chairman  of  the  board 
of  directors. 

McNaught.  whose  president  is  Charles 
V.  McAdam,  Jr.,  syndicates  the  popular 
cartoon  cat  “Heathcliff',  who  made  a 
television  debut  this  month  in  a  new  ABC 
network  animated  show  and  scored  a  26.2 
rating.  The  name  and  likeness  of  “Heath- 
cliff”  has  been  licensed  for  manufacture 
of  products  to  Norcross.  Inc.,  Grosset  & 
Dunlap  Books,  and  others. 

Headquarters  for  the  new  company  are 
at  3  East  54th  Street  in  New  York  City. 


Officers  are  Charles  V.  McAdam,  Jr., 
chairman;  Jerry  Alpert.  president  and 
general  manager,  and  Jim  Carbery,  ex¬ 
ecutive  vice  president. 

*  *  * 

Benson  Srere,  vice  president  and 
general  manager  of  King  Features  Syndi¬ 
cate,  announced  appointment  of  Edward 
J.  Ziek  as  assistant  to  the  general  man¬ 
ager. 

Ziek  was  general  manager  of  the 
Secaucus  division  of  United  States 
Trucking,  a  subsidiary  of  the  Pittston 
Company,  and  earlier  was  distribution 
center  manager  for  Beckey  Cardy  Com¬ 
pany,  a  division  of  Harcourt,  Brace, 
Jovanovich.  Inc. 

Also  announced  was  the  appointment 
of  Vicki  Kemper  as  sales  representative 
in  charge  of  reader's  specials  and  book 
serials.  She  previously  was  with  the  New 
York  Times  Syndicate  and  Quest  maga¬ 
zine,  where  she  worked  in  production  and 
as  editor's  assistant. 

♦  ♦  * 

New  York  Times  Special  Features  will 
launch  “Barry  Farber's  Footnotes”,  a 
new  3-a-week  column  by  the  broadcast 
journalist/talk  show  host.  Special  Fea¬ 
tures  heralds  the  column  as  designed  for 
readers  who  decry  America's  alleged 
shift  from  traditional  values. 

Farber  now  hosts  the  “Barry  Farber 
Show”  on  WMCA,  New  York,  and  “Bar¬ 
ry  Farber  Interviews”,  a  nationally 
syndicated,  five-hour  program  aired  from 
midnight  to  dawn.  WABC-TV  has  added 
Farber  to  its  staff  of  commentators  for 
“AM-New  York.” 

A  native  of  North  Carolina  and  fluent  in 
16  languages,  Farber  as  a  freelance  jour¬ 
nalist  reported  from  the  Soviet  Union  in 
1956  and  that  same  year  was  also  on  the 
Austrian-Hungarian  border,  covering 
and  assisting  with  the  refugee  exodus 
caused  by  the  Hungarian  revolution. 

The  new  column  will  range  from  per¬ 
sonal  reminiscences  to  commentary  on 
the  American  scene. 

Starting  date  for  Farber's  column  in 
700  word  format  is  December  1 . 

* 

Robert  J .  Benowicz.  author  of  the  best¬ 
seller.  “Vitamins  &  You”,  will  write  a 
weekly  newspaper  column  using  the 
same  title  beginning  in  November  for 
Exmark  News  Service  of  State  College. 
Pa. 

In  the  column.  Benowitz  will  write  ab¬ 
out  many  of  the  myths  which  surround 
the  subject  of  vitamins,  as  well  as  rein¬ 
force  known  facts. 

Benowicz,  a  biochemist,  educator  and 
medical  book  editor,  also  wrote  another 
best-seller,  “Non-Prescription  Drugs  & 
Their  Side  Effects.”  The  writer  says  the 
medical  profession  is  not  much  help  for 
people  with  questions  about  vitamins. 
“  The  average  physician  knows  about  as 
much  about  nutrition  as  his  secretary — 
unless  she's  on  a  diet.  Then  she  knows 
more.” 

EDITOR  &  PUBLISHER  for  October  25,  1980 


42 


James  Andrews  dies 

James  F.  Andrews,  co-founder  of  Uni¬ 
versal  Press  Syndicate,  died  October  19 
in  Kansas  City.  Andrews,  44,  was  chair¬ 
man  of  the  board  and  editor  of  the  syndi¬ 
cate  he  founded  with  John  P.  McMeel, 
president,  in  1970. 

Andrews  developed  and  edited  several 
comic  strips  that  have  had  significant  im¬ 
pact  in  the  newspaper  world — mainly 
"Doonesbury”,  by  G.  B.  Trudeau.  “Zig- 
gy”  by  Tom  Wilson  and  “Cathy”  by 
Cathy  Guisewite. 

Under  his  editorial  guidance.  Univer¬ 
sal  Press  Syndicate  grew  rapidly,  becom¬ 
ing  a  major  force  in  the  newspaper  feature 
industry  with  a  reputation  for  finding  and 
developing  young,  original  talent. 
Andrews’  approach  was  high  risk,  chal¬ 
lenging  traditional  feature  concepts. 

Andrews,  a  native  of  Westfield,  Mass., 
attended  St  Mary's  Seminary  and  Uni¬ 
versity  in  Baltimore,  studying  philosophy 
and  theology.  He  completed  graduate 
work  in  philosophy  at  the  University  of 
Notre  Dame.  For  two  years  he  worked  as 
a  stockbroker  and  then  became  an  editor 
at  Sheed  and  Ward.  Inc.,  a  book  pub¬ 
lishing  house  which  later  became  a  sub¬ 
sidiary  of  Universal  Press  Syndicate. 

For  five  years  before  he  and  McMeel 
established  their  syndicate,  Andrews  was 
managing  editor  of  two  Catholic  publica¬ 
tions.  Ave  Maria  magazine  and  the 
Catholic  Reporter,  a  Kansas  City-based 
paper.  He  wrote  two  books  in  collabora¬ 
tion  with  John  Reedy,  “The  Citizen 
Christian”  and  “The  Perplexed 
Catholic.” 

Andrews  is  survived  by  his  wife.  Kath¬ 
leen  Virginia,  and  two  sons,  Hugh 
Timothy  and  James  Courtney. 

Times  News  Service 
renews  Cox  agreement 

The  New  York  fimes  News  Service 
will  continue  distribution  of  articles  from 
Cox  Newspapers  under  a  new  three-year 
agreement,  which  follows  an  initial  one- 
year  contract. 

Under  the  arrangement  between  Cox 
and  the  New  York  Times.  Cox  editors 
regularly  send  stories  of  national  signifi¬ 
cance  to  the  Cox  Washington  bureau, 
where  they  are  edited  by  James  L.  Bent¬ 
ley,  a  former  city  editor  of  the  Atlanta 
Constitution  and  managing  editor  of  the 
Cox  News  Service,  for  redistribution  to 
other  Cox  points. 

The  Washington  bureau  also  transmits 
selections  from  the  material,  as  well  as 
segments  of  its  own  file,  to  New  York  on 
another  high-speed  AP  leased  wire. 
Times  editors  prepare  the  copy  for  dis¬ 
tribution  to  domestic  and  foreign  clients 
of  the  news  service  as  well  as  for  the  New 
York  Times  itself. 
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FEATURES  FROM 
FAIRCHILD 

The  Fairchild  Syndicate  is  the  sole  editorial  sales  agent  for  the  Fairchild  papers 
and  magazines.  We’re  most  well  known  for  "Women’s  Wear  Daily"  -  the  bible 
of  the  fashion  world  -  and  its  sister  publication,  “W."  Their  unique  and  lively 
blend  of  fashion,  travel,  wine  &  cooking,  arts,  leisure  activities  and  people  is 
world  famous. 

But  we  also  represent  the  efforts  of  450  reporters,  editors  and  photographers 
manning  bureaus  across  the  United  States  and  in  19  international  bureaus.  This 
staff  gives  Fairchild  one  of  the  largest  news  gathering  networks  in  the  world. 

Reporting  daily  on  breaking  news  in  the  textile/apparel,  metals,  electronics, 
energy,  food,  home  furnishings  and  footwear  industries,  Fairchild  quickly  spots 
important  trends  and  developments. 


Our  material  is  available  in  a  number  of  formats  and  packages, 

designed  to  meet  your  needs,  capabilities  and  budget. 

-  Individual  Reprint  Rights  are  available  for  particular  features 
and  stories. 

-  a  comprehensive  Weekly  Feature  Package  includes  approx¬ 
imately  20  of  the  best  stories  on  fashion,  the  lively  arts, 
people,  travel  and  lifestyles.  Available  weekly,  bi-weekly, 
or  monthly. 

-  Exclusive  Contracts  provide  unlimited  access  to  one  or 
more  of  the  Fairchild  publications. 

-  Selective  Packages  offer  features  concentrating  exclusively 
on  fashion,  “They  Told  W,"  business,  the  lively  arts,  ’’EYE" 
and  "EYEVIEW." 

Transmission  of  materials  may  be  arranged  via  a  number  of 

methods.  Our  capabilities  include: 

A.R  Data  Feature  •  (J.RI.  Data  News  •  Data  Speed  40 
•  Western  Union  Telex  •  Xerox  Telecopier  •  U.S.  Mail 
•  Air  Expeditors 


FAIRCHILD  SYNDICATE 

Womcvis  Wear  Daily.  Men's  Wear,  Daily  News  Reeoril. 
h'lHilwear  News.  SportStyle.  W.  Hame  Furnishinfis  Daily. 


Gel  all  the  details,  costs  and  samples 
Coll  Andy  Webster  at  (212)  741-4315 
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Newsphoto  use 
gets  emphasis 
in  iniand  event 


By  Lenora  Williamson 


For  its  40th  annual  newsphoto  contest. 
Inland  Daily  Press  Association  con¬ 
tinued  a  major  aim  to  help  member 
newspapers  recognize  the  importance  of 
photographs  on  their  own  pages.  The  In¬ 
land  contest  is  structured  to  emphasize 
that  the  way  pictures  are  used  is  as  im¬ 
portant  in  winning  as  the  quality  of  the 
pictures  themselves. 

This  year's  entries  came  from  146  of 
the  517  member  newspapers  with  III 
submissions  in  under  50,000  circulation. 
The  contest  has  a  class  for  prints  by  indi¬ 
vidual  photographers  and  another  for 
layouts  of  picture  use,  entered  by  the 
newspapers.  There  are  divisions  in  each 
class  for  circulation  above  and  below  the 
50,000  mark. 

This  year.  William  J.  Lizdas  of  the 
LaCrosse  (Wis.)  Tribune  won  for  indi¬ 
vidual  photography  (below  50,000)  for 
his  picture  story  of  President  Carter  jog¬ 
ging  near  LaCrosse  during  the  Missis¬ 
sippi  River  boat  vacation.  The  Carter 
picture  story  became  the  big  picture 
winner,  beating  the  plus-50,000  circula¬ 
tion  bikini  and  sun  photo  by  Lou  Toman 
of  the  Fort  Lauderdale  News  and  Sun- 
Sentinel  for  picture  sweepstakes. 


INLAND  SWEEPSTAKES  in  photography  class  went  to 
William  Lizdas  of  the  La  Crosse  (Wis.)  Tribune  for  a  five- 
picture  series  of  President  Carter  jogging  during  his  Mis¬ 
sissippi  River  vacation.  The  picture  story  also  won  best  in 
Division  II  (under  50,000  circulation).  Two  excerpts  are 
shown  here. 


Judges  Howard  Sochurek.  New  York 
photographer  and  former  Life  staffer, 
and  University  of  Missouri's  Professor 
Angus  McDougall  both  were  captured  in 
the  first  round  of  judging  by  the  “Hand¬ 
cuffed”  photo  (shown  here).  And  the 
graphic  photo  emerged  the  winner  as 
best  in  Division  1. 

The  Fort  Lauderdale  News  and  Sun- 
Sentinel  won  best  of  Division  I  (over 
50.(X)0)  and  sweepstakes  for  best  use  of 
pictures  with  a  broadsheet  layout  on  a 
boy's  rehabilitation  after  suffering  brain 
damage  in  an  auto  accident.  The  photos 
were  by  Chris  Walker  with  the  story  by 
Ann  Frank. 

After  the  judging,  McDougall  said. 
“The  role  of  the  photojourrialist  is  to 
give  us  a  fresh  look  at  the  commonplace. 
If  a  photographer  can  show  you  Main 


Street  in  a  fresh  way.  then  he  is  con¬ 
tributing  something." 

Sochurek  said  he  is  intrigued  by  the 
talent  that  is  brought  to  the  situation. 
“I'm  impressed  when  somebody  brings 
something  of  themselves  into  it.” 

Other  first  place  individual  winners  in 
the  various  categories  for  over  50,000 
circulation  included:  Sports.  Dave 
Tonge,  Arlitifiton  Heights  (III.)  Daily 
Flerald;  feature,  Mary  Schroeder,  De¬ 
troit  Free  Press;  portrait,  Richard 
Olsenius,  Minneapolis  Tribune;  picture 
story,  Charles  Kogod,  Topeka  Capital- 
Journal;  color,  Pete  Hohn,  Minneapolis 
Tribune. 

First  place  winners,  other  than  those 
shown,  in  the  categories  for  Division  11. 
papers  under  50,000  were:  news,  Michel 
duCille,  The  Indiana  Daily  Student,  In- 
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The  La  Crosse  Tribune  won 
first  honors  in  single  page 
picture  use  and  best  picture 
use  for  this  layout,  “The  Si¬ 
lent  Invasion,”  with  AP 
photos  by  Eddie  Adams 
showing  illegal  Mexican 
“immigrants.”  (Division  II) 
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Willie 


“HANDCUFFED,”  by  Lou  Toman  of  the 
Fort  Lauderdale  (Fla.)  News  &  Sun-Sen¬ 
tinel,  won  best  picture  award  in  Inland's 
Division  I  (over  50,000  circulation)  and 
also  first  in  the  news  category.  The 
woman  had  waved  a  gun  at  car  wash 
employes  to  express  her  dissatisfaction 
with  the  job  and  was  arrested. 


diana  University;  sports,  Steve  Roger, 
Richmond  (Ind.)  Palladium-Item;  Wil¬ 
liam  J.  Lizdas,  LaCrosse  Tribune;  por¬ 
trait,  Art  Haas,  Racine  (Wis.)  Journal 
Times. 

Other  use  of  picture  winners  included; 
Over  50,000  circulation,  single  page; 
first,  Flint  (Mich.)  Journal:  second,  Ar¬ 
lington  Heights  Daily  Herald,  and  third, 
Flint  Journal.  Multiple  page  use  of  pic¬ 
tures  second  and  third  place  went  to  the 
Arlington  Heights  Daily  Herald. 

Use  of  pictures  from  under  50,000  cir¬ 
culation  in  addition  to  the  LaCrosse 
Tribune  single  page  first  were;  Second, 
Clianute  (Kan.)  Tribune;  third,  St. 
Joseph  (Mo.)  Neww-Press  and  Gazette. 
For  multiple  page  use  of  pictures  under 
50,000  winners  were;  First  and  second, 
Columbia  (Mo.)  Daily  Tribune  and  third. 
Daily  Eftyptian,  Southern  Illinois  Uni¬ 
versity. 
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SWEEPSTAKES  for  best  picture  use 
and  also  first  in  multiple  page  picture 
use  and  best  picture  use  awards  in  over 
50,000  circulation  went  to  the  Fort 
Lauderdale  News  &  Sun  Sentinel  for 
“Willie.”  The  pictures  were  by  Chris 
Walker  and  the  story  by  Ann  Frank. 
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The  rebirth  «»f  a  Ik>> 


lAPA 

(Continued  from  pa}>e  9) 

incident  from  some  of  its  Argentine  mem¬ 
bers,  took  the  unusual  step  of  immediate¬ 
ly  sending  a  cable  to  General  Jorge  Rafael 
Videla,  President  of  Argentina,  asking 
that  the  situation  rapidly  be  cleared  up. 

The  lAPA  also  pointed  that  a  number 
of  governments  are  attempting  to  use 
non-violent  means  to  control  the  press. 
These  include: 

Argentina — A  45%  tax  on  newsprint 
threatens  the  existance  of  some  news¬ 
papers. 

Chile — The  new  constitution  estab¬ 
lished  discretionary  limitations  of  Free¬ 
dom  of  the  Press  as  well  as  prior  licensing 
of  new  publications. 

Grenada  and  Guyana — Intimidation 
has  caused  two  newspapers  to  close  and  a 
third  to  sharply  reduce  its  size  because  of 
an  inablity  to  gain  adequate  access  to 
newsprint. 

UNESCO  proposals  hit 

Concerns  regarding  governmental 
efforts  to  control  the  press  lead  to  a  num¬ 
ber  of  sharp  cirticisms  of  some  UNESCO 
proposals. 

Gerald  Long,  managing  director  and 
chief  executive  of  Reuters,  charged  that 
some  UNESCO  proposals  may  “further 
polarize  industrial  and  non-industrial  na¬ 
tions. 

“There  is  one  real  and  present  danger 
in  the  ill-advised  course  that  UNESCO 
has  taken;  it  may  persuade  the  non¬ 
industrial  countries,  or  some  of  them, 
that  international  reporting  is  conducted 
so  much  against  their  interest  that  they 
should  restrict  or  ban  it.” 

Long  also  expressed  concern  that  the 
UNESCO  efforts  may  “convince  the  few 
orgaizations  that  report  events  through¬ 
out  the  world  that  their  work  in  some 
areas  has  become  too  difficult  to  be  main¬ 
tained.” 

lAPA  president  George  Beebe,  who 
left  the  UNESCO  Belgrade  meeting  in 
order  to  attend  the  lAPA  meeting  said 
that  although  he  had  been  assured  by  UN¬ 
ESCO  officials  “that  there  would  be  no¬ 
thing  in  the  program  that  would  antago¬ 
nize  the  west,  the  1981-83  budget  includes 
meetings  on  the  following: 

“1.  The  relationship  of  the  new  eco¬ 
nomic  order  to  the  new  world  informatitm 
order. 

“2.  The  establishment  of  higher  pro¬ 
fessional  standards  for  journalists. 

“3.  Conditions  for  creating  the  inter¬ 
national  right  of  reply  for  those  who  dis¬ 
agree  with  media  reports. 

“4.  Questions  of  journalists'  ethics 
and  the  way  foreign  correspondents  func¬ 
tion,  and  the  content  of  news  dispatches 
both  domestic  and  international. 

Beebe  said  he  was  told  that  the  items 
might  be  removed  from  the  budget,  but  “1 
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am  certain  that  if  these  are  in  the  UN¬ 
ESCO  budget  they  are  in  UNESCO 
hearts,  and  they  will  be  back  again  and 
again.” 

lAPA  resolved  to  condemn  those  UN¬ 
ESCO  efforts  “which  are  designed  to 
establish  totalitarian  policies  which  will 
help  governments  gain  domination  over 
the  media.” 

lAPA  also  expressed  concern  regard¬ 
ing  licensing  of  journalists  and/or  the 
press  which  now  exist  in  Brazil,  Col¬ 
ombia,  Costa  Rica,  Honduras,  Nicar¬ 
agua,  Panama,  Peru  and  Venezuela. 

The  Dominican  Republic  and  “several 
other  countries”  are  presently  studying 
licensing  proposals. 

Election  prroblem 

lAPA  ran  into  an  internal  problem  ear¬ 
ly  in  the  week-long  meeting  when  Luis 
Teofilo  Nunez,  the  sole  candidate  for 
president  because  of  a  tradition  of  elevat¬ 
ing  the  former  vicepresident  to  the  higher 
office,  was  challenged  by  an  lAPA 
member. 

Jorge  Olavarria  of  Venezuela  charged 
that  Nunez  was  named  in  an  arrest  war¬ 
rant  as  an  accomplice  in  a  Caracas  land 
fraud  case  and  should  therefore  not  be 
named  lAPA  President. 

Nunez  denied  the  charge  and  said  that 
if  elected  president,  he  would  immediate¬ 
ly  take  a  leave  of  absence  and  return  to 
Venezuela  to  clear  his  name. 

“1  have  been  an  active  member,  direc¬ 
tor  and  officer  of  lAPA  for  more  than  20 
years.  1  have  looked  forward  eagerly  to 
serving  as  president  of  the  association,” 
Nunez  told  the  group. 

German  E.  Ornes,  chairman  of  the 
nominating  committee,  then  announced 
that  the  committee  had  unanimously  de¬ 
cided  to  recommend  Nunez  for  president. 

The  announcement  was  greeted  by  30 
seconds  of  applause  and  the  board  of 
directors,  the  only  lAPA  members  elegi- 
ble  to  vote,  unanimously  elected  Nunez 
as  president. 

Nunez  immediately  took  a  leave  of  abs¬ 
ence  and  the  new  first  vicepresident, 
Charles  E.  Scripps,  was  named  president 
ad  interim. 

Other  new  officers  are; 

Andres  Garcia  Lavin,  of  Novedades  de 
Yucatan,  Morida,  Mexico,  second  vicep¬ 
resident;  Oliver  Clarke  of  the  Daily 
Gleaner,  Jamaica,  treasurer;  and  Jorge 
Remonda,  of  La  Voz  del  Interior,  Cordo¬ 
ba,  Argentina,  secretary. 

Ray  P.  Barbosa,  who  took  office  in  the 
spring,  continues  as  1  APA's  general  man¬ 
ager  at  its  offices  at  291 1  Northwest  39th 
Street,  Miami,  Florida. 

lAPA  treasurer  Lavin  reported  that  the 
group's  income  for  the  year  ended 
September  30  totalled  $166  706.65  which 
resulted  in  a  $21,000  defuit,  but  “we 
hope  to  attain  a  balanced  budget  for  1980- 
81  because  of  the  10%  increase  in  annual 
dues  which  is  now  in  effect.” 

lAPA  also  announced  new  scho¬ 
larships  for  14  journalists  and  journalism 


students  bringing  to  285  the  number  ot 
scholarships  awarded  since  1954.  Mem¬ 
bers  have  contributed  over  $825,000  to 
the  fund. 

lAPA  will  hold  it's  next  mid-year  meet¬ 
ing  in  Barbados  in  March  30-April  2.  The 
next  General  Assembly  will  be  in  Rio  de 
Janeiro  on  October  12-16,  1981.  Other 
future  sites  include  South  Carolina,  Chi¬ 
cago,  The  Bahamas,  Lima  and  Los 
Angeles. 

The  16  members  of  the  new  executive 
committee  are: 

Horacio  Aguirre  Baca,  of  Miami, 
chairman; 


Helen  Copley,  of  San  Diego; 

Alejandro  Juncode  la  Vega,  of  Mexico; 

Maximo  Ganza,  of  Argentina; 

Edward  H.  Harte,  of  Texas; 

George  Beebe, of  Miami; 

Jorge  Hernandez,  of  Colombia; 

Mauel  Jimenez,  of  Costa  Rica; 

Raul  Kraiselburd,  or  Argentina; 

Wilbur  Landrey,  of  Florida; 

David  Meissner,  of  Milwaukee; 

Alejandro  Miro  Quesada,  of  Peru; 

Hugh  Patterson,  of  Arkansas; 

Edward  Seaton,  of  Seaton  Publishing 
Co.; 

Ignacio  Lozano,  of  Los  Angeles;  and 

John  T.  McCutcheon,  of  Chicago. 

Elected  to  the  board  of  directors  are: 

Enrique  Altamirano,  of  El  Salvador; 

Jorge  Carrasco,  of  Bolivia; 

Charles  Dancey,  of  Illinois; 

Hector  Davalos,  of  Mexico; 

Jorge  E.  Fasceto,  of  Argentina; 

Arturo  Fontaine,  of  Chile; 

William  Giandoni,  of  California; 

Jorge  Hernandez  Restreto,  of  Col¬ 
ombia; 

David  Kraslow,  of  Florida; 

Carlos  Ovidio  Lagos,  of  Argentina; 

Ignacio  F.  Lozano,  of  California; 

Peter  Manigault,  of  South  Carolina; 

Federico  C.  Massot,  of  Argentina; 

John  McMullan,  of  Florida; 

Reverend  Albert  J.  Nevins,  of  Indiana; 

Hilda  Avila  O'Farrill,  of  Mexico; 

Jorge  Remonda,  of  Argentina; 

Carlos  A.  Ricart,  of  the  Dominican  Re¬ 
public; 

Amilcar  Santamaria,  of  Honduras;  and 

Christopher  Young,  of  Canada. 

Strike  settled 

A  strike  by  woodlands  workers  at  Gas- 
pesia  Pulp  and  Paper  Company  Ltd.  in 
Chandler,  Quebec,  was  settled  and  the 
mill  has  returned  to  full  production.  Gas- 
pesia  is  49%  owned  by  the  New  York 
Times  company.  The  remaining  51%  is 
owned,  through  subsidiaries,  by  Abitibi- 
Price  Inc.  The  strike  by  the  woodlands 
workers  unite  of  the  Canadian  Paperwor- 
ker  Union,  which  began  on  August  4,  did 
not  affect  supplies  of  newsprint  for  the 
New  York  Time.'!  since  shipments  were 
continued  from  other  Abitibi-Price  mills. 
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7  awards  given 
for  heart  news 
reporting 

The  American  Heart  Association 
announced  seven  winners  in  the  28th  year 
of  competition  for  the  Howard  W. 
Blakeslee  Award  that  honors  the  former 
Associated  Press  science  editor  and  co¬ 
founder  of  the  National  Association  of 
Science  Writers. 


RENDERING  above  shows  how  the  Naples  Doily  News  building  will  look 
when  o  $5  million  expansion  program  is  completed  late  next  year. 


The  award — a  plaque  and  $500 — is 
given  for  outstanding  efforts  in  mass  com¬ 
munication  that  inform  and  educate  the 
American  public  about  heart  and  blood 
vessel  diseases.  This  year’s  awards  will 
be  presented  November  15  during  the 
AHA  annual  meeting  in  Miami  Beach. 
Florida.  The  winners: 

Sheree  L.  Burger,  reporter  for  the 
Gloucester  County  Times.  Woodbury. 
New  Jersey,  for  a  five-part  series  titled 
“Heart  Attack.”  It  describes  the  experi¬ 
ences  of  a  victim  from  the  attack  through 
bypass  surgery  and  rehabilitation. 

Gloria  S.  Hochman.  freelance  writer, 
for  a  7.000  word  report  on  “The  Bypass 
Question”  published  August  5.  1979  in 
Today,  the  magazine  section  of  the 
Philedelphia  Inquirer. 

Elizabeth  Rasche  Gonzales,  associate 
editor  of  the  medical  news  section.  Jour¬ 
nal  of  the  A  merican  Medical  A  ssociation . 
for  a  January  25.  1980  report  on  a  subject 
of  renewed  interest  to  physicians.  It  was 
titled  “Constricting  Arteries  Expand 
Views  of  Ischemic  Heart  Disease.” 

Edward  D.  Freis.  M.D..  and  Gina  Bari 
Kolata  for  “The  High  Blood  Pressure 
Book:  A  Guide  for  Patients  and  Their 
Families.”  published  in  November.  1979 
by  Painter-Hopkins  Publishers.  Sausali- 
to.  California.  Dr.  Freis  is  a  senior  medic¬ 
al  investigator  at  the  Veterans  Adminis¬ 
tration  Medical  Center.  Washngton.  D.C. 
Mrs.  Kolata  is  a  senior  medical  writer  for 
Science  magazine. 

Jill  Stein,  news  writer  and  reporter  for 
KMOX  Radio.  St.  Louis.  Missouri,  for  a 
series  of  seven  spot  news  reports  cover¬ 
ing  breaking  developments  in  research 
and  treatment. 

Gene  Allen,  writer  producer,  for  seven 
reports  about  heart  disease  titled  “Killer 
in  Your  Future”  and  broadcast  February 
18-24.  1980  by  KPRC-tv.  Houston. 
Texas. 

Karl  Idsvoog.  executive  producer  for 
documentaries  at  KUTV.  Salt  Lake  City. 
Utah,  for  a  16-minute  report  on  the  con¬ 
troversial  use  of  chelation  therapy  to  treat 
arteriosclerosis.  As  part  of  a  two-year  in¬ 
vestigation.  KUTV  sent  its  own  certified- 
healthy  “patient”  to  a  local  practitioner, 
and  the  program  ends  with  a  dramatic 
confrontation. 
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Expansion 
to  double 
plant’s  size 

Naples  Daily  News,  has  started  a  $5 
million  dollar  expansion  program  that  will 
more  than  double  the  size  of  the  existing 
physical  plant  and  include  installation  of 
new  production  equipment. 

The  building  project  will  add  26.000 
square  feet  to  the  present  building  which 
contains  20.000  square  feet.  The  addition 
will  utilize  the  same  Twin-T  roof  con¬ 
struction  and  otherwise  maintain  the  look 
of  the  present  structure. 

The  program  will  be  done  in  two  phases 
with  the  first  phase  consisting  of  a  $4.5 
million  expansion  for  a  100-car  employe 
parking  lot  plus  building  additions  to 
house  an  augmented  printing  press  and 
new  mailroom. 

The  new  pressroom  will  allow  an  en¬ 
largement  of  the  present  Goss  Urbanite 
press  to  1 3  units  from  8  with  flying  pasters 
added  to  the  press  configuration.  Circula¬ 
tion  is  expected  to  reach  the  60.(X)0  range 
by  the  mid  1990's.  Present  circulation 
stands  at  33.000  for  Collier  County  and  in 
southern  Lee  County. 

Equipment  to  be  installed  in  the  mail- 
room  will  provide  automated  sorting  and 
bundling  of  papers  from  the  press  to  cir¬ 
culation  department  delivery  trucks. 


Phase  two  of  the  project  will  include 
the  completion  of  the  rest  of  the  building 
addition  and  renovation  of  the  interior  of 
the  present  structure.  Skylights  will  also 
be  installed  in  the  new  mailroom.  special 
roof  insulation  will  be  used  and  a  high 
efficiency  cooling  system  installed 
throughout  the  building.  Energy  efficient 
“sandwiched”  panels  will  be  used  in¬ 
stead  of  conventional  windows. 

Other  features  of  the  plan  include  a 
storage  area  for  a  three-months  supply  of 
newsprint  and  new  unloading  docks  to 
receive  newsprint. 

Denver  Design  Associates  were  re¬ 
tained  to  plan  the  expansion  in  associa¬ 
tion  with  Naples.  Fla.,  architect  Robert 
Forsythe. 

Diversified  to 
build  new  plant 

Diversified  Printing  Corporation,  a 
subsidiary  of  Parade  Publications.  Inc., 
will  break  ground  shortly  for  a  new  multi¬ 
million  dollar  mid-western  printing  plant 
in  Dickson.  Tennessee.  41  miles  west  of 
Nashville. 

The  Dickson  plant  will  be  the  second 
ultra-modern  printing  facility  to  be  man¬ 
aged  and  operated  by  Diversified  Printing 
Corporation. 

The  existing  plant,  located  in  Atglen. 
Pennsylvania,  provides  printing  services 
for  both  Parade  and  Family  Weekly. 


ARCHITECT'S  rendering  above  depicts  the  proposed  new  facility  for  the 
Gilroy  (Calif.)  Dispatch,  o  member  of  the  McClotchy  Newspaper  Group.  The 
plant  has  been  designed  to  complement  the  Spanish  heritage  of  the  area  and 
incorporates  many  energy  saving  features,  including  some  solar  capability. 
Pellegren  Corp.  of  Denver,  Colorado,  are  the  architects  and  engineers. 
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Food  editors  bar  E&P 


from  covering 

By  Celeste  Huenergard 

If  this  is  cream  of  wheat  it  must  be 
Monday. 

And  so  it  was  for  105  food  editors  who 
attended  the  38th  annual  Newspaper 
Food  Editors  Conference  (organized  by 
the  Newspaper  Advertising  Sales  Assoc.) 
in  Minneapolis  last  week. 

For  six  days  a  roster  of  experts  spon¬ 
sored  by  44  food  manufacturers  took 
turns  at  the  podium  to  promote  or  ex¬ 
plain  products  and  trends. 

The  editors  themselves  took  turns 
scribbling  notes  and  sampling  the  prod¬ 
ucts  which  included  everything  from 
amaretto  tarts  to  a  breakfast  hosted  by 
the  Cereal  Institute  and  highlighted  by 
Dr.  Joyce  Brothers  views  on  the  Daily 
Meal's  psychological  implications. 

The  only  session  to  deal  directly  with 
an  editorial  aspect  of  the  attendees'  jobs 
was  closed  to  the  press.  When  a  reporter 
asked  why,  Helen  Wilbur,  food  editor  of 
the  Providence  (R.l)  Journal  Bulletin 
said,  “It's  really  nobody's  business  what 
we  discuss."  The  session's  topic:  A 
critique  of  food  industry  releases. 

The  manufacturers'  sessions  were  de¬ 
cidedly  open  to  press. 

Dr.  Margaret  Flynn,  professor  of  nu¬ 
trition  at  the  University  of  Missouri- 
Columbia,  took  the  food  editors  to  task 
for  not  publishing  both  sides  of  the 
cholesterol  controversy. 

Flynn  paid  her  way  to  Minneapolis  to 
speak  before  the  session  which  was 
sponsored  by  the  American  Egg  Board. 

The  nutritional  prefaced  her  comments 
with  a  report  on  research  studies  which 
show  that  most  people  can  eat  at  least 
two  eggs  a  day  without  any  ill  effects  to 
their  health. 

"About  8()9f  of  the  population  (can) 
handle  cholesterol.  So  why  must  we 
castigate  all  the  public  from  eating  per¬ 
fectly  good  food — the  egg — just  because 
of  the  159f  who  can't  handle  choles¬ 
terol,"  she  said. 

Flynn  blamed  the  media  for  consum¬ 
ers'  fear  of  foods  high  in  cholesterol. 

"When  there  is  controversy  (such  as 
the  cholesterol  question),  do  some  inves¬ 
tigative  reporting.  You  have  a  knack 
with  words,  you're  very  clever.  Don't 
pull  a  journalist  bias  because  you  didn't 
take  the  time  to  call  the  other  side,"  she 
said. 

Flynn  also  chided  the  editors  for  giving 
more  credibility  to  government  spon¬ 
sored  research. 

"There  is  seldom  a  notation  (in  your 
stories)  that  government  has  founded  the 
research  in  question.  But  eyebrows  are 
raised  over  industry  funded  research 
(which  is  always  identified)  and  there  is 
the  inference  that  someone  paid  for  the 


session 

results.  The  industry  can't  win  whether 
they  pay  for  it  or  do  it  themselves." 

One  editor  said  she  remembered  when 
cholesterol  first  was  labeled  potentially 
dangerous  to  the  public's  health  and  the 
egg  board  immediately  countered  with  a 
$4  million  advertising  campaign  to  pro¬ 
mote  its  products  anyway. 

“That  campaign  was  not  backed  up  by 
research  and  from  that  point  on  your  re¬ 
leases  went  into  my  waste  basket."  she 
said. 

A  representative  from  the  egg  board 
responded  that  “things  have  changed." 

Dr.  Harry  J.  Prebluda,  a  biochemist 
and  nutrition  consultant,  told  his  audi¬ 
ence  it  had  played  a  tremendous  role  in 
helping  consumers  stretch  food  dollars 
and  educating  them  on  nutrition. 

"You  will  have  to  continue  to  instruct 
people  on  good  eating  habits  so  they  can 
avoid  the  degenerate  diseases  of  old 
age."  he  said  during  a  luncheon  spon¬ 
sored  by  Tupperware  home  parties. 

After  a  Tupperwar  executive  pitched 
the  company's  new  product  line,  a  food 
editor  stood  up  and  asked  if  her' s  was  the 
only  paper  in  which  tupperware  does  not 
advertise. 

The  executive  explained  that  market 
research  indicates  magazines  and  televi¬ 
sion  serve  the  company's  needs  more  ef¬ 
ficiently  and  added,  "we  can  redeem 
ourselves  by  saying  we're  part  of  kraft 
now  and  kraft  uses  newspaper  heavily." 

The  food  editor  persisted.  “If  newspa¬ 
pers  don't  work,  then  why  are  you 
spending  money  to  send  us  color  trans¬ 
parencies  (of  products)  to  use  in  our 
newspapers,"  she  asked. 

"I  don't  like  to  equate  the  editorial 
pages  .  .  .  with  the  advertising  that's 
run."  the  executive  responded.  "There 
are  many  messages  that  you  (food 
editors)  can  provide  that  advertising 
copy  can't.  We  do  our  best  not  to  con¬ 
fuse  the  two." 

Meanwhile,  a  dental  researcher  re¬ 
ported  that  new  findings  are  challenging 
traditional  ideas  about  the  role  of  diet  in 
tooth  disease. 

"The  American  Dental  Association, 
the  Food  and  Drug  Administration  and 
the  National  Institute  of  Dental  Research 
are  actively  supporting  efforts  to  mea¬ 
sure  the  cariogenicity  of  foods  so  con¬ 
sumers  will  have  a  better  idea  of  which 
foods  are  more  likely  to  give  them  tooth 
decay."  Dr.  Michael  C.  Alfano,  director 
of  the  Oral  Health  Research  Center  at 
Fairleigh  Dickinson  University's  School 
of  Dentistry  told  his  listeners  during  a 
session  sponsored  by  Hershey  Foods 
Corp. 

Alfano  cited  new  research  which 
shows  that:  foods  which  contain  509f 


sugar  do  not  necessarily  cause  more 
tooth  decay  than  foods  with  10%  sugar: 
and  that  the  frequency  with  which  sugars 
are  consumed  is  more  important. 

Using  rats  and  a  programmable  feed¬ 
ing  machine,  researchers  have  found  that 
raisins  and  bananas  cause  more  tooth 
decay  than  caramels,  he  added.  Also, 
chocolate  proved  to  be  less  damaging  to 
teeth  than  potato  chips  or  cereals. 

A  tour  of  the  Betty  Crocker  Kitchens,  a 
candlelight  dinner  and  a  press  confer¬ 
ence  with  General  Mills  executives  were 
also  on  the  food  editors'  week-long 
agenda. 

Speaking  on  factors  affecting  food 
choices.  E.  Robert  Kinney,  General 
Mills  chairman  of  the  board  and  chief 
executive  officer,  said  time  is  replacing 
cost  as  the  consumer's  major  considera¬ 
tion  in  food  purchases. 

“With  the  number  of  women  in  the 
work  force  increasing  almost  daily,  with 
the  number  of  working  mothers  climbing 
dramatically,  time  is  at  a  premium,"  he 
said.  Other  major  trends,  he  continued, 
include  concern  for  health  and  fitness, 
and  the  growth  of  individualism  which 
has  intensified  the  need  for  food  man¬ 
ufacturers  to  satisfy  many  different  food 
preferences. 

During  a  noon  session  sponsored  by  R. 
T.  French  Co.,  editors  got  a  first-hand 
look  at  the  award  winning  techniques  of 
Jacques  Pepin,  the  author  who  was  a 
personal  chef  to  three  French  chefs. 

Pepin  prepared  souggle  de  gourilos 
during  a  luncheon  of  pike  and  stuffed 
tomatoes.  When  asked  why  he  had  de¬ 
fected  from  Dejan  mustard  after  adding  a 
dash  of  French's  to  his  souffle.  Pepin 
said,  "I've  been  in  America  since  1959." 

Three  European  chefs  and  an  Ameri¬ 
can  chef  from  Washington,  D.C..  pre¬ 
pared  a  four-course  meal  for  the  editors 
during  a  dinner  billed  as  a  “Salute  to 
American  Foods."  The  meal,  sponsored 
by  Ocean  Spray  Cranberries,  gave  the 
food  editors  numerous  ideas  on  ways  to 
use  the  Thanksgiving  staple. 

Perhaps  the  most  picturesque  of  the 
six-day  dining  experience  was  sponsored 
by  the  Denmark  Cheese  Association 
which  transformed  a  courtyard  into  a 
miniature  Tivoli  much  to  the  food 
editors'  delight.  Violins  played  light 
waltzes  as  the  editors  sampled  dozens  of 
Denmark  specialties. 

The  American  Meat  Institute  handed 
out  its  1980  Vesta  awards  during  the  con¬ 
ference  to  nine  food  editors  for  excel¬ 
lence  in  reporting  foods  news. 

This  year's  winners  included:  Kathie 
Price,  Mesa  (Ariz.)  Tribune;  June  Nick¬ 
erson,  Lakeland  (Fla.)  Ledger:  Mar¬ 
jorie  D.  Rice.  San  Dief>o  (Calif.)  Evening 
Tribune;  Joyce  Rosencans,  Cincinnati 
Post;  Natalie  Haughton.  Van  Nays 
(Calif.)  Valley  News;  Dorothee  Poison, 
Phoenix  (Ariz.)  Arizona  Republic;  Judy 
Hevrdejs,  Chicago  Tribune;  Jim  White. 
Toronto  Star;  and  Deni  Hamilton. 
Louisville  Courier  Journal. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

MUSIC 

YOUR  AUTO  AND  YOU;  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars.  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E, 
Manor  Circle.  Milwaukee  Wl  5321'7. 

RECORD  REVIEWS;  Perfect  for  youth  and  en¬ 
tertainment  pages.  Contact  Rick  Rockwell. 
1709WSchunior.  1003,  Edinburg  TX  78539. 
(512)  381-8623. 

QUOTES 

CAMPING 

ABOUT  CAMPING  by  Craig  Mitchell.  Brings  to 
every  camping  fan  and  RV  traveler  valuable 
information  on  winter  and  summer  camping 
and  the  outdoors,  tips  on  travel  in  the  United 
States  weekly.  Feature  Associates,  3334  Ker- 
ner  Blvd.  San  Rafael  CA  94901. 

CARTOONS 

"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108.  Village  Station, 
New  York  NY  10014. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news* 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

HUMOR,  info,  puzzles,  cartoons  galore.  List, 
samples,  package  offers.  Dickson.  17700 
Western  69p.  Gardena  CA  90248. 

QUOTATION  FEATURES  for  newspapers  and 
magazines.  Uncommon  Quotes,  Box  7285, 
Provo  UT  84602. 

REAL  ESTATE 

HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year, 
Miami.  Rochester,  Philadelphia.  Detroit,  Port¬ 
land.  Yuma.  etc.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

RARE  EARTH:  Nationally  self-syndicatec 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam 
ples:  RARE  EARTH  Enterprises.  Box  946 
Sausalito  CA  94966. 

RELATIONSHIPS 

"Making  It  Work".  Job  Hunting/Career  Advice 
Column.  Callie-Pearl  Features.  2736  North 
nth  St,  Kansas  City  KS  66104. 

RECORD  PREVIEWS.  Book  Reviews.  Society 
Column  Satires— We  have  'em.  You  can  get 
'em.  Call  or  write  for  details.  Creative  Consul¬ 
tants.  PO  Box  973.  Norwich  CT  06360.  (203) 
889-3007. 

SPORTS 

YOUTH  SPORTS:  A  weekly  feature  on  youtt 
sports  for  the  child  and  parent.  Build  read 
ership  now  and  for  the  future.  $15  week.  PC 
Box  523995,  Miami  FL  33172. 

SPORTS,  peoole,  health,  consumer  affairs, 
and  other  topics.  Send  for  free  list.  Box  1278, 
Editor  &  Publisher. 

TAXES 

V.  KRET.  Frisco  documented  in 
advance  Iran  Embassy  story. 

See  his  7/26  ad. 

FARM  TAXES,  popular  weekly  column  in  it* 
sixth  year  is  available  in  a  few  areas.  For  topica 
samples  and  prices  write:  Cricket,  Box  b27. 
Ardmore  PA  19003. 

MEDICAL 

TRAVEL 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowki.  MD.  FACP. 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 

MONTHLY  600-WORD  travel  feature  by 
globetrotting  pro.  Exclusive  your  region.  Pic¬ 
tures  included.  Reasonable  fee.  Inquiries;  In¬ 
ternational  Reports  Syndicate.  Box  19039,  De¬ 
nver  0060219. 

MONEY 

"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples.  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 

WEEKLY 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 

WEEKLY  "INDEPENDENT  LIVING  "  column 
about  new  back-to-basics  lifestyle.  Gardening, 
rural-urban  homesteading,  energy-efficient 
shelter,  etc.  Free  samples.  Liberty  Ridge 
Homestead,  R.  3.  Box  44B.  Rockport  IN 
47635. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS  j 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  1 

NEWSPAPER  BROKERS 

FOR  SALE— Full  day  individual  seminar  for 
prospective  broadcasting  station  investors.  Pri¬ 
vate  seminar  tailored  to  your  needs  covering 
property  selection,  negotiations,  financing, 
and  FCC  requirements.  Current  owner-operator 
lends  you  his  experience.  Robin  Martin.  Presi¬ 
dent,  Deer  River  Broadcasting  Group,  Suite 
1001,  141  East  44th  St,  New  York  NY  10017. 
(212)  599-3303. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  2 1  E  Euclid  Av.  Had- 
donfield  NJ  08033,  (609)  795-6026. 

JAMES  J.  BRODELL 

Rocky  Mountain  newspapers 

Box  1841.  Grand  Junction  (io  81502 

Buyer  inquiries  invited  (303)  242-5035. 

PARTNER 

INVESTOR 

For  regional  business  publications.  New  York 
area.  Tremendous  opportunity  for  internal 
growth  and  external  expansion  for  right  indi¬ 
vidual. 

Box  1283 

Editor  &  Publisher 

! 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411,  (912) 
352-8931.  day  or  night. 

KREHBIEL-BOLITHO.  INC. 

Over  5(K)  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133.  Shawnee  Mission  KS 

66207.  Office  (913)  381-8280 

START  YOUR  OWN  WEEKLY —  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E.  Pt  Jefferson  NY  11777. 

MEL  HODELL.  Newspaper  Broker, 

PO  Box  2277,  Montclair.  CA  91763 
(714)  626-6440 

WANTED — Investor-  partner,  silent  or  active  for 
established  weekly  tabloid,  central  Florida.  De¬ 
tails,  write  News^per,  Box  1133.  Longwood 
FL  32750. 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE.  MANAGEMENT 

Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 

CONSULTANTS 

WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

CLIPPINGS  FILES  piling  up?  Days  behind  in 
filing?  Reporters  can’t  find  the  information  they 
need?  Thinking  about  going  on-line?  If  this  is 
your  newspaper  library,  you  need  a  trained, 
experienced  newspaper  library  consultant. 
Combined  25  years  library  management  experi¬ 
ence.  Box  1264.  Editor  &  Publisher. 

50  YEARS  OF  MEDIA  EXPERIENCE 

We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPERS  FOR  SALE 

DAILY  NEWSPAPER,  western  Pennsylvania. 
10%  financing.  New  offset  press.  Call  Gerry 
Smith.  Bernhard  Realty,  (412)  487-7800. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Sen/ice.  Box  783,  McMinnville  TN. 
(615)473-2104. 

FOUR  very  well  known.  12  year  old  lifestyle 
entertainment  papers.  Long  Island  and  Florida. 
Priced  at  $1,000,000  gross.  Good  owner  net. 
29%  down.  Box  303.  Roslyn  NY  11576. 

FREE  DISTRIBUTION  newspaper  in  the  four 
seasons  playground  of  British  Columbia  in  one 
of  the  fastest  growing  areas  of  Canada.  Promin¬ 
ent  in  fruit  growing  and  secondary  industry. 
Gross  advertising  revenue  last  fiscal  year 
$340,000.  Combined  press  run  47,700.  Box 
1201,  Editor  &  Publisher. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY.  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 

ALAN  G.  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publicatons.  Ridge 
Rd.  Hardwick  MA  01037.  (413)  477-6009. 

ATTENTION 

ADVERTISERS 

DEADLINE 

CHANGE 

Due  to  the  Election  Day  holi¬ 
day,  November  4,  the  classi¬ 
fied  advertising  deadline  for 
;  the  November  8  issue  will  be 
Monday,  November  3  at  2 
pm.  New  York  time. 

Info:  (212)  752-7053 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W.  B.  GRIMES  &  CO..  INC. 

National  Press  Building 

Washington  tX)  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime:  (813)  446-0871 
nights;  or  write  Box  3364.  Cleanvater  Beach  FL 
33515.  No  obligation,  of  course. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Mam  St..  Southboro  MA  01772 
(617)481-8562 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


3  COLORADO  OPPORTUNITIES:  2000  cir¬ 
culation  weekly  in  mountain  valley.  $1 14.000 
projected  1980  gross,  $18,000  net. 
$120,000  or  30%  down. 

SMALL  WEST  SLOPE  weekly  job.  about 
$20,000  down.  Shopper  in  adjacent  county 
seat  available,  too,  for  $12,000  total. 
STATEWIDE  HISTORICAL  PAPER.  Second 
class  permit.  Good  part-time  publication  for 
$15,000. 

Jay  Brodell.  Broker 
Bo*  1841,  Grand  Junction  CO  81502 
(303)  242-5035 


NORTHERN  NEW  JERSEY  WEEKLY  covering 
market  easily  accessible  to  metropolitan  area 
and  to  year  round  recreational  facilities.  Gros¬ 
ses  over  $160,000  annually,  positive  cash 
flow.  Good  potential  for  aggressive  publisher. 
Asking  less  than  gross,  terms  available.  W.B, 
Grimes  &  Co.,  Inc,,  National  Press  Building, 
Washington  DC  20045. 


FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa,  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER  -Circulation  15.000. 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY-Has  won  3 
national  awards.  10,000  circulation. 
$90,000. 

2  COLORADO  WEEKLI ES- Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$90,000  and  $150,000. 

ALABAMA  WEEKLY— Paid  circulation 
19.000.  Priced  for  quick  sale.  $170,000. 
WYOMING  WEEKLY— Circulation  13,600. 
Health  reasons.  $150,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  tor  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY-Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportuntity  for  substantial  growth.  Wants  to 
sell  quick. 

Business  Broker 
Associates 
(615)  756-7635 


GROUP  OF  FLORIDA  suburbans,  grossing 
$750.  for  sale  at  $600M.  Break-even.  29%. 
Balance  over  5  years.  Press  is  $150M  more. 
Bo*  1272.  Editor  &  Publisher. 


ILLNESS  FORCES  SALE -  Profitable  Califor¬ 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668.  weekdays. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $30,000.  Write;  Publisher. 
PO  Box  647.  Bowling  Green  OH  43402. 


OREGON,  with  cable  tv .  $340,000 

WASHINGTON,  with  building...  $300,000 

OREGON,  on  coast .  $50,000 

MONTANA,  with  building .  $33,000 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 

Box  B  Townsend  MT  59644 


THREE  contiguous  weeklies  in  Utah,  gross  near 
$400,000,  price  $550,000.  Send  brief  opera¬ 
tions  and  financial  qualifications.  Box  1288. 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  g'oup  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er,  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


WEEKLY  in  small,  picturesque  community  on 
Mississippi  or  Missouri  Rivers;  prefer  home, 
business  in  one  building.  Box  1232.  Editor  & 
Publisher. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
Uo  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers,  Box  36048,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


NEWSMONTHLY  special  market  tabloid. 
10,000  paid  circulation.  18  months  old. 
National  international  distribution  to  military 
only.  Low  breakeven.  Great  growth  potential. 
Reply  Box  1287.  Editor  &  Publisher. 


SUNBELT  OPPORTUNITY— Fast  growing 
shopper— TV  Guide  in  beautiful  Zone  8  area. 
Estimated  yearly  sales:  Gross  $65,000  with 
excellent  potential,  to  increase  with  proper 
direction.  $25,000  with  excellent  terms  or 
$20,000  cash.  \Write  Box  1165.  Editor  &  Pub¬ 
lisher. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  -  Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York.  N  Y.  10022 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.10  per  line. 

2  weeks — $2.95  per  line,  per  issue 

3  weeks— $2  75  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.25  per  line 

2  weeks — $2  10  per  line,  per  issue. 

3  weeks— $1 .95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue. 


Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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INDUSTRY 

SERVICES 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene.  1345 
E  10th  Av.  Hialeah  FL  33010.  (305)  885- 
4526. 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and  TMC 
household  data  base  development,  computer 
program  evaluation,  postal  carrier  pre-sort 
qualification,  non-sbscriber  routing,  zip  code 
and  distribution  analysis.  James  E.  Cannon.  50 
Elm  St.  Windsor  Locks  CT  06096.  (203)  623- 
3209. 


TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions.  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contract:  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgonc  (216) 
650-1738. 


ENGINEERING  & 
INSTALLATIONS 


PRtSS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.(512)682-7011. 


MESSENGER  SERVICES 


MESSANGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service.  Inc.  2025  Eye  St.  NW.  Room 
502.  Washington  DC  20006.  Phone  (202) 
659-2726. 


NEWSPRINT  ROLLS- Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp.. 
300  E  54  St.  New  York.  NY  10022.  (212) 
688-3020. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc.  550  Frontage  Rd.  Northfield  IL 
60093.  (312)  446-7017. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468.  Editor  &  Publisher. 


PHOTOTYPESETTING 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESETTING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we  can 
enable  you  to  enter  and  edit  text  on  a  screen, 
save  it  on  a  disc  and  set  type  under  computer 
control — no  more  paper  tape.  Our  system, 
based  on  the  popular  TRS-80  microcomputer 
gives  large  system  capabilities  at  an  unbeliev¬ 
ably  low  price.  More  rapid  text  entry,  and  on- 
sceen  correction  capability  will  make  your  pub¬ 
lication  much  more  profitable.  For  further  in¬ 
formation  contact: 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
8700  King  George  Or.  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


AUTOLOGIC  APS-4 

Model  B.  70  pica,  available  early  November. 
$29,000.  Call  Ober/Graphics  (617)  682- 
1139. 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL-$1500  Keyboards— $1000.  FHN 
Business  Products.  PO  Box  442.  Marlton  NJ 
08053.  (609)  235-7614. 


3  YEAR  OLD  UNI-SETTER.  4  year  old  Uni- 
Setter  with  DEK  amd  punch  for  sale.  Includes 
spare  parts  kit.  Very  good  condition.  Also  FDTS 
alpha  key  with  papertape  punch  reader.  Priced 
as  package,  but  will  sell  individually.  Contact 
Dave  at  (215)  647-7268.  preferably  after  6 
pm. 


COLD  TYPE  DEPARTMENT  LIQUIDAIION 
Compugraphic  typesetter  model  ACM9000. 
Compugra^ic  ACM9000  keyboard.  Compug¬ 
raphic  KDT  with  tape  punch.  Kodak  readimatic 
processor.  AKI  model  PCI-100  keyboard  with 
punch.  AKI  Ultracount  keyboard.  Compug¬ 
raphic  Roytron  key  punch.  70  film  strips.  Mis¬ 
cellaneous  parts  and  accessories.  Will  sepa¬ 
rate.  Contact  Mr.  Jaffee  at  (312)  433-1395. 


COMP  II.  TG  $3000.  Comp  I.  $2000.  Comp 
7200.  $2(X)0.  1(X)  fonts  and  plugs  for  above. 
$35  each.  RCP  101  processors.  $2(XX).  (813) 
921-3571. 


COMPUGRAPHIC  Universal  Videosetter.  3 
years  old.  excellent  condition,  under  service 
contract.  8  fonts  (5-72  point),  reverse  lead  op¬ 
tion.  450  lines  per  minute.  Includes  computer 
interface,  cassettes,  spare  board  kit.  $35,000 
or  offer.  State  Farm  Insurance  Companies.  One 
State  Farm  Plaza.  Bloomington  IL  61701; 
phone  (309)  662-6891  or  (309)  662-2567. 


COMPUGRAPHIC  ACM  9000  L/R.  Excellent 
condition.  Currently  operating  with  18  font 
strips  and  2  program  tapes.  Direct  input 
keyboard.  $60(30.  as  is.  where  is.  (kmtact  Pre- 
Print  Supplement  Printing,  1041  S.  Vista  Dr, 
Independence  MO  64056.  (816)  257-4900. 

FOR  SALE— 2  Compugraphic  videosetter  M's- 
serial  no.  98.2,  puchased  12/23/74-serial  no. 
105.2,  purchased  12, '26/74.  2  extra  grids— 
Bodoni  News  2.  2  Compugraphic  unisetter 
composers,  purchased  12/74.  Facit  punchers, 
including  on  line  interface.  All  of  the  above 
were  Compugrahic  maintained.  Shaffstall 
equipment  also  available,  suitable  for  spare 
parts.  Contact  Donald  J.  Treat.  Fall  River 
Herald  News,  207  Pocasset  St,  Fall  River  MA 
02722. 


IBM  COMPOSER.  IBM  ESC.  IBM  fonts.  Comp 
IV,  and  7200.  N.  Gregory,  343  Clive  Av. 
Oceanside  NY  11572.  (516)  764-2250, 


TWO  COMPUWRITER  I's.  Many  fonts,  plugs. 
Paid  Compugraphic  checkout  after  delivery. 
$2800.  Lovell  Wyoming  Chronicle.  (307)  548- 
■2217. 


PRESSES 


AVAILABLE  from  ATF  web  press:  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach ;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


EQUIPMENT  &  SUPPLIES... 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


MODIFLEX  distortion  camera,  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 


ONE  LIKE-NEW,  reconditioned  LD-24  Log-E 

film  processor  for  sale.  $8500.  For  further  de¬ 

tails  and  pertinent  information,  please  contact 
Shelton  Prince  or  Paul  Davis  at  The  Selma 

Times- Journal .  PO  Box  6 1 1 ,  Selma  AL  3670 1 . 
(205)  875-2110. 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr, ,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORACIE  &  INDUSTRIES 
(213)257-7557 


MAILROOM 


FOR  SALE— Chesire,  Kirk  Rudy,  and  Magnac- 
raft  labeling  machines  to  handle  north/south 
labels  or  computer  printouts,  multi  wide  labels. 
Savings  in  the  thousands.  In  New  York,  tele¬ 
phone  (516)  667-0200.  Outside  New  York 
(800)  645-5240. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 

nacraft  labeling  machines  with  single  and  mul¬ 

tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


MULLER  231  COUNTER  STACKER 
Excellent  condition 
Box  34384.  Editor  &  Publisher 


MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973. 
Editor  &  Publisher. 


MACEY  SIGNABINDER,  2  years  old,  IDAB  NS 
330  counter  stacker.  Available  immediately. 
Bob  Noga  (201)  347-5400.  


2  MULLER  stuffing  machines  model  227, 

main  plus  2  Inserts.  1  Muller  model  227E, 

main  plus  2  inserts.  J  S  Graphic  Equipment 

Co..(214)  387-3128. _ 


POWERED  ROLLER  TOP  CONVEYOR.  60  ft 
long,  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  arid  Industries, 
Inc.,  (213)  257-7557. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 
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Inland  of  Kansas  City 

Since  1910 

WORLD’S  LARGEST  NEWSPAPER  EQUIPMENT  DEALER 

2-Goss  Headliner  Presses  A-80  (16  units,  2  folders). 

8  units,  double  2:1  folder  with  upper  former,  3  color  half 
decks,  22%"  cutoff,  Goss  RTP,  Mfg.  1948,  SN2008. 

1-Goss  Headliner  Press  A-82  8  units,  3 — 2:1  folders  (2*dou- 
ble,  1  single)  with  upper  formers,  2  color  half  decks,  22%' 
cutoff,  Mfg.  1954-60. 

1-Goss  Headliner  Press  A-80  6  units,  1  double  folder,  with 
single  upper  formers,  1  color  half  deck.  SN2219,  22%' 
cutoff. 

6  unit  Wood  4  plate  wide  offset  press,  2  color  cylinders, 
superimposed,  double  2:1  folder,  double  upper  formers, 
wood  reels  tensions  pasters. 

9  unit  Goss  Mark  II  press,  SN2641,  Mfg.  1970,  9  units, 
double  3:2  folder  with  double  upper  formers,  23^6'  cutoff 
with  Goss  RTP  and  GE  60-HP  unit-type  drives. 


Offered  Subject  to  Prior  Sale  by 


niand  newspaper  machinery  corporation 

''  'OSTm  \  SAN'A  fE  CHIVE  CENEXA  RAN  66Z'6  US»  VU  W  VOS 

-  An  Inland  Industries  Company  - 
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EQUIPMENT  &  SUPPLIES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 

COTTRELL  V-22.  2  units.  JF-1  folder— 1971. 
Cottrell  V-25,  add-on  unit— 1971 
News  King,  4  units,  KJ6  folder — 1976. 

Butler  splicer  model  4042A. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  perf  for  Cottrell  folder. 

WANTED;  Used  Equipment. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 

GOSS  COMMUNITY.  4  units,  1975  with  Sub- 
urban  folder,  immaculate  condition,  available  j 
immediately.  Call  Southern  Printing  Machinery  j 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 

HARRIS  845. 6  unit  press,  RBC2  V2foldei  with 
Guilmont  Vi  folder,  239/16"  cutoff,  new  late 
1975.  Available  immediately,  excellent  condi¬ 
tion.  $950,000.  less  than  new  price. 
OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct.  NE 
Atlanta,  Georgia  30329 
(404 )  32 1  -3992  Telex  700563 

HOE  COLOR  CONVERTIBLE.  10  units,  22  ^4 
cutoff  equipped  with  aluminum  shims  for  plas¬ 
tic  plate,  5  color  deck:  Hoe  2:1  folder  with 
balloon  formers:  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Crabtree  Super  Color,  8  units  22  4/4  cutoff 
equipped  with  aluminum  shims  for  plastic 
plate.  5  color  decks:  Crabtree  2:1  folder  with 
balloon  formers:  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Call  The  Gazette.  R.A.  Barnett,  (514)  282- 
2231,  D.  McKeown  282-2276. 

HARRIS  845.  five  units  1975.  3  Butlers,  fol¬ 
der.  Ipec.  Inc.,  97  Marquardt  Dr,  Wheeling  IL 
60090.  (312)  459-9700. 

1970  MODEL  News  King  Press.  4  stacked  un¬ 
its.  2  stacked  roll  stands,  2  on  the  floor  current¬ 
ly  in  operation.  $65,000.  Contact  Alex  Coulter, 

(501)  735-1010. _ 

4  UNIT  Goss  Universal  with  folder  and  1  color. 
Used  for  weekly  only.  Can  be  seen  running. 
Available  December  1.  Citizen  Printing  Co.  Mil¬ 
waukee  Wl,  (414)  271-4784. 

22W  CUTOFF  GOSS  HEADLINER,  4  units.  2 
half  decks.  2  to  1  folder,  available  now. 
211/2"  cutoff  HoeColormatic,  3  units.  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22^/4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Hams  V22. 

3  -  1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)  682-7011 

HARRIS  V-15A.  add-on  units,  1977. 

Cottrell  V-25.  Vi  and  Vi  folder. 

Fairchild  Color  King  4  units.  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Subuipan  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 
Community. 

Goss  Urbanite  Vi  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi".  45  W'. 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


EQUIPMENT  &  SUPPLIES 


4  UNI  I  URBANIIE,  loaded,  2  years  old,  mod¬ 
ified  Vz,  Vi  folder  available  immediately.  Call 
(617)  475-3210. 

9  UNIT  GOSS  Suburban.  2  folders. 

Available  immediafely. 

Goss  Urbanite  quarter  folder. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belfs,  side 
lay.  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2;1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC, 

(213)  257-7557 

I  We  Have  Available  NOW. 

I  38  Goss  Headliner  units,  MKl  tension  lock¬ 
up.  80"  wide  cut-off  22Vi"  and  239/16" 

6  color  humps  cut-off  224'4"  and  239/16" 

8  color  decks  cut-off  22Vi"  and  239/16" 

4  double  color  decks  cut-off  239/16" 

8  Goss  MK  I  double  width 
Portable  ink  ducts  friction  driven 
EXCELLENT  CONDITION 

Please  write  or  call 
Printing  Press  Services  LTD 
Talbot  House 

Talbot  Street  Industrial  Estate 
Fulwood 
Preston 

ENGLAND  PR2  3QJ 
Telephone  0772-717611 

Over  400  Years  of  Newspaper 
Press  Experience 
At  Your  Service 
Worldwide 


HELP  WANTED.  .  . 


ARIZONA  STATE  UNIVERSITY  seeking  tenure  INSTRUCTOR  OR  ASSISTANT  PROFESSOR  to 
track  assistant  or  associate  professor.  PhD  pre-  teach  introductory  courses  in  advertising;  may 
ferred.  strong  recent  professional  experience  a  also  be  assigned  to  teach  skills  courses  offered 
must.  Evidence  of  successful  teaching  news  by  the  school.  Masters  degree  required;  doctor¬ 
writing,  reporting,  editing.  Familiarty  with  al  degree  preferred.  3  to  5  years  professional 
VDTs  desirable.  Send  letter,  resume,  three  re-  experience  and  college-level  teaching  highly 
ference  letters  to  Dr.  EIDean  Bennett,  Chair-  desirable  qualifications.  Salary  commensurate 


, Journalism/Telecommunications  Dept,  Arizo-  |  with  education  and  experience;  10-month 
na  State  University,  Tempe  AZ  85281.  Dead-  appointment  period.  Apply  by  sending  resume, 
line  1.  1980.  names  and  addresses  of  three  references  to  Dr. 

_  Marian  D.  Nelson.  Chairman.  Journalism  and 

COMMUNICATIONS  DEPARTMENT  HEAD  Advertising.  Oklahoma  State  University.  Still- 
PhD  with  3  to  5  years  teaching  experience  and  water  OK  74078.  To  receive  full  consideration, 
demonstrated  administrative  ability.  Rank  de-  applications  should  be  received  by  December 
pendent  upon  degree  and  experience.  7-  15.  1980.  Job  begins  September  1.  1981. 

member  department  offering  majors  in  journal-  Oklahoma  State  University  is  an  equal  oppor- 
ism,  advertising,  radio-tv-film,  inter-personal  tunity  employer/ethnic  minorities  and  women 
communications  and  speech  with  responsibil-  candidates  are  urged  to  identify  themselves  in 
ity  for  weekly  newspaper,  5000-watt  FM  radio  the  application. 

station,  tv  production  studio  and  internship  - ^ - — 

program.  Competency  KEARNEYSTATE  COLLEGE  instructororassis- 

to  teach  in  2  or  more  of  the  following  areas:  tant  professor  of  journalism  teaching  position 
news-editorial,  mass  communications,  adver-  and  adviser  to  student  publications,  spring 
tising,  public  relations  or  broadcasting.  Begin  |  semester  1980-81.  General  courses  include 
September  1.  1 98  h  Send  letter  of  application  j  reporting,  lawandediting.  Master’sdegreeand 


KEARNEY  STATE  COLLEGE  instructor  or  assis¬ 
tant  professor  of  journalism  teaching  position 
and  adviser  to  student  publications,  spring 
semester  1980-81.  General  courses  include 
reporting,  lawandediting.  Master's  degree  and 


resume,  transcripts,  and  3  letters  of  recom-  [  newspaper  experience  required.  Contact  Jim 


mendations  by  January  1.  1981  to  Dr.  Samuel  j  Rundstrom.  Box  151.  Kearney  State  College. 
Longmere.  Acting  Dean.  College  of  Arts  and  ;  Kearney  NE  68847. 

Sciences,  University  of  Evansville.  PO  Box  j - 

329.  Evansville  IN  47702.  An  Equal  Oppor-  !  -rr^Arx.^ 

tunity  Affirmative  Action  Employer.  |  ^^^^F0f^^981  1982^ 

INSTRUCTOR  OR  ASSISTANT  PROFESSOR  j 

OFJOURNALISMforFall.  1981. toteach mass  !  ADVERTISING— Direct  sequence,  teach  va- 
communications,  news  writing  and  reporting.  \  ['ous  advertising  courses,  develop  com^nerit 
news  editing  and  makeup,  feature  writing,  and  !  MA  program.  PhD.  ABD  preferred.  Sal- 

communications  law.  fora  total  of  twenty  quar-  j  ary  competitive, 
ter  hours  of  teaching  per  year.  Also,  to  advise  L. 

college  newspaper,  yearbook,  and  literary  NEWS  EDITORIAL — At  least  two  positions  with 
magazine,  MA.  teaching,  and  professional  ex-  i  responsibility  for  reporting  courses  and  upper 
perience  required;  PhD  preferred.  Applications  i  level  graduatespecializations.PhDorABDpre- 
will  be  accepted  only  until  position  is  filled.  1  ferred.  Preference  given  to  those  with  one  or 
Salary  negotiable,  minimum  of  $14,000.  more  of  the  following  specializations; 

Please  send  letter  of  application,  vita,  creden- 

tials  and  samples  to  Dr.  Barbara  DeStefano,  I  -FHm^still  photography,  photojournalism 
Head.  Department  of  English  and  Speech.  Ber-  |  Business  reporting,  media  manage- 

ry  College.  Mount  Berry  GA  30149.  Berry  Col-  economics 

lege  IS  an  equal  opportunity  employer.  relations 


TENURE  TRACK  POSITIONS 
FOR  1981-1982 


IPEC,  INC 


97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WANTED  TO  BUY 

CHESHIRE  and  Philipsburgany  condition.  Call 
collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 

CHESIRE  LABELING  MACHINES,  Kirk  Rudy 
labelers,  Phillipsburg  and  Pitney — Bowes  in¬ 
serting  machines.  Bunn  tying  machines.  We 
pay  top  cash  prices  and  also  arrange  and  pay  all 
transportation  charges.  Phone  toll  free  outside 
New  York  (800)  645-5240  or  in  New  York 
(516)667-020(1.  H.M.  SurchinCo..  Inc..  11 
Lucon  Dr.  Deer  Park  NY  11729. 

GOSS  COMMUNITY  OIL  BATH. 

with  SC  folder  unit  separate. 

Box  1983.  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 

OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  25,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1202,  Editor 
&  Publisher. 

I  - 

SHERIDAN  72P  INSERTER 
I  for  daily  newspaper  operation 

I  Box  34255,  Editor  &  Publisher 

!  WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
I  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters.  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
i  stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


magazine.  MA.  teaching,  and  professional  ex-  !  responsibility  for  reporting  courses  and  upper 
perience  required;  PhD  preferred.  Applications  i  level  graduatespecializations.PhDorABDpre- 
will  be  accepted  only  until  position  is  filled,  ferred.  Preference  given  to  those  with  one  or 
Salary  negotiable,  minimum  of  $14,(100.  more  of  the  following  specializations; 

Please  send  letter  of  application,  vita,  creden- 

tials  and  samples  to  Dr.  Barbara  DeStefano,  -Film-still  photography,  photojournalism 
Head.  Department  of  English  and  Speech,  Ber-  Business  reporting,  media  manage- 

ry  College.  Mount  Berry  GA  30149.  Berry  Col-  economics 

lege  IS  an  equal  opportunity  employer.  “L  j  . 

_l _ _ _ _ _ _  —Advising  student  publications 

ORAL  ROBERTS  UNIVERSITY  seeks  assistant  ,  College  of  Journalism  has  about  500  ma- 
instructor,  in^structor,  or  assistant  professor  of  |o,s  gnd  offers  both  the  BA  and  MA  in  journal- 
lOurnalism^Professional  experience  or  masters  undergraduate  sequence  include  adver- 

I  Using,  broadcasting,  news-editorial  and  a  film 
$20.00(1,  Begin  January,  1981.  minor.  The  graduate  program,  newly  revised. 
AA  EEO  employer  Contact  Chairman.  Com-  offers  both  a  research  and  professional  track 
munications  Arts.  ORU.  Tulsa  OK  74171.  specializations  in  pubic  affairs,  urban. 

- pngiTinN  nPFN -  I  religious,  health  and  science,  and  business, 

r'usi  I  luiN  ur'tiv  economics  journalism.  Additional  graduate 

_  programs  in  advertising,  public  relations,  and 

H  u  14  h  t  gr  I  I  media  management  are  contemplated. 


Director 

H.H.  Herbert  Scool  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma,  Norman 


Situated  in  the  heart  of  Milwaukee.  Marquette 
is  close  to  local,  state  and  federal  offices  and 


School  has  1100  students  in  graduate  program  |  agencies.  It  is  a  Jesuit  institution  which  does 
and  SIX  undergraduate  sequences  (advertising,  j  pg(  discriminate  on  the  basisof  religion,  race  or 
news-comrnunication,  public  relations,  profes-  ,  jg,,  It  is  an  equal  opportunity  and  affirmative 
sional  writing,  radio-TV-film  and  teacher  |  action  emplover 
education).  Appointment  effective  Summer,  v  y  ■ 

1981.  Salary  open.  I  ggp^l  applications  and  resumes  to;  William 

T.  J  J  .  i.  u  .1  ..  .1  Thorn,  Search  Committee  Chairman.  College  of 

The  candidate  shall  have  at  least  five  years  of  |  journalism,  1131  W  Wisconsin  Av,  Milwaukee 
professional  (non-academic)  experience  in  |  yy|  53233 
journalism/mass  communication.  At  least  the  | 

I  Baccalaureate  degree  and  two  years  of  j  Application  deadline:  December  1,  1980. 
academic  or  professional  administrative  ex-  | 

.perience  are  required.  The  candidate  shall  dis- 

I  play  evidence  of  at  least  two  publications  or  I  ADMINISTRATIVE 

nationally  recognized  presentations  in  the  field  j 

of  journalism  mass  communication.  The  candi-  ASSISTANT  CONTROLLER— Postion  is  avail- 
date  shall  present  evidence  of  accomplish-  able  for  assistant  controller  of  acquisition 
[  ments  in  leadership  in  professional  or  j  oriented  newspaper  group.  Need  strong  indi- 
j  academic  journalism  mass  communications.  |  vidual  with  newspaper  experience.  Experience 

should  include  financial  reporting  and  analy- 
For  complete  position  description,  write  Search  515.  budgeting  and  forecasting.  Please  send  re- 
Committee.  H.H.  Herbert  School  of  Journalism  sume  complete  with  salary  history  to  Box  1 2 10, 
and  Mass  Communication.  The  University  of  Editor  &  Publisher. 

Oklahoma.  Norman  OK  73019.  Deadline  for  _ ; _ 

applications  is  December  1.  1980.  KEY  PERSON  needed  to  direct  the  sales  and 


applications  is  December  1.  1980.  KEY  PERSON  needed  to  direct  the  sales  and 

I  I  marketing  functions  of  a  40.000  circulation. 

The  University  of  Oklahoma  IS  an  i  progressive  6-day  daily  in  the  Midwest.  Appli- 

I  Equal  Opportunity  Affirmative  Action  Em-  |  cant  must  have  "on  the  street"  sales  experi- 

'  ployer  |  ence  in  retail,  classified  or  circulation.  Strong 

I  I  background  in  management  "people  skills" 

:  To  answer  box  number  ods  in  such  as  coaching  and  training  of  employees. 

I  EDITOR  &  PUBLISHER  Person  selected  will  also  participate  in  top 

I  , ,  ,  L  I.  i_  •  '  management  policy  setting  for  the  newspaper. 

Address  your  reply  to  the  box  number  given  :  Knowledge  of  market  planning,  total  newspap- 

in  the  od,  do  Editor  &  Publisher,  575  Lex-  j  er  concept,  competitive  media,  budgeting  and 

ington  Av,  New  York,  NY  10022.  research  a  must.  Bachelors  or  advanced  degree 

Please  be  selective  in  the  number  of  clips  m  marketing  a  plus  but  not  a  necessity.  Ap- 

submitted  in  response  to  on  od.  Include  only  |  P'lcations  will  be  considered  from  persons  out- 

A  •  I  u-  u  u  «  Side  and  within  our  corporation.  Please  send 

material  which  can  be  forwarded  in  a  large  and  ^lary  requirements  in 

j  manilla  envelope.  Editor  &  Publisher  is  not  |  jtf,ctest  confidence  to  Tom  Kamerer,  Person- 

responsible  for  the  return  of  any  moteral  i  nel  Manager.  Telegraph  Herald.  PO  Box  688. 

I  submitted  to  its  advertisers.  !  Dubuque  lA  52001.  An  equal  opportunity  em- 

I  _ 1  ployer. 


i  manilla  envelope.  Editor  &  Publisher  is  not 
j  responsible  for  the  return  of  any  moteral 
submitted  to  its  advertisers. 


1  equal  opportunity  em- 


EDITOR  &  PUBLISHER  for  October  25.  1980 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


A  GENERAL  MANAGER  lorlarge  Goloraao 
Mountain  weekly  and  sister  publication.  Must 
know  all  facets  with  emphasis  on  marketing 
and  production.  W.P.  Johnson,  Canyon  Courier 
PO  Box  430.  Evergreen  CO  80439.  (303)  674- 
5534. 

ACCOUNTING  MANAGER 
Accounting,  department  manager  for  31,000 
daily  In  Port  Huron,  Michigan.  A  Gannett  News¬ 
paper.  Promotion  potential  excellent.  Re¬ 
sponsible  total  accounting  function;  budgets, 
planning,  forecasting  and  credit.  Excellent  sal¬ 
ary  and  benefits.  Equal  opportunity,  affirma¬ 
tive  action  employer.  Call  SamTamion,  Person¬ 
nel  Director,  The  Times-Herald  Co..  (313) 
985-7171. 

CONTROLLER— Small  California  publishing 
group  including  50,000  daily,  weeklies  and 
commercial  printing  operation  seeks  a  chief 
accountant  to  manage  all  financial  credit  and 
accounting  operations.  Candidates  should 
have  broad  basic  knowledge  and  newspaper 
experience.  Must  have  exposure  to  EDP  plus 
accounting  degree.  CPA  or  MBA  desirable  but 
not  necessary.  Excellent  salary  and  benefit 
package.  Send  resume,  salary  history  and  re¬ 
quirements  to  Box  1241.  Editor  &  Publisher. 


OREGON 

ASSOCIATION 

EXECUTIVE 

Oregon  Newspaper  Publishers  Association, 
110  daily  and  weekly  members,  seeks  appli¬ 
cants  for  position  of  executive  director.  News¬ 
paper  background  desirable.  Duties  include 
managing  5  person  staff,  legislative  work,  orga¬ 
nizing  seminars  and  meetings,  internal  pub¬ 
lications.  public  relations  work  for  association 
and  overseeing  statewide  one  order,  one  billing 
ad  service.  Offices  located  in  Portland,  one  of 
the  Pacific  Northwest's  most  livable  cities. 
Send  full  resume  and  qualifications  and  per¬ 
sonal  cover  letter  stating  reasons  for  interest  to 
Phil  Neiswanger,  Chairman,  ONPA  Search 
Committee.  PO  Box  1248.  Roseburg  OR 
97470. 

THE  DAILY  CALIFORNIAN,  University  of  Cali- 
fornia  at  Berkeley  student  newspaper  is  looking 
for  a  general  manager  to  oversee  the  entire 
business  operation.  You'll  be  responsible  forall 
accounting  and  marketing.  Functions  plus 
overall  supervision  of  the  typesetting  and 
graphics  shop.  Background  in  accounting  and 
marketing  a  must,  experience  in  managing  peo¬ 
ple  IS  an  added  plus.  Salary  $18,000  negoti¬ 
able.  Interested  parties  should  submit  their  re¬ 
sume  to  Ken  Weiss.  The  Daily  Californian. 
2490  Channing  Way,  Berkeley  (JA  94704.  An 
equal  opportunity  employer. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  for  large  bi-weekly 
and  weekly  group  in  Zone  3.  ResultS'goals 
oriented.  Self-starter  with  ability  to  train  and 
motivate.  Good  salary  plus  benefits.  Send  re¬ 
sume,  salary  expected  to  Box  1224.  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR  for  combination 
small  daily  weekly  operation  in  New  England. 
$18,000  base  plus  attractive  monthly  incen¬ 
tive  will  push  income  well  over  $20,000  for 
experienced  aggressive  working  director.  Good 
staff,  great  living  enviornment.  Reply  to  Box 
1251,  Editor  &  Publisher.  All  replies  held  in 
strict  confidence. 

AD  DIRECTOR  for  Sunbelt  daily.  Beautiful, 
university  city.  Booming  market  requires  shirt¬ 
sleeve  go  getter  to  lead  sales  effort  of  one  of 
Southwest's  top  papers.  Ed  Livermore, 
Edmond  Evening  Sun,  (405)  341-2289. 

ADVERTISING  SALES  and  or  sales  manage¬ 
ment  position  if  you  are  the  right  person.  For 
metro  zone  of  10(5.000  circulation  multi-zoned 
weekly  shopper  in  operation  since  1970.  We 
are  looking  for  an  aggressive  professional  who 
wants  to  make  money.  Call  Bart  Olson  (608) 
493-2291. 


CLASSIFIED 
AD  MANAGER 

A  progressive  metro  daily  in  a  top  50  market 
(Zone  2)  is  looking  for  an  experienced  classified 
person  to  head  the  department.  Competitive 
sales  experience  with  some  managerial  back¬ 
ground  essential.  This  could  be  the  opportunity 
of  a  lifetime  for  someone  who  wants  to  take  a 
classified  department  presently  showing  regu¬ 
lar  gainsand  fine-tune  it  into  the  sales  producer 
It  can  be.  Send  resumeand  salary  requirements 
to  Box  1218.  Editor  &  Publisher 


CLASSIFIED  AD  MANAGER  to  take  charge  of 
million  want-ad  seven-day  daily  in  Zone  9. 
Highly  competitive  market.  Must  be  very  strong 
in  training  and  special  section  promotion.  Send 
resume  and  salary  history  to  1254,  Editor  & 
Publisher. 


n  A'^'sIFlFD 

ADVERTISING  MANAGER 
ALASKA 


The  Anchorage  Daily  News  is  seeking  an 
aggressive,  experienced  classified  manager  to 
build,  tram  and  lead  a  staff  in  a  competitive 
market.  Opportunty  to  develop  with  growing 
organization.  Liberal  salary  and  incentive  prc^- 
ram.  Apply: 

General  Manager 
Pouch  661b 
Anchorage  AK  99502 
(907)  274-2561 
An  equal  opportunity  employer 


CLASSIFIED  MANAGER  to  direct  young  staff 
on  30,000  Zone  5  daily.  If  you  have  ability  to 
motivate,  lead  and  train  people  we  would  like  to 
hear  from  you.  Excellent  opportunity  for  pre¬ 
sent  2  person  or  classified  manager  on  smaller 
daily.  We  are  technology  advanced.  You’ll  enjoy 
not  only  the  many  fine  benefits  of  this  company 
but  the  community  as  well.  Send  resume  and 
salary  history  to  Box  1295.  Editor  &  Publisher. 

IF  YOU  ARE  a  successful  advertising  manager 
with  a  business  background  and  feel  you’re 
qualified  to  manage  a  small  daily  newspaper 
please  send  your  resume,  references  and  salary 
requirements  to  box  1276.  Editor  &  Publisher. 

IF  YOU  ARE  a  successful  profit  and  sales 
oriented  weekly  manager  and  feel  you’re  qual¬ 
ified  to  manage  a  small  daily  with  web  printing 
division  send  your  resume,  references  and  sal¬ 
ary  history  to  Box  1277,  Editor  &  Publisher. 

MARKETING  POSITIONS.  Strong  skills  in 
leadership,  financial  analysis  and  marketing 
required.  MBA  a  plus  and  or  sales  experience. 
Fast  track  advancement  potential  in  innovative 
marketing  system  for  a  growing  newspaper  and 
communications  group  with  locations  across 
U.S.  Send  resume  to  T.W.  Howard.  Howard 
Publications,  PO  Box  80.  Casper  WY  82602. 

RETAIL  MANAGER  WANTED  for  small  daily  in 
competitive  market  in  Zone  2.  Our  market  is  a 
perfect  place  to  raise  your  family.  Job  requires  a 
promotion  minded  individual  who  is  excep¬ 
tionally  strong  in  special  sections  and  new 
marketing  ideas.  Salary  plus  commission.  Rep¬ 
ly  to  Box  1271,  Editor  &  Publisher. 

SHOPPER  MANAGER  Zone  6  Southern  metro 
area  newspaper  seeks  person  qualified  in 
advertising  shopper  publications.  Circulation 
and  editorial  experience  helpful,  but  not  re¬ 
quired.  An  equal  opportunity  employer  M  F. 
Submit  resume  to  Box  1257.  Editor  &  Pub¬ 
lisher. 


_ ARTIGRAPHICS 

ART  DIRECTOR  for  expanding  group  of  New 
York  City  area  tabloid  "lifestyle"  publications. 
Design,  paste-up  for  2  biweeklies,  one  month¬ 
ly,  special  supplements.  $300  a  week.  If  you 
can  inject  some  neon  into  our  publications 
send  a  resume  to  K.  A.  Simon,  Good  Times, 
230  Arlington  Circle.  East  Hills  NY  11548. 

ART  DIRECTOR— Large  chain  of  excellent 
weekly  city  suburban  newspapers  (Zone  5) 
seeks  art  director  for  a  newly  created  dynamic 
looking  newspaper.  Position  available  Spring 
1981.  Box  1258.  Editor  &  Publisher. 


EDITORIAL  ARTIST 

Tne  Ft.  Lauderdale  News  &  Sun  Sentinel  has  an 
opening  for  an  experienced  editorial  artist.  If 
you  have  good  communication  skills  and  the 
ability  to  illustrate  stories  using  mixed  media, 
full  color'black  and  white,  we  would  be  in¬ 
terested  in  talking  to  you.  A  minimum  of  3  years 
experience  as  an  editorial  artist  with  back¬ 
ground  in  the  production  of  maps,  graphs  and 
charts  required.  Illustrative  cartoon  back¬ 
ground  helpful.  Day  evening  shifts.  Salary 
commensurate  with  experience  and  excellent 
fringe  benefits.  Please  send  resume  including 
work  samples  to: 

Ft.  Lauderdale 
NEWS  SUN  SENTINEL 
Claudia  L.  Jack.  Emp.  Mgr. 

101  N.  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


AGGRESSIVE  CIRCULATION  MANAGER  for 
small  daily  in  growing  but  competitive  market. 
Must  be  strong  in  planning,  promotion  and  cost 
controls.  We  offer  a  great  place  to  raise  a  family 
in  Zone  2  with  starting  salary  of  $25,000  plus 
bonus.  Tell  all  in  first  letter.  Reply  to  Box  1270. 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  13,000  daily 
with  a  10.000  TMC  weekly  in  upstate  New 
York.  Reply  with  resume,  salary  requirement 
and  references  to  Box  1253,  Editor  &  Pub¬ 
lisher. 

34.000  DAILY  NEWSPAPER  in  Zone  7  seeksa 
city  manager  with  a  strong  background  in  prom¬ 
otion  as  well  as  detail.  Position  reports  to  cir¬ 
culation  director  and  is  responsible  for  super¬ 
visor  and  district  managers.  Our  company 
offers  good  salary,  bonuses  and  benefifs.  Our 
educational  system  is  the  most  modern  in  the 
country.  Candidate  must  possess  good  people 
and  leadership  skills.  Send  resume  and  cover 
letter  to  Box  1234,  Editor  &  Publisher. 

FLEXIBLE  CIRCULATOR  WANTED.  Boom- 
town  USA  seeks  experienced  flexible  circulator 
who  can  improve  already  good  penetration,  ex¬ 
pand  into  nearby  counties  and  provide  TMC 
including  initiating  private  postal  system.  Tell 
all  in  reply.  Resumes  to  Walter  Dear,  P0Box4. 
Henderson  KY  42420. 

MOTOR  ROUTE  supervisor  needed  for  medium 
size  Zone  1  daily.  Prerequisites  include  experi¬ 
ence  with  independent  contractors,  ability  to 
motivate  independent  contractors  to  be  promo¬ 
tion  oriented,  and  ability  to  promote  motor 
routes  with  complete  office  paid  system.  Salary 
commensurate  with  experience — excellent  be¬ 
nefits.  Send  resumes  to  Box  1236.  Editor  & 
Publisher. 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  tor  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and, 
utmost,  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to 
Box  35522.  Editor  &  Publisher. 

NEWSPAPER  circulation  manager  wanted.  Ex¬ 
perienced.  knowledgeable  in  all  phases. 
(Where  you'll  never  worry  about  snow  again). 
Send  resume  and  salary  requirements  tO: 
News-Sun,  PO  Box  1779.  Sun  City  AZ  85372. 

THE  DALLAS  MORNING  NEWS  IS  seeking 
qualified  circulation  management  applicants 
to  fill  area  manager  positions  in  home  delivery.  | 
Opportunity  for  experienced  circulation  mana-  i 
gers  to  move  up  in  one  of  the  fastest  growing 
metroplexes  in  the  country.  Company  benefits. 
ToapplysendresumeorcallValterHale.  Dallas 
Morning  News.  Communications  Center.  Dal¬ 
las  TX  75265.  (214)  745-8395.  I 

ZONE  1  DAILY  is  currently  seeking  district 
sales  manager.  Previous  circulation  experience 
along  with  the  ability  to  work  with  average  car¬ 
rier  count  of  65,  with  heavy  concentration 
placed  upon  sales,  service  and  collections.  Sal¬ 
ary  commensurate  with  experience — excellent 
benefits.  Send  resume  to  Box  1237,  Editor  & 
Publisher. 


EDITORIAL 


ARTS  REPORTER/ 
CRITIC 


We  re  looking  for  an  arts  reporter  who's  also  an 
astute  critic— rather  than  a  critic  who  doesn't 
know  an  endowment  grant  from  a  municipal 
bond.  In  addition  to  reviewing  arts  programs 
and  films,  the  postition  involves  covering  the 
arts  aggressively  and  writing  with  flair  about 
people  and  all  forms  of  entertainment.  Send 
resume  and  clips  tO:  Steve  Jacob,  Assistant 
Editor,  Ft.  Wayne  Journal-Gazette.  600  W. 
Mam  St.  Ft  Wayne  IN  46802. 

A  SMALL  WEEKLY  newspaper  in  the  heart  of  oil 
shale  country  needs  an  experienced  photo¬ 
grapher-reporter  as  soon  as  possible.  Persons 
duties  would  include  responsibility  for  most  of 
the  photographs,  all  the  local  sports  reporting, 
some  features  and  news  assignments.  The  pap¬ 
er.  The  Rifle  Telegram,  is  located  in  one  of  the 
towns  most  likely  to  catch  the  brunt  of  and  oil 
shale  boom,  Rigle.  Colorado.  On  the  western 
slope  of  the  Colorado  Rockies,  with  all  the  ap¬ 
plied  possibilities  and  benefits.  Please  write  to 
the  Rifle  Telegram.  PO  Box  1330.  Rifle  CO 
81650  or  call  (303)  625-1925. 


ASSISTANT 
CITY  EDITORS 


Medium  sized  PM  daily  in  Zone  4  seeks  enthu¬ 
siastic.  highly  motivated  individuals  to  work  in 
one  of  the  nation’s  fastest  growing,  competitive 
markets.  Responsibilities  include  the  supervi¬ 
sion  of  the  copy  desk  and  reporter  staff.  Candi¬ 
dates  must  have  a  minimum  of  3  years  super¬ 
visory  experience  on  a  daily.  Ability  to  tram  and 
motivate  staff  and  good  organizational  skills 
necessary  to  work  under  demanding  deadlines. 
If  you  are  looking  for  challenge  and  opportunity 
our  positions  for  assistant  city  editor  should 
j  interest  you.  Send  resume  including  project 
work  samples  or  daily  section  to  Box  1275. 

!  Editor  &  Publisher. 

!  A  JOB  WITH  US  is  your  best  recommedation. 

I  Our  grads  after  4  or  5  years  have  moved  on  to 
Knight-Ridder,  Gannett.  Capital  Cities  and  top 
PR  positions.  Others  have  stayed  with  us  for  a 
career.  We're  America  s  largest  country  weekly 
(21.000  ABC).  50  miles  north  of  Detroit  in  a 
county  of  70,000.  News  staff  of  6  plus.  Aver¬ 
age  65  pages.  3  time  nation  wide  top  weekly 
general  excellence  in  NNA  contest  last  time 
1979.  Top  wages,  fringes,  guaranteed  over 
time,  new  plant,  non-union  and  computerized 
newsroom.  Now  seeking  experienced  reporter 
with  desires  for  assistant  editor  position.  Write 
Ben  Meyers.  Lapeer  County  Press.  Box  220, 
Lapeer  Ml  48446. 

j  A  NEW  half-time  copy  desk  and  half-time  re- 
]  porting  position  on  a  13,000-circulation,  VOT 
I  daily.  Contact  Editor  Mike  Forrester.  East 
Oregonian.  PO  Box  1089.  Pendleton  OR 
I  97801.(503)276-2211. 

1 _ _ _ 

i 

1  BUSINESS  WRITER 
i  ZONE  4 


Major  metropolitan  newspaper  seeks  top  notch 
business  writer  with  three  years  daily  experi¬ 
ence.  Attractive  area,  ideal  climate  and  excel¬ 
lent  fringe  benefits.  Salary  commensurate  with 
experience.  Please  respond  detailing  employ¬ 
ment  history,  references  and  business  writing 
samples  to  Box  1231.  Editor  &  Publisher. 

COPY  EDITOR  for  The  New  Orleans  Times- 
Picayune  The  States-ltem.  Experienced  in 
newspaper  copy  desk  work,  headline  writing, 
and  VDi .  An  ^ual  opportunity  employer  M  F. 
Submit  resume  to  Personnel  Director.  The 
Times-Picayune  Publishing  Corp.  3800  Ho¬ 
ward  Av.  New  Orleans  LA  /0i4(j. 

COPY  EDITOR 

We  re  looking  for  someone  who  enjoys  copy 
editing  and  values  it's  role  in  the  production  of 
a  daily  and  Sunday  newspaper  with  60.000 
circulation.  Colley  and  or  several  years  experi¬ 
ence  preferred.  Experience  on  VDTs  also  pre¬ 
ferred.  If  you  can  spot  spelling  errors,  know  a 
good  photo  when  you  see  it  (and  know  how  to 
;  use  it)  and  value  the  difference  between  editing 
a  story  and  rewriting  it.  then  send  your  resume 
to  Box  1235.  Editor  &  Publisher. 

Equal  Opportunity  Employer  M  F. 

EDITOR  for  50(X)  weekly.  Looking  for  someone 
with  ability  in  editing,  layout,  head  writing,  and 
paste-up.  Great  opportunity  for  person  who 
wants  to  develop  experience  in  all  aspects  of 
newspaper  work.  Contact  Phil  Heth.  (^rbon- 
dale  (PA)  News  1^07. 

EDUCATION  WRITER— Mid-Atlantic  daily 
seeks  imaginative,  highly  motivated  writer  to 
translate  educational  jargon  into  readable  lan¬ 
guage.  Candidates  must  demonstrate  strong  re¬ 
porting  and  writing  skills  If  you  have  a  mini¬ 
mum  of  two  years  of  experience  on  a  n>edium- 
size  daily,  send  resume  and  work  samples  to 
Box  1291.  Editor  &  Publisher. 


I  LAYOUT.  COPY  EDITOR  by  competitive  Florida 
metro.  Must  be  strong  on  visual  packaging, 
headline  writing,  grammar  use.  Experience  re- 
I  quired.  Send  tearsheets,  resume,  references 
I  and  expression  of  job  interest  to  Box  1215. 
Editor  &  Publisher. 

LONG  HOURS— SHORT  PAY.  But  it  is  Texas! 
General  assignment  reporter  needed  for  central 
Texas  newspaper.  45  minutes  for  Austin.  Send 
resume  and  clips  to  Box  1286.  Editor  &  Pub¬ 
lisher. 

MEDIUM  SIZE  DAILY  newspaper  in  Virginia 
seeks  reporter  with  at  least  one  ^ar  experience 
for  business  and  general  assignment  beat. 
Challenging  opportunity  for  person  with  right 
attitude  and  initiative.  Send  resume  to  Box 
1143,  Editor  &  Publisher. 
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COPY  EDITOR  to  lay  out  daily  lifestyle  pages 
and  we.ekly  social  sections  for  San  Fransico  Bay 
area  daily.  Must  excel  in  layout,  be  strong  in 
graphics.  VDT  experience  helpful.  Send  re¬ 
sume  and  layout  samples  to  Sharyn  Betz,  c/o 
The  Daily  Review,  PO  Box  5050,  Hayward  CA 
94540. 


COPY  EDITOR -For  mid-sized  AM  daily.  We 
are  looking  for  an  experienced  journalist  with 
strong  copy  editing  and  headline  writing  skills. 
Reporting  expeience  and  layout  knowledge  pre¬ 
ferred.  Send  resume  and  letter  explaining  why 
we  should  hire  you.  Box  1247,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

The  Capital  Times,  an  afternoon  paper,  is  look¬ 
ing  for  an  experienced  copy  editor.  Responsibi¬ 
lities  will  include  writing  headlines,  editing 
copy  and  some  layout  work.  VDT  experience 
preferred,  but  not  necessary.  Two  to  three  years 
experience  helpful. 

Send  resume  and  clippings  (if  available),  to: 

THE  CAPITAL  TIMES 
PO  Box  8056 
Madison  Wl  53708 
Attn;  Managing  Editor 


CITY  DESK— Growing  AM  paper  in  Zone  6  look¬ 
ing  for  solid  city  desk  rim  person.  Our  paper  is 
about  27,000  circulation  and  growing.  We're 
looking  for  a  rim  person  who  can  help  direct  and 
teach  a  staff  of  young  reporters.  Plenty  of 
opportunity  to  grow  in  this  position.  Prefer  ap¬ 
plicants  already  living  in  Zone  6.  Contact  Steve 
Walters,  (817)  778-4444. 


COPY  EDITORS 


Top  quality  copy  editors  sought  for  rapidly 
growing  PM  daily  in  Zone  4.  If  you  have  a  mini¬ 
mum  of  3  years  daily  experience  with  strong 
editing,  layout  and  headline  writing  skills,  write 
us  today!  Send  resume  and  tearsheets  to  Box 
1273,  Editor  &  Publisher. 


CARTOONIST 

Eastern  Massachusetts  57,000  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Pease  submit  samples  and  salary  requirements 
to  Box  1279,  Editor  &  Publisher. 


EDITOR  FOR  SOM  twice  weekly  at  Rochelle. 
Illinois.  Previous  editor  promoted  to  general 
manager  of  another  of  our  newspapers.  Some 
people  management  experience  necessary. 
Great  place  to  settle  down,  raise  kids.  Close  to 
Illinois'  two  largest  metro  areas.  Send  resume 
and  salary  history  to  John  Tompkins.  Rochelle 
News  Leader.  401  N  Main  St.  Rochelle  IL 
61068. 


NEWS  BUREAU 
HEAD 

The  University  of  Alabama 
is  seeking  a  director  of  the 
news  bureau,  Assistant  Di¬ 
rector  of  University  Rela¬ 
tions  for  News  Service.  Ap¬ 
plicants  should  have  a  rec¬ 
ord  of  success  working  with 
a  result-oriented  news  op¬ 
eration  and  a  demonstrated 
knowledge  of  marketing 
and  national  print  media. 
Bachelor's  degree  required, 
master's  preferred.  Duties 
include  development  of 
strategies  for  marketing 
news  and  information,  a  na¬ 
tional  feature/news  service, 
a  faculty  op-ed  program, 
experts  lists,  and  overall 
planning  for  getting  the 
University  known  throughout 
the  state,  region,  and  na¬ 
tion.  Contact  Terry  Denbow, 
Director  of  University  Rela¬ 
tions,  Box  6123,  University 
AL  35486. 

Th«  University  of  AlobanrKi  is  an  af¬ 
firmative  action,  equal  opportunity 
employer. 


EXECUTIVE  EDITOR 


Florida  Mature,  seasoned  individual  with 
solid  management  and  editorial  writing  experi¬ 
ence  to  succeed  retiring  editor  in  directing 
aggressive  staff  of  25.  Averaging  50  pages  a 
day  m  modern  plant  now  being  doubled  in  size. 
Desirable,  growing  area  directly  on  the  Gulf  of 
Mexico  with  ideal  climate.  Excellent  com¬ 
pensation  and  full  benefits.  Send  full  resume  to 
Timothy  A.  O’Connor.  Publisher.  Naples  Daily 
News.  1075  Centra!  Av.  Naples  FL  33940. 


FLORIDA 

REPORTER—  Live  and  work  on  the  Gulf  of  Mex¬ 
ico  on  expanding  independent  paper  peaking  at 
35.000.  Aggressive,  smart  selfstarter  with  ex¬ 
perience  will  find  good  salary,  top  benefits  and 
desirable  work  conditions.  Contact  Corbin 
Wyant,  General  Manager.  Naples  Dally  News. 
1075  Central  Av.  Naples  FL  33940.  (813) 
262-3162. 


INVESTIGATIVE  REPORTER 
We’re  a  weekly  in  a  unique  area  of  New  York 
State  read  carefully  by  New  York  City  media. 
There  are  dozens  of  stories  here  with  award¬ 
winning  potential  waiting  for  Investigative  re¬ 
porters  to  dig  them  out.  You  can  make  a  name 
with  us  but  not  money.  Box  1246,  Editor  & 
Publisher. 


IN  THE  PAST  6  MONTHS  The  Tribune  Chroni¬ 
cle  Ohio’s  most  dynamic  newspaper  has 
won  20  awards  for  editorial  excellence  and 
graphic  flair.  It  now  seeksa  news  editor  to  make 
it  even  better.  Responsibilities  include  wire 
selection,  copy  desk  supervision  and  daily  page 
layout.  The  candidate  we  hire  will  have  impecc¬ 
able  news  judgement,  a  way  with  words,  an  eye 
for  design  and  an  understanding  of  operations. 
A  track  record  of  excellence  is  a  necessity. 
Good  salary  and  benefits,  excellent  working 
conditions,  exciting  prospects  and  an  oppor¬ 
tunity  for  progressive  participation.  Send  re¬ 
sume  and  examples  of  work  to  Dale  Peskin, 
Managing  Editor.  The  Tribune  Chronicle.  240 
Franklin  St,  SE.  Warren  OH  44482. 


JACK  ANDERSON  INTERNSHIP;  A  3  month 
program  in  Washington.  Send  resume  and  clips 
to  1401  16th  St.  NW.  Washington  DC  20036 
or  call  (202)  483-1442. 


MANAGING  EDITOR  for  daily  in  Aspen.  Colora¬ 
do.  Independent  reporting  position;  you  call 
the  shots.  Send  resume,  clippings  to  Dave  Dan- 
forth.  Aspen  Daily  News.  Box  10541.  Aspen 
CO  81612.  or  call  (303)  925-2221. 


NEWS  EDITOR  for  aggressive  growing  semi- 
weekly  in  southeastern  Tennessee.  Need  ex¬ 
perienced  newsperson  who  can  direct  staff  of 
reporters-photograhers.  Situated  near  lakes, 
mountains,  universities.  Send  resume,  clips, 
references,  recent  photo  to  Editor.  The  Herald- 
Chronicle.  808  1st  Av.  NW.  Winchester  TN 
37398. 


NEWS  EDITOR  needed  by  Midwest  Catholic 
diocesan  weekly  paper.  Good  pay  and  job  satis¬ 
faction.  All  replies  treated  confidentially.  Box 
1292.  Editor  &  Publisher. 


OUTSTANDING  ZONE  5  daily  seeks  advance¬ 
ment  oriented  copy  editor  who  can  uphold  high 
standards  in  all  facets  of  a  universal  desk  op¬ 
eration.  Need  degree  and  experience,  prefer¬ 
ably  VDT.  Send  resume  to  Box  1293.  Editor  & 
Publisher.  Equal  opportunity  employer. 


PEOPLE  ORIENTED  feature  writer  with  layout 
ability  for  prize-winning  small  Ohio  daily.  Send 
samples,  resume,  references  and  salary  needs 
to  Box  1 198.  Editor  &  Publisher. 

/ - N 

Reporter  ^ 

National  daily  business  news¬ 
paper  wants  reporter  for  its 
Chicago  Bureau.  Must  be  able 
to  meet  early  deadlines  and 
'  work  with  detailed  informa¬ 
tion  quickly.  At  least  3  years 
!  newspaper  experience  neces¬ 
sary.  Business  and  economics 
I  background  helpful.  Send  re- 
I  sume  and  salary  history  to: 

!  Box  IR,  Suite  816,  50  Rocke- 
i  feller  Plaza,  New  York  NY 

j  10020. 

I  L  An  Kifiitil  opportunity  employer  MU  , 


REPORTER— Young,  vibrant  daily  on  the  Gulf 
Coast  seeks  aggressive,  experienced  reporter 
for  work  in  fertile  news  territory  with  resort-style 
surroundings.  Our  sand  beaches  are  90  mi¬ 
nutes  from  New  Orleans.  If  you're  a  lucid  writer 
and  a  thorough  reporter  send  resume,  clips, 
references  to  Tim  Kriehn,  Managing  Editor. 
The  Sun.  Box  4567,  Biloxi  MS  39531. 


REPORTER  to  cover  international  business  and 
trade  developments  for  The  Journal  of  Com¬ 
merce,  a  nationally  distributed  business  news¬ 
paper  published  daily  in  New  York  City.  Candi¬ 
dates  should  have  at  least  3  years  experience  in 
covering  international  business  stories  for 
newspaper,  magazine  or  wire  service.  Salary 
open,  based  on  experience.  Send  resume  and 
letter  to  George  Telfer,  The  Journal  of  Com¬ 
merce.  110  Wall  St.  New  York  NY  10005, 


REPORTER-'Aggressive,  medium-sized  daily 
in  New  York  metropolitan  area  looking  for  hard¬ 
working,  talented  reporter  with  at  least  one  year 
experience.  Speaking  Spanish  would  help,  but 
not  required.  Box  1248.  Editor  &  Publisher. 


1  REPORTER.  1  COPY  EDITOR 
Local  news  is  our  forte.  Quality  means  more 
than  quantity  to  the  small,  fast  growing  Florida 
PM  paper.  We  want  an  aggressive  city  reporter 
and  also  a  sharp  desk  person  who  is  extra  strong 
on  graphics.  One  look  at  our  product  and  you’ll 
see  why.  Clips,  tearsheets.  resume  to  Leesburg 
Commercial,  PO  Drawer  7,  Leesburg  FL 
32748. 


REPORTERS 


Major  AM  PM  in  one  of  the  nations's  fastest 
growing  competitive  markets  (Zone  4)  seeks 
reporters  who  are  fast,  accurate,  strong  on  re¬ 
write  and  thrive  on  deadline.  If  you  a  minimum 
of  3  years  experience,  have  dedication  and 
drive  and  wish  to  work  for  one  of  the  best  news 
organizations  in  the  South,  please  send  re¬ 
sume.  clips  and  history  to  Box  1274.  Editor  & 
Publisher. 


REPORTER 

The  M  innea polls  Star  seeks  a  repoter  who  real¬ 
izes  that  good  local  coverage  only  starts  at  City 
Hall.  Knowledge  of  municipal  government  plus 
the  ability  to  spot  and  write  features  is  essen¬ 
tial.  Send  resume  and  clips  to  Community.  The 
Minneapolis  Star.  425  Portland  Av.  Minneapo¬ 
lis  MN  55488. 


REPORTER  Police,  features  and  photos. 
Good  place  to  learn  at  6000  daily.  The  Evening 
Star.  Auburn  IN  46706.  (219)  925-2611. 


SPORTS  COPY  EDITOR 
AM  (75.000  daily,  135,000  Sunday)  in  attrac¬ 
tive  Southwestern  city  is  looking  for  strong  copy 
editor  with  sports  background.  Layout,  writing 
experience  helpful,  but  copy  editing  para¬ 
mount.  Send  resume  and  clips  to  Box  1252. 
Editor  &  Publisher. 


SPORTS  EDITOR 

For  Zone  2  daily.  To  manage  staff  of  5  plus 
stringers.  Looking  for  experienced  profession¬ 
al.  Send  resume  and  last  earnings  to  Box  1261. 
Editor  &  Publisher. 


SUNDAY  EDITOR  Medium-sized  PM  daily 
near  Chicago  wants  experienced  editor  to  hand¬ 
le  editing,  layout  and  assignment  duties  for  our 
weekend  editions.  Must  have  daily  copydesk 
and  reporting  experience.  Management  experi¬ 
ence  a  plus,  but  not  mandatory.  Good  pay  and 
benefits  with  solid  company.  Please  send  re¬ 
sume  and  salary  history  to  Box  1266,  Editor  & 
Publisher. 


SPORTS  AND  GENERAL  NEWS  reporter  for 
high  quality  rural  weekly.  Working  knowledge  of 
photography  a  big  plus.  Position  open  mid- 
December.  Decision  to  be  made  by  November 
15,  1980,  Apply  now  -send  clippings,  resume 
and  salary  requirements  tO;  Bill  Peterson.  Pub¬ 
lication  Manager-Editor.  The  Free  Press  Stan¬ 
dard.  PO  Box  37.  Carrollton  OH  44615. 


ZONE  5  NEWSPAPER.  6  day  with  14.000  cir¬ 
culation  has  opening  for  features/Community 
editor.  Must  be  able  to  cultivate  good  relations 
with  City  of  20.000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher. 


MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in 
dll  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267.  Editor  & 
Publisher. 

EDITOR  & 


NEWSROOM  EXECUTIVE 
Do  you  have  what  it  takes  to  he  o  turn  around  a 
newsroom  where  little  was  den  anded  by  pre¬ 
vious  management?  We’re  doing  that  now.  but 
need  a  person  with  the  right  combination  of 
maturity  and  drive  to  round  out  our  team.  The 
job  we  seek  to  fill  requires  someone  with  report¬ 
ing.  desk  and  newsroom  supervisory  experi¬ 
ence.  Because  we’re  changing,  the  exact  job 
description  is  flexilbe  —  maybe  you  can  tell  us 
what  you  should  be  doing  -  but  you  will  report 
directly  to  the  editor.  We’re  a  medium  size  East 
Coast  daily  which  offers  exceptional  salary 
($25-30K)  benefits  and  location.  Want  to  know 
more?  Write  and  tell  us  why  we  should  be  talk¬ 
ing  with  you.  Box  1099.  Editor  &  Publisher. 


ENGINEER 


WANTED 

for 

Baton  Rouge  Newspaper 
Plant  Engineer— Thorough  knowledge  electric¬ 
ity.  electronics.  Working  knowledge  air  con¬ 
ditioning  and  other  industrial  trades.  Challeng¬ 
ing  job  with  new  plant  under  construction.  Re¬ 
quires  both  supervision  of  staff  of  7  and  tech¬ 
nical  ability.  Working  with  physical  plant  and 
equipment.  Mature  judgement,  experience 
essential.  Salary  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits.  Send  resume  to 
Betty  Jo  Baker.  State-Times.  Morning  Advo¬ 
cate.  PO  Box  588.  Baton  Rouge  LA  70821. 


EQUIPMENT  SALES 


NEWSPAPER  MACHINERY  SALESPERSON. 
Zone  5.  Send  resume  to  Nolan  Industries  Inc. 
PO  Box  591.  Rome  NY  13440. 


JOB  LEADS 


PR  EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman.  68- 
38  Yellowstone,  Forest  Hills  NY  11375. 


MARKETING 


AS'hl'^TANT 

MARKETING  DIRECTOR 


Management  position  with  leading  northern 
California  newspapers. 

Assists  director  in  planning  promotion,  re¬ 
search  and  special  events.  Responsible  for 
creation  and  promotion  of  promotional  mate¬ 
rials. 

Seeking  individual  with  strong  advertising/ 
marketing/promotion  newspaper  experience. 
To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune.  Eastbay  TODAY.  Personnel 
Department.  PO  Box  24304.  Oakland  CA 
94623.  Member  Gannett  Co..  Inc.  Equal 
Opportunity  Employer. 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers.  Inc.  of  Anderson.  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing),  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40.000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100.000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers.  Inc,  1133  Jackson  St,  Anderson 
IN  46015. 


PHOTO  DEPARTMENT  HEAD 
Photographer  to  manage  staff  of  10  in  photo 
department.  Must  speak  both  Spanish  and  En¬ 
glish.  Must  be  experienced  and  self  reliant. 
Need  steady  mix  of  spot  news,  features,  and 
sports  photos  for  award-winning  Zone  2  daily. 
Send  references  and  salary  requirements  to 
Box  1262,  Editor  &  Publisher. 


PRESSROOM 


NORTHERN  CALIFORNIA  DAILY  needsa  No.  2 
person  in  pressroom.  6  unit  Goss  SC  press. 
Must  be  able  to  handle  camera  and  plate  mak¬ 
ing.  Good  salary  and  fringes.  Contact  Doug 
Robinson,  Publisher.  (707)  762-4541. 
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PRESSROOM 

PRODUCTION  1 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118.  Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community.  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 

Sid  Simon  at  (215)  365-1155. 

COMPOSING  ROOM  FOREMAN 

Texas  daily  needs  composing  room  foreman 
with  strong  background  in  electronic  compos¬ 
ing  room  operations  and  use  of  front-end  sys¬ 
tems  for  daily  production.  The  person  we  seek 
will  be  a  working  foreman.  We  want  a  person 
with  good  leadershop  qualities,  to  grow  with  a 
top  notch  organization.  Starting  salary 
$20,000  to  $30,000  depending  on  back¬ 
ground  and  skills.  Our  employees  know  of  this 
ad.  Send  a  complete  resume  to  Box  1209. 
Editor  &  Publisher. 

SALES 

PRESSROOM  FOREMAN 

We  are  looking  for  an  experienced  hard-working 
individual  exceptionally  competent  in  the  op¬ 
eration  of  a  Goss  Community  press.  Individual 
we  seek  must  have  ability  to  tram  an  inexperi¬ 
enced  staff.  Excellent  compensation  package. 
Send  resume  including  salary  requirements  to 
John  Hancock.  Glendale  News-Press,  111  N 
Isabel  St.  Glendale  CA  91206. 

WORKING  FOREMAN  Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  (5oss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  f  lexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  tram  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 

1 

PRODUCTION 

NEWSPAPER  SUPERVISOR  for  composing 
room  for  weekly  newspaper  In  Central  Jersey. 
Union  shop.  3  night  week.  Sunday  through 
Tuesday.  Contact  John  Ludwick  (201)  647- 
1180. 

BUSINESS  MANAGER  for  daily  in  Aspen.  Col¬ 
orado.  Good  organizing  and  sales  position:  stop 
purchase  open.  Resume  to  Dave  Danforth. 
Aspen  Daily  News.  Box  10541.  Aspen  CO 
81612.  or  call  (303)  925-2221. 

SALES  MANAGER  SALES  REPS 

We  re  growing  fast!  After  format  revisions  a  year 
ago.  our  weekly  has  won  11  national  awards 
and  lineage  is  up  7 1%.  We  need  more  energetic 
.  self-starting  men  and  women  that  enjoy  work¬ 
ing  in  a  competitive  marketplace  and  seek  big 
challenges  and  earnings.  A  smart,  aggressive 
beginner  can  earn  up  to  $15 — $17K  in  the  first 
year.  Experienced  pros  can  do  more.  Degree  or 
experience  in  media  preferred.  Sales  back¬ 
ground  needed.  Experienced  candidates  can 
win  management  vacancy.  Send  resume  and 
clippings  of  ad  lay-outs  to:  Rob  Kemper. 
NEWSLIFE.  PO  Box  10.000.  Marion  OH 
43302.  EEO. 

E&P  CLASSIFIEDS 

Programmed  for  selling! 

(212)  752-7050 

POSITIONS  WANTED.  .  . 

ADMINISTRATIVE 

CIRCULATION 

PUBLISHER  GENERAL  MANAGER— Excel¬ 
lent  track  record  and  references  to  back  it  up. 

20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075. 
Editor  &  Publisher. 

PUBLISHER-GENERAL  MANAGER— Recently 
sold  my  profitable  suburban  weekly.  Want  to 
move  to  large  weekly  or  small  daily.  Prefer  sun¬ 
belt  or  winter  sports  area.  Experienced  all 
phases,  profit  oriented.  J-degree.  39  years  old. 
willing  to  invest  in  right  situation.  Box  1178. 
Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER-Thor- 
ough  experience  in  all  phases  of  small  daily 
operation.  Strong  in  ad  sales,  circulation, 
budgeting  and  production.  BA  degree.  Emph¬ 
asis  on  marketing,  seeking  similar  position  with 
progressive  group  or  ownership  potential.  Pre¬ 
fer  Zone  5.  7.  8  or  9.  Box  1282.  Editor  & 
Publisher. 

CIRCULATOR,  presently  employed,  marketing 
i  degree,  seeks  opportunity  in  sales  or  distribu¬ 
tion  with  dynamic  organization  in  New  York 
City,  adjacent  markets.  Box  1197.  Editor  & 
Publisher. 

CIRCULATION  MANAGER.  25  years  experi¬ 
ence  suburban,  metros,  weeklies,  dailies,  paid, 
voluntary  pay.  Experienced  in  promotion, 
budget,  development  training,  marketing  ana 
computer.  Resourceful  and  adaptable.  Avail¬ 
able  now.  Hank  Swierenga  (612)  934-1778. 

EDITORIAL 

AGGRESSIVE  YOUNG  REPORTER  EDITOR  is 
looking  for  spot  with  strong  editorial  team  in 
metro  area.  Good  writing  is  hallmark.  Currently 
managing  editor  of  statewide  business  month¬ 
ly.  Jon  Levine.  (602)  252-1877.  277-0110. 

COPY  EDITOR  on  major  metro  daily  seeks  over¬ 
seas  lob  with  English-language  publication  or 
news  service.  Age  30.  Box  1263.  Editor  &  Pub¬ 
lisher. 

ADVERTISING 

AD  DIRECTOR  CLASSIFIED  MANAGER 
RETAIL  MANAGER 

12  years  newspaper,  shopper,  agency  experi¬ 
ence.  business  administrative  degree.  Market¬ 
ing.  promotion.  PR  experience.  General  mana¬ 
ger  daily  zoned  paper.  Retail.'major  account 
sales.  Classified  manager  30.000  TMC  daily. 
Sales  manager  large  shopper  group.  Experi¬ 
enced  in  competitive  markets.  Proven  track  re¬ 
cord.  Zone  9.  Reply  to  Box  1259.  Editor  & 
Publisher. 

CREATIVE  husband-wife  team.  She.  award- 
winnmg  journalist  now  editing  specialty  maga¬ 
zine.  He.  13  years  photo  professional.  Seek 
new  horizons  in  management-editorial-photo. 
Newspaper,  magazine,  specialty  publications. 
Prefer  Zones  3,  4.  Box  1289,  Editor  &  Pub¬ 
lisher. 

DAILY  EDITOR,  solid  background,  top  refer¬ 
ences.  Specialize  in  turning  small  dailies  intc 
quality  products  Ken  Fortenberry,  (704)  483 
5721. 

PROVEN  AD  BUILDER.  16  years  experience  in 
the  newspaper  business.  Have  just  sold  my  pro* 
fitable  weekly  and  wish  to  re-locate  m  Zones  3. 

4.  6.  8  or  9.  39  years  old.  seek  challenging 
position  as  ad  manager  for  small  or  medium 
daily  or  large  weekly.  Write  Box  1280.  Editor  & 
Publisher. 

EAGER  TO  MOVE  UP  Talented  young  sport 
swriter,  24.  Ivy  League  grad,  ready  to  move  to 
larger  paper  in  Zone  1  or  2.  Can  cover  all  sports 
as  well  as  layout  and  takf  photos.  Bua  1244 
Editor  &  Publisher. 

FORMER  NEWSPAPERMAN,  now  in  corporate 
communications  m  North  Carolina,  interested 
in  returning  to  newsroom.  Ten  years  newswri*.- 
mg  experience  (general,  business,  medical). 
12  years  public  relations  and  related  experi¬ 
ence.  Box  1233.  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  MANAGER— 15  years  experi¬ 
ence.  Young,  aggressive,  caring  and  dedicated 
to  success,  any  Zone.  Strong  in  promotion. 
(914)  692-5865. 

!  FUTURE  AWARD  WINNER  with  15  months 
quality  daily  exj^enence  seeks  rerarting  job  on 
medium  to  large  daily  in  Zones  2.  3  or  5.  De¬ 
borah  Sibert  (703)  662-5207. 

CIRCULATION  MANAGER  DIRECTOR- Over 
25  years  experience  on  small,  medium  and 
large  papers.  Familiar  with  ABC,  TMC.  Little 
Merchant,  promotion,  mail  room,  cost  control 
and  budgeting.  Available  immediately,  write 
Box  1243.  Editor  &  Publisher. 

LABOR  REPORTER— MA  in  January.  Emph¬ 
asis  on  public  sector  labor  relations.  Seeking 
labor,  general  assignment  and  or  business  re¬ 
porting  position.  Anywhere.  Box  1260.  Editor 
&  Publisher. 
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EDITORIAL 

FEATURE  WRITER  ad  copywriter,  now  free-  ! 
lancing,  would  love  to  return  full-time  with  a 
company,  magazine,  daily,  station  or  an  agency  ! 
in  Zone  4.  Gordon  Bellcase.  Rt  3.  Box  600.  | 
Mobile  AL  36608.  (205)  649-4043.  690-  I 
2102.  j 

PERSERVERING  lournalism  graduate  pursuing 
entry-level  reporting  position  with  daily  in  any 
Zone.  Good  clips,  good  grades.  Call  (216)  288- 
9961. 

RACING  WRITER  SPORTS  Deskman  seeks 
chance  to  display  both  abilities.  Experienced. 

HARDWORKING  SPORTS  PERSON  desires  I 
copyediting  or  writing  position  on  sports  staff  of  I 
medium  to  large  daily.  Has  extensive  layout,  i 
VDT  and  writing  experience  after  more  that  a  I 
year  at  small  daily;  Missouri  grad.  Prefer  Zone  1 
1.  2.  3  or  4.  Contact  Mark  Matlock  at  (502) 
S26-5097.  ; 

dependable,  hard-working.  Box  1 227.  Editor  & 
Publisher. 

REMEMBER  WHEN  REPORTERS  were  im¬ 
aginative.  resourceful,  jjerceptive;  news  stories 
had  drama,  pathos,  humor:  and  newspapers 
were  read?  1  do.  Osborne,  809  W  Canal  St, 
Mulberry  FL  33860. 

LAYOUT  SPECIALIST  1 

Great  working  with  words,  graphics,  photosand 
people.  BJ.  10-plus  years  experience.  VDT 
trained.  Redesigned  daily  in  1978.  Looking  for 
upper  level  spot  where  1  can  give  100%  com- 
mitmenttopapercommittedtoexcellence.  Box  1 
1239.  Editor  &  Publisher. 

RELIGION  WRITER  EDITOR:  Presbyterian 
minister.  25  years  local  church  and  community 
experience,  seeks  opportunity  for  creative 
coverage  of  religious  news.  (Reverend)  Jack 
Visser.  45  Second  St.  NE.  Carrollton  OH 
44615.  Phone  (216)  627-5984. 

1 

REPORTER-PHOTOGRAPHER,  military  and 
city  weekly  experience. working  on  master's 
thesis,  seeks  California  daily.  Call  (213)  372- 
6072. 

MOVING  SOUTH.  Yeung,  hardworking  male  | 
seeking  reporting  slot  with  daily  in  South  or 
Southwest.  Wrote  and  edited  15.000  energy 
journal — largest  in  New  England.  Authored 
study  serving  as  basis  for  60  MINUTES  seg¬ 
ment.  public  TV  film.  5  years  experience  as  i 
energy  enviornmental  analyst  and  speechvwi- 
ter.  State  and  federal  government.  Ivy  League 
grad.  Contact  Larry  Tye,  1739  •/!?  Corcoran  St. 
NW.  Washington  DC  20009;  (202)  462-6676. 

SPORTSWRITER  seeks  new  position,  prefer¬ 
ably  with  daily.  Four  years  experience  in  writ¬ 
ing.  editing,  photography,  layout.  Will  go  any¬ 
where  if  offer  IS  right.  Box  1268.  Editor  &  Pub¬ 
lisher. 

SCIENCE  MEDICAL  WRITER  with  5  years  ex- 

MUSIC  COLUMNIST,  experienced,  know¬ 
ledgeable  writer.  Music  degrees.  Published 
nationally.  Have  covered  clubs,  concerts,  inter¬ 
views.  criticisms,  features.  All  areas  classical 
to  jazz  to  rock.  Can  photograph.  Any  Zone.  C^ll 
Peter  Rothbart  (607)  277-3528  or  330  W  King 
Rd.  Ithaca  NY  14850. 

perience  New  York  City  seeks  position  with 
Midwest  corporation  or  public  relations  firm. 
Proven  ability  to  write  and  edit  complex  mate¬ 
rial  for  general  public.  Prefer  Zone  5.  Box 
1269.  Editor  &  Publisher. 

TALENTED.  CURIOUS  REPORTER.  25.  work¬ 
ing  as  copy  editor  for  large  daily  seeks  return  to 
writing  life  on  quality  daily.  Experience  in 
news,  features  Prefer  Zones  1.  2.  3.  5  or  9. 
Box  1265.  Editor  &  Publisher. 

MANAGING  EDITOR 

Experienced,  skilled,  award-winning  news  ex¬ 
ecutive  wants  to  shape  up  your  newsroom,  im¬ 
prove  your  product.  This  ad  is  directed  to  the 
publisher  who  wants  genuinely  high  quality:  if 
you're  content  to  have  a  merely  passible  news 
product.  I’m  not  for  you.  I’m  also  not  interested 
in  publishers  with  sacred  cow  syndrome  or 
Chamber  or  Commerce  mentality.  And.  please, 
no  third-rate  chains.  My  top  skillsare  in  recruit¬ 
ing,  hiring  and  training  young  staffers:  story 
ideas  and  development,  layout  and  design, 
editorial  writing,  and  avoidance  of  liable  and 
similar  problems.  Track  record  as  a  circulation 
builder.  But  be  warned:  1  will  imprint  my  peso- 
nality  in  your  product.  Are  you  ready  for  the 
best?$25.000.  Box  1285.  Editor  &  Publisher. 

VERSATILE  entertainment  writer  experienced 
in  covering  drama,  radio-tv  and  all  music  out¬ 
side  classics.  Seven  years  experience,  includ¬ 
ing  associate  editorship.  By-lines  in  national 
publications.  Box  1240.  Editor  &  Publisher. 

WANTS  TO  MOVE  UP — Financial  writer  editor 
at  large  newspaper,  late  30s  seeks  editorial  or 
front  office  management  position.  Responsibi¬ 
lities  have  included  on-edition  revision  and 
overnight  page  make-up  and  production  (VDT). 
Extensive  experience  includes  Wall  Street 
beats,  general,  national  and  local  ecorromic 
reporting,  magazine  and  foriegn  newspaper 
assignments,  radio  and  tv.  Box  1242.  Editor  & 
Publisher. 

UBRARY 

NEWSROOM  KNOW-HOW 

10-year  pro  seeking  supervisory  spot.  Great  re¬ 
cord  as  reporter,  photc^rapher,  copy  editor,  de¬ 
signer  and  administrator.  BJ-Missouri.  VDT. 
Recently  redesigned  daily.  Box  1290.  Editor  & 
Publisher. 

PROFESSIONAL  LIBRARIAN  wants  job  m 
newspaper  library.  No  library?  Let  me  start  it  for 
you!  6  years  library  experience.  MSLS.  Box 
1284,  Editor  &  Publisher. 

PICTURE  EDITOR-PHOTOGRAPHER 
Successful  AP  picture  editor.  5  years  as  award¬ 
winning  reporter-photographer  on  ^M  daily. 
Bright,  creative  professional  at  28  seeks  chal¬ 
lenge  with  management  potential.  Married, 
stable,  will  relocate  where  opportunity  exists  to 
join  first-rate  daily  team.  Box  1208.  Editor  & 
Publisher. 

PUBUC  INFORMATION 

EXPERIENCED  PR  specialist,  writer,  brochure 
designer  seeks  association,  institution,  uni¬ 
versity  or  hospital  post  with  growth  potential. 
Will  relocate  any  Zone.  G.  Drolet.  7835-39th 
Av.  Kenosha  Wl  53142.  (414)  654-9111. 
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St.  Paul’s  transfer  pending 


It  has  taken  a  long  time  but  finally  the 
transfer  of  the  property  of  historic  St. 
Paul’s  Church,  Eastchester,  New  York, 
to  the  National  Park  Service  is  scheduled 
to  take  place  Saturday,  Nov.  1. 

The  National  Parks  and  Recreation  Act 
of  1978  authorized  the  National  Park  Ser¬ 
vice  to  take  over  the  property  and  main¬ 
tain  it  as  a  National  Historic  Shrine  to  the 
Bill  of  Rights.  Many  historic  and  journa¬ 
listic  organizations  had  urged  this  for  a 
long  time  because  the  church  and  the  vil¬ 
lage  green  upon  which  it  stands  figured  so 
prominently  in  the  John  Peter  Zenger 
case,  the  origins  of  the  Bill  of  Rights  and 
the  First  Amendment. 

Since  that  time  negotiations  have  been 
continuing  between  the  City  of  Mount 
Vernon,  where  the  church  stands,  the 
Episcopal  Diocese  of  New  York,  and  at 
least  four  other  groups  that  expect  to  be 
involved  in  the  operation  of  the  property. 

Late  in  August  the  council  of  the  City 
of  Mount  Vernon  approved  an  ordinance 
authorizing  the  sale  of  property  to  the 
Department  of  the  Interior.  Shortly  there¬ 
after. J.  Stuart  Wetmore,  Suffragan 
Bishop  of  the  Episcopal  Diocese,  tenta¬ 
tively  approved  agreements  concerning 
the  holding  of  religious  services  at  the 
site. 

Because  of  the  principle  of  separation 
of  church  and  state  this  had  been  a  stumb¬ 
ling  block  for  the  government  agency.  It 
has  been  agreed,  as  of  now,  that  the  poli¬ 
cy  on  religious  services  at  that  site  will  be: 

1  .Weddings  and  funerals  may  be  sche¬ 
duled  without  limit. 

2.  Ecumenical  and  nondenominational 
services  may  be  scheduled  without  limit 
on  a  first  request  first  approved  basis. 

3.  Regular  church  services  may  not  be 
scheduled. 

4.  Activities  which  might  support  an  ac¬ 
tive  parish  church  may  not  be  scheduled; 
such  activities  would  include  religious  in¬ 
struction,  church  suppers,  choir  practice 
and  similar  functions. 

A  consortium  of  interested  groups 
which  will  operate  the  shrine  along  with 
the  Park  Service  will  include  the  Society 
of  the  National  Shrine  of  the  Bill  of 
Rights,  Steuben  Society  of  America. 
Eastchester  Historical  Society.  Repre¬ 
sentatives  of  these  groups,  including  the 
city  and  church,  will  meet  Oct.  27  to  re¬ 
solve  issues  concerning  the  number  of 
representatives  on  the  corporation  and 
other  minor  revisions  in  the  proposed 
cooperative  agreement. 

A  public  ceremony  at  the  church  is  now 
scheduled  for  1  l:(K)a.m.  Saturday.  Nov. 

I  for  formal  transfer  of  the  property  to  the 
Park  Service  and  the  operative  group. 

It  is  expected  that  an  annual  budget  of 
56 


slightly  more  than  $100,000  will  be  avail¬ 
able  providing  for  four  permanent  em¬ 
ployes.  Before  that  staff  is  hired,  it  is 
expected  the  Park  Service  will  detail  one 
or  more  employes  to  the  site. 

St.  Paul’s  Church  was  declared  a 
National  Historic  Site  in  1943.  Prior  to 
that,  in  the  late  ’30s,  a  group  of  newspap¬ 
er  publishers  in  New  York  City  started  to 
raise  money  to  build  a  museum  on  the 
green  in  honor  of  American  press  free¬ 
dom  and  John  Peter  Zenger’s  contribu¬ 
tion  to  it. 

1  he  Zenger  Memorial  effort  was  com¬ 
pleted  after  World  War  II  but  was  placed 
in  Federal  Hall  at  Wall  and  Nassau  Sts., 
in  down  town  New  York  City,  and  not  at 
St.  Paul’s. 

Now  after  more  than  40  years  it 
appears  that  the  dreams  and  the  efforts  of 
that  pioneering  group  of  publishers  is  ab¬ 
out  to  be  realized. 

Roger  Williams, 
ONPA  manager,  dies 

Roger  Williams,  43,  executive  director 
and  secretary  of  the  Oregon  Newspaper 
Publishers  Association,  died  October  8  at 
his  home. 

Shortly  before  his  death  Williams,  who 
had  suffered  kidney  failure  in  1977,  had 
received  a  second  kidney  transplant  at 
the  University  of  Oregon  Health  Sciences 
Center,  and  received  considerable  press 
attention  because  he  was  No.  500  in  the 
center’s  kidney  recipient  program.  Early 
in  1979  he  had  received  his  first  kidney 
transplant,  donated  by  his  brother,  but 
that  resulted  in  rejection  and  a  return  to 
dialysis. 

His  death,  however,  was  attributed  to  a 
heart  attack. 

A  native  of  Wayne  County,  Mich.,  Wil¬ 
liams  had  received  bachelor’s  and  mas¬ 
ter’s  degrees  in  advertising  and  marketing 
from  Michigan  State  University.  Early  in 
his  career  he  designed  and  owned  a  pub¬ 
lishing  plant  in  Michigan  and  supervised 
conversion  of  three  newspapers  from  let¬ 
terpress  to  offset.  He  became  assistant 
executive  secretary  of  the  Michigan  State 
Press  Association  in  the  early  1960’s  and 
in  1967  became  assistant  to  the  executive 
vicepresident  of  the  National  Newspaper 
Association. 

He  came  to  Oregon  in  1971  as  ONPA 
executive  secretary  and  also  assumed 
duties  of  its  lobbyist  at  sessions  of  the 
Oregon  Legislature.  ONPA  represents 
110  daily  and  weekly  publications  in 
Oregon. 


One 

Year 

10/21  10/14  Ago 


Affiliated  Publications  (AMEX) .  27V4  28  23^8 

Blue  Chip  Stamps  (OTC) .  22  22V4  2044 

Capital  Cities  Comm.(NYSE) .  .  66W  64  42V2 

Charter  Company  (NYSE) .  19V%  1946  N/A 

Cowles  Comm.  (NYSE) .  26'/S  2lVi  2146 

Dow  Jones  (NYSE) .  54V2  54^2  3646 

Early  Calif.  Inc.  (OTC) .  6V6  646  746 

Gannett  (NYSE) .  544'4  5646  44 

Gray  Comm.  (OTC) .  62  62V2  28V2 

Harte-Hanks  (NYSE) .  33  33  2146 

Jefferson  Pilot  (NYSE) .  254'4  2546  304(2 

Knight-Ridder  (NYSE) .  31V4  2946  2316 

Lee  Enterprises  (NYSE) .  2644  28V4  21 

Media  General  (AMEX) .  33  33462344 

Meredith  Corp.  (NYSE) .  45  4016  N/A 

Multimedia  (OTC) .  31  32  29l4 

New  York  Times  (AMEX) .  30  3044  21l6 

Post  Corp.  (Wise.)  (AMEX) .  1544  1646  1744 

Quebecor  (AMEX) .  10  9>/4  7l4 

Seaboard  Coastline  (NYSE) .  5444  52l6  N/A 

Southern  (CE) .  3646  37  2644 

Stauffer  Comm.  (OTC) .  42  42  27l6 

Thomson  Newspapers  (CE) .  2214  21 16  14l6 

Time,  Inc.  (NYSE) .  55  5544  4346 

Times  Mirror(NYSE) .  44V4  4444  3146 

Toronto  Sun  (CE) .  25  24l6  13l6 

Torstar(CE) .  27  V4  27 16  20 V4 

Washington  Post  (AMEX) .  23l6  23l4  22 

SUPPLIERS 

Abitibi(CE) .  2244  2246  1744 

Allied  Chemical  (NYSE) .  5646  5744  N/A 

Altair(OTC) .  4  4  346 

Am  Inti  (OTC) .  7244  75l6  N/A 

Berkey  Photo  (NYSE) .  544  546  N'A 

Boise  Cascade  (NYSE) .  35  3646  3244 

CBS  (NYSE) .  4944  5246  N  A 

Compugraphic  (NYSE) .  2046  2146  3246 

Compuscan  (OTC) .  446  4  N/A 

Consol.  Bath.  (CE) .  1846  1844  1246 

Crown  Zellerbach  (NYSE) .  5744  59172  37 

Digital  Equipment  (NYSE) .  8946  95  5946 

Oomtar(AMEX) .  22  2244  20 

Dow  Chemical  (NYSE) .  31‘/6  3346  28 

Eastman  Kodak  (NYSE) .  7044  6846  5046 

Georgia  Pacific  (NYSE) .  26174  2  7  46  2  5174 

Grace,  W.R.  (NYSE) .  5044  5l4'4  3544 

Great  Lakes  Forest  (CE) .  57  57  3346 

Great  Northern  Nekoosa  (NYSE) .  41  3942  3246 

Harris  Corp.  (NYSE) .  5146  50  2846 

Hunt  Chem.  (NYSE) .  1146  1144  1146 

International  Paper  (NYSE) .  4244  4146  37 

Itek  Corp.  (NYSE) .  3244  35  2146 

Kimberly  Clark  (NYSE) .  5144  5246  3946 

LogEtronics  (OTC) .  17  16  1146 

Logicon  (AMEX) .  2746  2546  1246 

MacMillan  Bloedel  (CE) .  3244  3144  2246 

Minnesota  Mining  &  Mfg  (NYSE) .  5644  5646  4946 

Raytheon  (NYSE) .  9446  9246  52 

Rockwell  IntT  (NYSE) .  34  46  3  3  46  41^ 

St.  Regis  (NYSE) .  3446  3644  2846 

Signode  (NYSE) .  4346  44  N/A 

Southwest  Forest  Ind.  (NYSE) .  1946  1946  1444 

Sun  Chemical  (NYSE) .  3046  31  3146 

Visual  Graphics  Corp.  (AMEX) .  944  944  446 

Volt  Info.  (OTC) .  29  30  2044 

White  Consolidated  (NYSE) .  27l6  27  N/A 


Shopper  bought 
by  Orlando  daily 

Richard  L.  and  Peggy  Sue  Luzadder 
completed  the  sale  of  their  weekly  adver¬ 
tising  publishing  firms  to  Sentinel  Star 
Company  October  15.  Located  in 
Osceola  County,  the  businesses  are: 
Osceola  Shopper  Inc.,  publisher  of  the 
Osceola  Shopper',  Osceola  Publishing 
Company  Inc.,  publisher  of  the  St.  Cloud 
News  and  Kissimee  Gazette'.  This  Week 
in  Osceola  County  Inc.,  publisher  of  This 
Week  in  Osceola  County  ,  and  the  Richard 
L.  Luzadder  sole  proprietorship,  pub¬ 
lisher  of  the  St.  Cloud  Shopper. 

EDITOR  &  PUBLISHER  for  October  25,  1980 
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^ujust  paid  $20  to 
'  hear  Beethoven. 

These  days,  lots  of  people  are  more  than 
happy  to  trade  on  someone  else's  s^ood  name. 
That  s  why  brand  names  and  trademarks  are 
more  important  than  ever. 

Because  when  everyone  uses  tradenwrks 
.incorrectly,  they  may  stop  being  trademarks. 
And  then  anybody  can  use  them.  Which  means 
you  can  t  be  sure  of  getting  the  quality  you 
expect.  That's  true,  whether  you  want  a  certain 
cola  to  drink,  a  certain  tissue  to  sneeze  in— or  a 
certain  copier  to  copy  on. 

That’s  why  we'd  like  to  remind  you  that 
Xerox  is  a  registered  trademark  of  Xerox  Cor¬ 
poration,  ancl  is  properly  used  as  an  adjective, 
followed  by  a  noun  describing  our  product. 

As  long  as  you  use  our  good  name  cor¬ 
rectly  when  you  want  a  Xerox  product,  you’ll 
get  a  Xerox  product  Not  some  copy  that  won't 
perform  as  expected.’ 

XEROX 


Ernie  Pyle  Contest  judges 

The  Scripps-Howard  Foundation  proudly  announces  the  selection 
of  a  distinguished  panel  of  judges  for  The  Foundation's 
1980  Ernie  Pyle  Memorial  Awards.  They  are: 


Dr.  Richard  G.  Gray 

Director,  School  of  Journalism 
Indiana  University 
Chairman  of  the  Judging  Panel 


Angus  McEachran 

Editor,  Birmingham  Post-Herald 


Everett  S.  Allen  r 

Retired  Columnist 

The  New  Bedford  (Mass.)  Standard-Times 
Winner  of  the  first 

Best  Newspaper  Writing  Award  of  The 
American  Society  of  Newspaper  Editors 


These  judges  will  select  the  two  1980  winners  of  one  of  American  newspapering's  most 
sought-after  awards.  They  honor  newspaper  writing  that  most  nearly  exemplifies  the  style 
and  craftsmanship  of  the  late  Ernie  Pyle.  The  first  place  winner  receives  a  medallion 
plaque  and  $1,000  cash  prize,  and  his  or  her  newspaper  an  engraved  citation.  The  second 
place  winner  receives  $500,  and  he  or  she  and  the  newspaper  receive  citations.  Entries 
must  be  postmarked  no  later  than  January  15,  and  received  no  later  than  January  23, 1981. 


ERNIE  PYLE  MEMORIAL  AWARDS 

Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


ERNIE  PYLE 


) 


I 


i 


.  1 


I 

j 

i 


1 


i 


1 . 


f 


t 


i 


1 


i 

! 


.  I  fi 


